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Your best friends won't tell you 


so Mr. Fitch will have to hand his 
$1,000 reward for the discovery of 
the hated dandruff germ 
ine. 

Vv v v 


The Bureau of Advertising of the 
ANPA says 40,000 had the right an 
swers in the Old Gold contest, and 
the agency says only 1,000. Are we 
forty times as smart as expected, o1 
only 2.5 per cent as bright as we 
had hoped? 


a a 


Green River abandoned its pre- 
prohibition slogan, “The whisky 
without a headache” in favor of “The 
whisky without regrets.” After all, 
what’s a little headache to a fellow 
who can look back upon a success- 
ful evening with Green River? 


- ww ® 


Maybe the reason for changing 
that Green River slogan was that 
professional courtesy “decried sug 
gesting that there are other whis- 
kies which, by a remote possibility, 
might produce a slight morning-afte1 
headache. 

v v v 


And another possible explanation 
is that Green River didn’t want 
Bromo-Seltzer to suspect that it was 
trying to compete for the headache 


»Jmarket. 


R- Sw : 

Now that the convention season is 
about over, advertising speakers can 
join devoutly in the classic supplica- 
“Deliver me not from my tra- 
ducers but from my introducers.” 


, ¥ 


Newspaper pictures of gun battles 
raging on the industrial front include 
well-displayed “Safety First’ signs, 
but the advertising evidently encoun- 
tered too much sales resistance. 


' ¥ F 


The Nation thinks that the New 
York American should have been dis- 
continued but that all old employes 
should have been retained. The 
only trouble is that they neglected 
to furnish the answer to this inter- 
esting little economic problem. 


7, F & 


Idealists like the editors of The 
Nation, who think business enter- 
prise can be reduced without reduc- 
ing employment, are the same fel- 
lows who have always thought it pos- 
sible to eat your cake and have it 
too. 

, * v 


And, besides, have you ever no- 
ticed how easy it is to be idealistic 
and altruistic with somebody else’s 
money? 

v v v 


They pay baseball players for en- 
joying their favorite sport, and Hey- 
wood Broun for pitching into Tom 
Girdler. 

7, v 


If Phileo’s plans for 
advertising campaign succeed as 
hoped, they may even persuade 
Poake Carter to crack an occasional 
smile. 


a humorous 


s F 2} 


Like Joe Louis, the Yankees have 
found that nothing takes the place 
%t a good knock-out punch. 


Copy Cus. 


to Lister- | 


TELLS TEA'S STORY 


Beniamin Wood (left), 
_ director of the Tea Bureau of the United 
| States, is congratulated by Ralph Starr 
| Butler, vice-president in charge of adver- 
tising, General Foods Corporation. Mr. 
Wood is mapping a million dollar cam- 
paign for the next 12 months. 


new managing 


TEA BUREAU 10 
PUT MILLION IN 
12-MONTH DRIVE 


New York, July 8.—Plans for a 
$1,000,000 institutional campaign by 
the Tea Bureau of the United 
States, organized last week, were 
outlined today by Benjamin Wood, 
director. Financed by black tea 
growers of India, Ceylon, Java, and 
Sumatra, the bureau plans to spend 
the million for advertising, merchan- 
dising and sales promotion activities 
during the next 12 months, without 
mention of brand names. The Tea 
Bureau is a direct outgrowth of the 
Tea Market Expansion Bureau, or- 
ganized by the same interests Jan. 1, 
1936. It will absorb the original 
group. 

Advertising plans of the new bu- 
reau call for the use of daily news- 

(Continued on Page 35) 


Saratoga Will 
Exploit Great 
August Meeting 


Albany, N. Y., July 8—Perhaps a 
bit jealous of all the fanfare around 
the “30 golden days of racing” at Ar- 
lington Park, Chicago, the Saratoga 
Association for the Improvement of 
the Breed of Horses will use the 
heaviest advertising schedule in its 
history to center attention of racing 
fans and tourists on the forthcoming 
meet at the spa July 26-Aug. 28. 

A modest but successful campaign 
used last year also spurred the asso- 
ciation to heavier employment of ad- 
vertising to turn the spotlight on the 
famous stakes to be decided at Sara- 
toga during its month of the sport of 
kings. 

Magazines, newspapers, radio and 
posters are being used, with newspa- 
per and poster copy confined to a ra- 
dius of 75 miles from New York. 


DIRECTORY OF FEATURES 


Basic Business Index ........ 34 
Coming Conventions _. 24 
Editorials . ee. 
Farm Paper Lineage. . kas 
Getting Personal 28 
Information for Advertisers 12 
Magazine Lineage 37 
Photographic Review of the 
Week . alge 
Views from the Outside. . = 
Voice of the Advertiser . 18 


KROGER OFFERS) =Predict Early Action 
on Remodeled Lea Bill 


REPLACEMENT ON 
PRIVATE BRANDS 


Officials Explain New Con- 
trast Campaign 


Cincinnati, O., July 8.—-Kroger 
Grocery & Baking Company, expand- 
ing emphasis on its private brands, 
this week opened an offer to con-, 
sumers to replace a Kroger product 


with any other brand carried if the 
consumer does not prefer the Kroger 
item, 

Kroger advertising executives char- 
acterized the new private brand com- 
parison copy as patterned after cam- 
paigns “used successfully by tire 
companies, tooth paste 
and many other manufacturers of, 
commodity products.” 

The present campaign is being run 
nationally, with Chicago the only 
major city excepted. Kroger officials 
emphasized that they are not naming 
or describing any particular national 
brand and the contrasted item can be 
the private brand of a chain com- 


petitor “if the reader desires to use | 


his imagination that way.” 
Foundation Gives Support 


“We are advertising our own prod- 
ucts in*an aggressive manner with 
one desiré,” one official said, “and 
that is to sell Kroger’s private 
brands, which we think are as good 
or better than any other brands. We 
point out that after tests in the new 
Kroger Food Foundation we can back 
up the claims if anyone cares to take 
issue.” 

Kroger is not trying to push na- 
tionally advertising brands out of 
their stores, it was said, and have no 
thought at the moment of not han- 
dling national brands, though the 
company is emphasizing in copy that 
its own brands fill the bill for con- 
sumers, 

Complaints received last week by 
the Federal Trade Commission at 
Washington from Louisville dis- 
tributors, as reported in ADVERTISING 
Ace of July 5, were discounted by 
Kroger officials. 

They reported that no complaints 
had been received directly from dis- 
tributors in the areas where the copy 
has been launched. 


companies | 


KROGER INNOVATION 


B Dont Buy ANY Food 


UNTIL YOU'VE mt THIS AMAZING OFFER! 


60 TO ANY KROGER 

GUY aAnY KROGER baane. ivems 
UKE THEM SETTER 

OF ALTUAR UNUSED Pant Qo 
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— KROGER BRANDS COST LESS 
4 EXAMPLES OUT OF HUNDREDS 
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New national newspaper copy for Kroger 
private brands features price contrasts 
and an offer to replace the same item 
| with another brand if the consumer does 
vot “like Kroger's better.” 


| 
| 


Enlist Rinne 
For Sales of 


Display Space 


New York, July 8.—A new formula 
for subjecting dealer display adver- 
tising to the yardsticks of quality 
and quantity demanded of other ad- 
vertising media and eliminating dis- 
play waste, was outlined here today 
by Point of Sale, Inc., a new organ- 
ization which will launch its efforts 
in the food field immediately, with 
other industries to be approached at 
a later date. 

The plan involves sale to food ad- 
vertisers of window and interior dis- 
play space in chains, voluntary 
groups and independent’ grocery 
stores throughout the country, based 
on space, position, circulation, cover- 
age and maintenance guarantees re- 
duced to standards through contrac- 
tual agreements between Point of 
Sale and selected stores, 30,000 of 
which are said to be available im- 
mediately. Space rates are based on 
a combination of factors including 
store traffic, annual volume of sales 
and average family purchases. 

Pointing out that the plan is a 
logical outgrowth of the “legal limits 
which bind both the manufacturer 
and store operator as set forth in the 


(Continued on Page 35) 


Last Minute News Flashes 


Bristol-Myers Makes New Account Appointments 


New York, July 9.—Bristol-Myers 


Company today announced the 


apointments, effective Jan. 1, of Pedlar & Ryan, Inc., New York, as coun- 


sel on Mum, and Young & Rubicam, Inc., 
Ant Food and Roach Food. 


Cream and Peterman’s Discovery, 


New York, Ingram’s Milkweed 


Grandsons Win Control of Pinkham Business 


Boston, July 9.—Three grandsons of Lydia E. Pinkham today won an 
injunction in Massachusetts Supreme Court to prevent feminine relatives 
from interfering with their management of the $3,000,000 medicine busi- 


ness. 


The long legal battle hinged on advertising expenditures. 


Bar Standard Oil of New Jersey from Indiana's Field 


St. Louis, July 9.—Standard Oil Company of New Jersey was enjoined 
yesterday by a Federal court here from using the Standard Oil name or 


derivatives in the 14 states served by Standard Oil of Indiana. 
fight started in 1935, when Esso, Inc., 


service stations here. 


The 
New Jersey subsidiary, opened three 


Campbell Soup ) Signs Amos ’‘n’ Andy 


Camden, N. J., July 9—Campbell Soup Company today signed a three 


year contract with Amos ’n’ Andy, 


radio comedy team, effective Jan. 3, 


1938. They will be on the same Monday-through-Friday spot, long sponsored 


by Pepsodent Company over NBC. 


CALL HEARINGS 
IN COMMITTEE 
ON REVISIONS 


Expected to 60 to House in 
| Immediate Future 


an 


| 
! 


Washington, D. C., July 9.—The 
remodeled Lea bill, strengthening the 
Federal Trade Commission’s control 
of food, drug and cosmetic advertis- 
ing, will probably be presented to 
the House in the immediate future 
with the blessing of its Interstate 
Commerce Committee. Committee 
hearings were called for today. 

To be offered as a substitute for 
the Wheeler bill, already passed by 
the Senate, and for the Copeland bill, 
waif of several Congressional ses- 
sions, the Lea amendment appears to 
enjoy sponsorship of the administra- 
tion. Many experts believe it will be 
the only legislation of the kind con- 
sidered at this session of Congress. 

While the Lea bill borrows some 
of the language of old S. 5, it is less 
redundant. Senator Copeland’s bill 
consisted of an entirely new food and 
drug act, while Representative Lea 
is satisfied with the status quo in the 
Department of Agriculture and mere- 
ly confers more authority on the 
Federal Trade Commission in the 
form of an amendment to the act 
creating that body. Thus, while the 
Copeland Bill required 46 pages to 
explain its workings, the Lea mea- 
sure occupied only 16 and some of 
these have been deleted. 


Why Copeland Failed 


Simplicity is said to be one of the 
reasons why the Lea bill is favored. 
The Copeland bill, according to some 
congressmen, took in too much con- 
troversial ground. 

One of the features of the Lea bill 
which meets a criticism frequently 
voiced in the past, is an effort to pre- 
vent publication of misleading ad- 
vertisements. The Federal Trade 
Commission is authorized to apply 
to any United States district court 
for an injunction against dissemina- 
tion of any advertisement prohibited 
by Section 12 whenever it has reason 
to believe that any person, partner- 
ship or corporation is engaged in or 
about to engage in the dissemination 
of such copy. 

Section 12 itself is concise enough 
for the most carping critic, merely 
making it unlawful for any person, 
partnership or corporation to dissem- 
inate, or cause to be disseminated 
any false advertisement where the 
intent is to induce purchase of food: 
drugs, devices or cosmetics. 

However, some sympathy is dis- 
played for publishers whose issues 
might be held up by such an injunc- 
tion, another paragraph in Section 13 
providing that when such delay is 
real and not represented merely to 
evade the act, such issues may be 
excluded from provisions of the in- 
junction. 

The nub of the Lea bill is the def- 
inition of false advertising, described 
as follows in Section 16: 


“The term ‘false advertising’ 
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ADVERTISING AGE 


July 12, 1937 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Well 
raising Ned with my makeup. But 
with all these lakes in Minneapolis 
(fourteen) a body can get out in the 
evening and get a good cooling off. 


boys, the old heat wave is 


Ran into an interesting sight at 
the beach the other evening. Eight 
kids and three adults, all with dogs, 
dotted the grass. All were working 
with their dogs. Some were learning 
to sit up. Others were getting les- 
sons in how to roll over. Others 
scampered away to retrieve the pa- 
per, carry an egg and a basket. 

Now you may wonder why I’m tell- 
ing you about all this canine busi- 
ness. It wasn’t only at the beach that 
Rover got a workout, but in the back 
yards all over Minneapolis Ma, Pa 
and the youngsters put Fido through 
his paces. 


The whole thing started when 
The Minneapolis Star 
called 


Your Dog.” 


started a 
“How to 
Folks read, 


studied the pictures and then took 


picture — series 


Train 


the pups out in the yard. The pups 

wagged their tails with glee and 

the folks echoed, “The Minneapolis 

Star certainly is an interesting pa- 

per.” 

Now I’ve been telling you for 
some time that The Minneapolis 
Star is the kind of newspaper peo- 
ple up here like. The reason is 
very simple, lads. 

We put out a peach of a newspa- 
per 

News gets dished out unbiased and 
fair. 

New features parade along at a 
steady pace. And that’s why the Min- 
neapolis Star steps along at a steady 
pace—-now way out in front in Min- 
neapolis. 


Boys, the Minneapolis Star today is 
delivered into a third more city 
homes than the second evening news- 
paper. Not only that, the Star has 
more city home delivered circulation 
than any other newspaper up here, 
morning, evening, morning and eve- 
ning combined or Sunday. 


For a little geography lesson Min- 
neapolis has 13 wards. The Star 
leads the Evening Journal in eleven. 
The Star leads the Evening Tribune 
in all wards. The Star leads the 
Morning Tribune in 12 wards. The 
Star leads the Morning and Evening 
Tribune combined in eleven wards. 


That seems to me a right good 
indication that The Minneapolis 
Star is the paper Litthe Willie, Sis- 
ter Sue, Aunt Tabby, Uncle Jed, 
Mother and Dad want in their 

homes. 

Now, Willie, Sue, Tabby, Jed, Mam 
and Pop all eat three squares a day. 
They shop for dresses, hats, shoes, 
washing machines, water heaters, au- 
tomobiles, soap and perfume. 


You don’t live here. I do. The 
boy friend knows I talk straight from 
the shoulder and I’m asking you 
right now, do you think more than 
130,000 families earn and spend much 
Well, to reach this army of 
spenders talk to them in the Minne- 
apolis Star . . the paper that takes 
you into a third more Minneapolis 
homes than the second evening news- 
paper. 


money? 


Goodby . 
our lakes. 


. like to have you visit 
You'll find me at Lake 
Harriet tomorrow night. 
out there. 


Kinda nice 


means an advertisement other than 
labeling which is misleading in a 
material respect; and in determining 
whether an advertisement is mislead- 
ing, there shall be taken into ac- 
count not only representations made 
or suggested by statement, word, de- 
sign, device or any combination there- 
of, but also the extent to which the 
advertisement fails to reveal facts, 
material in the light of such repre 
sentations, or material with respect 
to consequences which may result 
from the use of the commodity to 
which the advertisement refers if, at 
the time of the dissemination of the 
advertisement there exists a 
stantial difference of opinion among 
experts qualified by scientific train- 
ing and experience, as to the truth 
of such representations. 


Must State Facts 


“The advertisement shall not be 
considered misleading on account of 
such representations if it states clear- 
ly or prominently the facts of such 
differences of opinion; provided that 
no advertisement of a drug shall be 
deemed to be false if it is dissemin- 
ated only to members of the medical 
profession, contains no false repre- 
sentation of a material fact and in- 
cludes or is accompanied in each in- 
stance by a truthful disclosure of the 
formula showing quantitatively each 
ingredient of such drug.” 

Soap is likely to be eliminated 
from the cosmetic definition when it 
is used only for “cleansing,” but the 
cosmetic section has been strength- 
ened to include materials used in 
the manufacture of cosmetics. 

The Lea bill makes the advertiser 
solely responsible for his advertising, 
relieving both media and agency 
from culpability for any false state- 
ment, on the condition they provide 
the Commission with the name and 
address of the client. This paragraph 
of Section 14 reads as follows: 


Client Is Responsible 


“(c) No publisher, radio-broadcast 
licensee or agency or medium for the 
dissemination of advertising, except 
the manufacturer, packer, distributor 
or seller of the commodity to which 
the false advertisement relates, shall 
be liable under this section by rea- 
son of the dissemination by him of 
any false advertisement, unless he 
has refused, on the request of the 
Commission, to furnish the Commis- 
sion the name and post office address 
of the manufacturer, packer, dis- 
tributor, seller or advertising agency, 
residing in the United States, who 
caused him to disseminate such ad- 
vertisement.” 

This is followed by exemption of 
the advertising agency except for the 
same reason outlined above. A para- 
graph relieving the client of respon- 
sibility because he had no “reason- 
able grounds” for knowing. state- 
ments were false, has been deleted. 

It is reported that the Lea bill will 
set the maximum penalty for false 
advertising at a $5,000 fine or six 
months’ imprisonment, or both, in 
the case of first offenders. The max- 
imum for subsequent violations shall 
be $10,000 or one year’s imprison- 
ment, or both. 

The Lea bill, an amendment to the 
Federal Trade Commission Act of 
1914, is not confined entirely to con- 
trol of advertising. It extends the 
Commission’s power to act against 
unfair competition in any guise. 


Stevens in New Post 


E. K, Stevens has resigned as pro- 
motion manager, Electrical World, to 
take an executive post with the In- 
ternational Exposition Company, 
with which he was associated prior 
to joining the McGraw-Hill organiza- 
tion two years ago. 


Wehmeyer Joins B-S-H 

Karl L. Wehmeyer, formerly with 
Libertu, New York, Batten, Barton, 
Durstine & Osborn, Inec., and Erwin, 
Wasey & Co., Ine., has joined 
Blackett-Sample-Hummert, Ine., Chi- 
cago, as executive on the Skelly Oil 
account, 


Black to Glicksman 
Edward R. Black, formerly with 
the New York American, has joined 
the Glicksman Advertising Company, 
Inec., New York, as an account execu- 
tive 


sub- 


AMELIA EARHART 
QUIET AID FROM 
HORLICK TOLD 


Company Refused To Make 
Obvious Tie-up 


Racine, Wis., July 8.—The story 
behind an advertiser who quietly be- 
friended fliers and explorers who 
used his product but never permitted 
their identification in copy, was dis- 
closed today as Uncle Sam extended 
his mightiest efforts in behalf of 
Amelia Earhart, winsome aviatrix, 
and her companion, who disappeared 
in the vast and trackless expanse of 
the Pacific Ocean. 

Perhaps Miss Earhart would have 
preferred that the case be otherwise, 
so that she could repay the late Wil- 
liam J. Horlick, founder of the com- 
pany, for his many kindnesses. Mr. 
Horlick was an admirer of Miss Ear- 
hart as he was of many other fliers 
and explorers, none of whom ever 
took off on one of their hazardous 
excursions without a supply of com- 
pressed tablets of Horlick’s malted 
milk for use in emergencies. 

Despite the fact that he was on 
intimate terms with many of these 
celebrities, Mr. MHorlick preferred 
that these friendships remain un- 
exploited. The fact that his product 
was generally used by Byrd and 
others remained a_ state secret, 
though newspapers usually stated the 
nature of the supplies carried with- 
out mention of the brand. 

Miss Earhart, with many others of 
the flying clan, was sincere in her 


Amelia Earhart, befriended quietly by 
the late head of Horlick's Malted Milk 
Corporation, is said to have asked to 
pose for this publicity picture before 
her ill-fated flight last March. 


regard for Horlick’s and might have 
welcomed a statement of the facts. 

It is said that Miss Earhart her- 
self suggested the pose for a pub- 
licity picture made last March prior 
to her Hawaiian take-off which ende@ 
in a crash. On that occasion, she 
placed a large can of Horlick’s on 
the wing of her ship and allowed it 
to share the picture with her. 

This was about as close to commer- 
cial exploitation as Miss Earhart 
ever came, though her name was re- 
cently mentioned on Horlick’s Lum 
and Abner radio program while all 
was going well with her on her 
round-the-world expedition. The ref- 
erence was extremely casual, how- 
ever, and might have been missed by 
some. Lord & Thomas, Chicago, 
handle the Horlick account. 


Dilcher Joins Blair 


Charles F. Dilcher, formerly with 
Scripps-Howard, has joined the 
Chicago sales staff of John Blair & 


Co., radio station representatives. 


Kellogg Becks 
New Verdict on 
ShreddedWheat 


Philadelphia, July 8.—“Grossly un- 
fair advertising use” of the decision 
that “Shredded Wheat” is the prop- 
erty of National Biscuit Company 
was attributed to the latter today by 
Kellogg Company in petitioning the 
United States Circuit Court of Ap- 
peals to withdraw its verdict. 

Counsel for National Biscuit Com- 
pany replied to this charge that there 
was no impropriety in the advertis- 
ing used by N. B. C. to acquaint the 
trade with the facts in the case. For- 
mer United States Senator David A. 
Reed was among attorneys represent- 
ing National Biscuit. 

Kellogg Company alleged that the 
National Biscuit Company and its 
2,500 sales agents had misrepresented 
the scope of the court’s decision and 
dealt a serious blow to Kellogg’s busi- 
ness. 


A & P to Launch 


Monthly Magazine 

The Great Atlantic & Pacific Tea 
Company will launch a monthly mag- 
azine with guaranteed circulation of 
750,000, in the fall. 

The magazine, to carry advertising, 
will be distributed through the 
chain’s stores. A contest to choose a 
name will be started the week of July 
12, it was announced. 


Gov. Cone Heads Florida 
Advertising Committee 


Gov. Fred P. Cone accepted chair- 
manship, July 8, of the All-Florida 
Advertising Committee, which will 
operate under the state Chamber of 
Commerce to raise between $60,000 
and $70,000 for state advertising. 

Funds will be raised through indi- 
vidual subscription. 


Announcing 


THE APPOINTMENT OF 


CLIFFORD V. GREGORY 


as 


ASSOCIATE PUBLISHER 


WALLACES’ FARMER and IOWA HOMESTEAD 


Des Moines, Ia. 


WISCONSIN AGRICULTURIST and FARMER 


Racine, Wis. 


DANTE M. PIERCE, Publisher 
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NUMERICALLY... the greatest 


©) The Circulation of the 
a 2 circulation in the world: 
=| Blood Is Still the Greatest 7,000,000 to 9,000,000" weekly! 


| . J . 
o | Circulation in the World POPULOUSLY ... the greatest 
circulation of the blood in 
‘te HE circulation of the Metro- America: 60% of all the 
iss politan Group is next. people! 
— First publicly stated in 1616, FINANCIALLY... the greatest 
Me Harvey's epochal discovery of circulation of money in 
re the blood was published in * America: 67% of the national 


1628, bearing this title: retail sales! 


| EXERCITATIO ANATOMICA DE _ Eliminating cold feet areas and 
MOTU CORDIS ET SANGUINIS IN concentrating in that great na- 
ANIMALIBUS. 


tional reservoir of industry and 
wealth, the Twenty-State North- 


eastern section ot the United 


First publicly announced in 


1932, and today attracting the 


best advertising minds in Amer- States, the Metropolitan Group, 


ica, the next epochal discovery overwhelming all media in the 


in circulation was the Metro- 
politan Group, bearing this 
great threefold message to 
American industries: 


world in Intensity of Coverage, 
keeps the blood of industry 


surgent and tingling with tidal 
millions of CIRCULATION! 


* with additional or alternate papers 


eekly 


Additional or alternate papers 
Boston HERALD e Buffalo COURIER-EXPRESS 
Chicago TIMES e Detroit FREE PRESS e New York 
HERALD TRIBUNE e St. Louis POST-DISPATCH 
Washington POST 


Gravure 


* 
Metropolitan. =" 


Color 


Baltimore SUN e@ Boston GLOBE e Buffalo TIMES e Cleveland PLAIN DEALER Opa 
Chicago TRIBUNE e Detroit NEWS e New York NEWS e Pittsburgh PRESS ;, 
Philadelphia INQUIRER e S!. Louis GLOBE-DEMOCRAT e Washington STAR 


THE LARGEST CIRCULATION IN THE WORLD -FROM 7 TO MORE THAN Q MILLION FAMILIES* 


oS a —_—-! 
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Gregory Joins 
. 

Dante M. Pierce 

° » . 

in Publishing 

acto | 

Des Moines, la., July 9.-—-Announce- | 

ment of the appointment of Clifford 

V. Gregory as associate publisher 

of Wallaces’ Farmer and Iowa Home- | 

Agriculturist | 

and Farmer was made here today by 

Dante M. Pierce, publisher. 


Mr. Gregory has been for the past 
Prairie Farmer, 


stead and Wisconsin 


26 years editor of 
of Chicago, and vice-president of the} 
Prairie Farmer Publishing Company. | 
For the past 10 years he has been | 
vice-president of Station WLS, of Chi- | 


| week, 


ADVERTISING AGE 


Now David & Kent | 
Geo. B. David Company, New York, 
newspaper representative, changed 
its name to David & Kent Company | 
July 1 when Albert H. Kent, of the 


Farmer since 1909, will additionally 
take over the editorship, succeeding 
Clifford V. Gregory, it was announced 
today. He will be assisted by Conk- 
In coming to Des Moines as an as-/| lin Mann. 
sociate of Mr. Pierce, Mr. Gregory is Dave Thompson, who has been In-| New York office, was taken into the | 
returning to his native state. He!|diana editor of Prairie Farmer, be-| organization. 
grew up on a farm near Mason City comes associate editor with Arthur 2 
in Cerro Gordo county, and was grad-| ©. Page, who has held that title for . ‘ ” 
uated from lIowa State College in|some time past. Joins : Rock Products 
1910. Mr. Gregory has taken a prom- a Richard M. Ward, formerly pub- | 
inent part in national affairs. Last — rar Se ee ae ae wee 
mand ae was Slt meniner of tne Dixie Beer Debut ; | office of Rock Products and Barrel & | 
resident’s commission which inves- Dixie “45” Beer, a product of the| gor ¢ Packages. 
tigated co-operative enterprises in| Dixie Brewing Company, Inc., New 
Europe. Orleans, is being introduced through 


BUTLER NEW EDITOR suaianar fe Gacd diesed ts Geeta 
OF “PRAIRIE FARMER”’ 


dailies, and through car cards in| Collegiate Digest, Madison, Wis., | 
, New Orleans. Pritchard & Thomp-! will move to Minneapolis, Minn., July 
Chicago, July 9.—Burridge D. But- . 
ler, who has published 


Announcement of the sale by 
Mr. Gregory of his interest in Prai- 
rie Farmer and WLS was made last 


CaZzo,. 


“Collegiate” Moves 


out son, New Orleans advertising agency,|15. Offices will be in the Sexton | 
Prairie | js directing the campaign. 'bidg., 529 S. Seventh street. 


the mornin 


| 


BIHE Road to Business 
Success Turns This Cor- 
ner. 100,000 American 
Business Leaders Aver- 
age 29% minutes daily 
on its FULL, FAIR, TRUE 


Business News. 


ag-& 
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;of men’s 


HICKOK TO SPU 
MEN'S COSTUME 
JEWELRY REVIVAL 


Rochester, N. Y., July 7.—Increas- 
ing its advertising budget to spur use 
costume jewelry, Hickok 
Manufacturing Company will start 


|its fall campaign next month in mag- 


azines and business papers, backed 
by elaborate point-of-purchase mate- 
rial. The agency is Tracy-Locke- 
Dawson, Inc., New York. 

As in the past, the bulk of the ap- 
propriation will be devoted to pro- 
motion of Hickok braces, belts and 
buckles. For both jewelry § and 
leather lines, mass circulation maga- 
zines will be used, and while the 
schedule is not yet complete it was 
indicated that several additional pub- 
lieations,. among them Good House- 
eeping and Life, will be included. 

A feature of the campaign will be 


ithe use of three paintings specially 


executed by H. Gilbert Levine, men’s 
fashion illustrator, both in copy and 
as a tie-up in window displays, coun- 
ter cards and other point-of-purchase 
material. The first of these paintings 
will depict a back-to-school theme, a 
type of special promotion favored by 
Hickok in the past. The second will 
probably celebrate the return of fall 
and the fall clothing season, and the 
third will contain a Christmas motif. 


Use Itinerant Displays 


In addition to window displays de- 
signed for one-time use, plans call 
for the preparation by W. L. Stens- 
gaard & Associates, Chicago, of itin- 
erant displays. Although last year’s 
material of this character was built 
around a reproduction of the British 
crown jewels, this year’s presentation 
will be made with reproduction of 
the company’s products themselves, 
it was stated. 

Further copy themes will relate 
to the pleasure of giving “two gifts 
in one” at Christmas time through 
selecting Hickok presents packaged 
in utility boxes, and to the return 
of the “French cuff shirt” which 
makes it necessary, according to 
fashion dictates, for the well dressed 
man to have three sets of Hickok 
cuff links. 


Harding Joins NRHA 


Richard Harding has been ap- 
pointed by Herbert Sheets, managing 
director, as direetor of promotion for 
the National Retail Hardware Asso- 
ciation, Indianapolis. He was _ for- 
merly with the Indianapolis Star and 
previously with Industrial Power, 
Chicago. 


Crosley Promotes Crosby 


Don Crosby has been named man- 
ager of the radio division of Crosley 
Radio Corporation, Cincinnati. He 
was formerly Crosley district man- 
ager in Western, Midwestern, and 
Eastern territories. 


MELON 


Yes, the Georgia wa- 
termelons are rolling to 
the nation’s centers—and 
the cash is rolling back 
to South Georgia. If 
your sales department 
wants its slice of this 
luscious market, say so 
—in 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representative: 
THE BRANHAM COMPANY 
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— and get down to the 


ACTUAL FARMS 
reached! 


At the right is a quick picture of the kind of ACTUAL farm cov- 
erage you are getting in the key midwest states—depending on 


which farm papers you are using. 


Notice the tremendous difference between the CIRCULA- 
TION of national farm papers in these 8 midwest states compared 
with the ACTUAL NUMBER of farms reached. This is the 
difference between THEORETICAL farm coverage and ACTUAL 
farm coverage—and remember, it’s only ACTUAL farm circula- 


tion that sells your goods to farmers. 


Note that the Midwest Farm Papers give you more than 
TWICE the actual farm coverage here that you can get with ANY 
National farm paper—and nearly ONE-FIFTH more than ALL 
FIVE NATIONALS COMBINED. 


There is no question about WHICH medium delivers the 
power to SELL farmers in the midwest. For big-volume 
ACTUAL farm coverage of these key states, nothing comes within 


a mile of “Focused” Advertising in Midwest Farm Papers. 


WE SHALL BE GLAD TO SHOW 
YOU THE EVIDENCE OF PROOF 


PRAIRIE FARMER NEBRASKA FARMER ~ 
WISCONSIN AGRICULTURIST AND FARMER : 


neil No. Michigan Ave: . aw w 


ocused Advertising ix 


Theoretical 
Coverage 


THEORETICAL coverage 
is computed by dividing 
total circulation by the 
number of farms. 


MIDWEST 
FARM 
PAPERS 


ACTUAL coverage per- 
centages are based upon 
the results of personal 
investigation of 5,450 
farms, made by adver- 
tisers and agency men on 
218 R. F. D. routes in 8 
midwest states. 


64% 


National 
Fam ee 


Theoretical 
Coverage 


oo 
Strongest 
National 
Farm — 
Paper = 


T T ie FARM PAPERS 
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ADVERTISING AGE 


July 12, 1937 


Seattle Star 
Resumes After 
Unions Battle 


Seattle, July 9.—The Seattle Star, 
innocent victim in a dispute over 
union affiliations of circulation em- 
ployes, resumed publication today 
after a five-day shut-down. Resump- 
tion took place when the mayor 
promised police protection. 


ClO or AFL? 


The Post-Intelligencer was tied up 
a year ago with a somewhat similar 
trouble. 

The issue was whether circulation 


employes shall affiliate with the Com- 
mittee for Industrial Organization or 
American Federation of Labor. 

Some of the teamsters who desired 
to work reported for duty as usual 
early in the strike, but printers evi- 
dently felt it the better part of valor 
to desist from work until the battle 
was fought. Accordingly the Star 
was unable to publish. 

The Star, an evening paper, is di- 
rected by H. E. Marshall as general 
manager. 


BACK TO NORMAL 


IN PHILADELPHIA 


Philadelphia, July 7.—With a strong 
stand by city officials forcing cessa- 
tion of hostilities between chauffeurs’ 
unions which prevented the Philadel- 


phia Bulletin from making full deliv- 
eries during the week of June 21-28, 
conditions returned to normal last 
week, with the Bulletin resuming reg- 
ular schedules. 

Robert McLean, president of the 
Bulletin, notified advertisers that no 
charge for their copy would be made 
during the week which saw the in- 
terruption of delivery schedules. 
While a considerable part of the Bul- 
letin’s circulation was served during 
the destructive fight between the two 
competing unions, Mr. McLean said 
that the evening paper felt that since 
it was unable to deliver the full cir- 
culation bought by advertisers, it had 
decided to cancel the charges alto- 
gether, re-running the copy in later 
issues. 


Wilson to “McCall’s” 


Harold O. Wilson has joined the 
staff of the McCall fashion publica- 
tions, to assist Richmond W. Landon, 
advertising manager. Mr. Wilson was 
formerly with Cowan & Van Leer, 
Inc., New York agency. 


Goldsmith Promoted 


Leonard M. Goldsmith, advertising 
manager, Atlantic City Daily World, 
has been promoted to assistant busi- 
ness manager in charge of advertis- 
ing. Mr. Goldsmith was formerly 
with the New York World-Telegram 
and Bronx Home News. 


Set N. M. Press Dates 


The New Mexico Press Association 
will hold its annual meeting Aug. 
13-14 in Las Cruces. 


rames. 


ing year. 


The Steel Mills are again operating. 


Message 
From 


Johnstown, 


ennsylvania 


Again the people of Johnstown have demonstrated that they are a rugged people. 
They just will not be licked! 


Industrial employment and payrolls are run- 
ning ahead of 1929. Average income per worker is in the highest national group. 


No National advertiser who admires the true American qualities displayed by the 


people of this city through floods and strikes will want to omit the newspapers of 
this city from his schedules. 


Local merchants have faith in the Johnstown newspapers. 


The Johnstown Democrat was second in local display copy carried in the first five 
months of this year in six-day morning papers (Media Records), and The Johnstown 
Tribune was thirty-first in the same classification for six-day evening newspapers. 


The circulations of the Johnstown papers stand at all-time peaks. The daily aver- 
age net paid circulation for June of The Johnstown Tribune was 34,245 and of The 
Johnstown Democrat 24,859, a combined circulation of 59,104. 


Some of the strike factions did not like our policy on the strike but they did read 
and continue to read the Johnstown newspapers. 


The Johnstown Tribune was founded in 1853 and The Johnstown Democrat in 1888. 
Both papers have been published without interruption under the same respective 


Here is a trade territory served by two long-established and growing newspapers, 
which warrants increased national advertising expenditures now and during the com- 


The Johnstown Tribune - The Johnstown Democrat 


WALTER W. KREBS, Publisher 


EMOTION APPEAL 
IS DEFENDED BY 
FIELD'S CALEB 


Chicago, July 7.—Emotional ap- 
peal in copy was defended today by 
Clyde O. Bedell, who writes Mar- 
shall Field & Company’s daily col- 
umn in the Chicago Tribune, “Mov- 
ing Forward,” under the _ by-line, 
Caleb. 

Calling attention to the elimina- 
tion of “all flowery adjectives” from 
store copy by John Wanamaker, 
New York, as reported in ADVERTISING 
AcE of May 31, Mr. Bedell, without 
mentioning Wanamaker by name, 
says: 

“That sounds commendable, Adver- 
tising copy should not exaggerate or 
unduly excite the reader. At the 
same time, we wonder if it is fair 
for any store to refrain from fully 
promoting the joys and satisfactions 
to be had by its customers in posses- 
sing very nice things. 


Places for “Heart Appeal” 


“We see no reason why heart ap- 
peals should be used in selling a can 
opener—or for that matter, moth 
spray, shoe trees, or spool cotton. 
But evening dresses, infants’ wear, 
silk hosiery, piece goods, millinery, 
accessories, fur coats, furniture— 
these and many other things are a 
different matter. 

“Merchandise should set the tone 
of the physical suroundings in which 
it is offered and the tempo of the 
advertising copy which describes it. 
A terry robe for hall-walking may 
contain precisely the same number 
of yards of fabric and be of the same 
color as a breath-taking hostess 
gown. Described dispassionately, 
the terry robe might be done justice 
and the hostess gown and its poten- 
tial possessor a grave injustice. 

“So long as the words are honest 
and sincere, why should there not 
be a flash and movement and music 
to copy descriptive of bright and 
sunny apparel? Why should not type 
compose a fitting paean of deserved 
praise for a misty negligee? 


“Serve Society Generally” 


“In the extent that emotional ap- 
peals induce people who should have 
things to buy them, these appeals 
serve society and prosperity gener- 
ally. In the degree their omission 
slackens sales and production, color- 
Jess selling performs a dis-service 
to society. 

“The fault with advertising is not 
that it uses emotional, picture-pro- 
voking words. The trouble enters 
when turgid and stirring copy is 
used to describe not what is for sale, 
but what the writer thinks the 
reader wants it to be.” 


Mitchell With WCKY 


Thomas Mitchell has joined the 
sales department of Station WCKY. 
Cincinnati. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWoeD 
521 Fifth Ave. 5833 Fernweed 
MUrray Hill Avenus 
6-2370 HOliywood 6315 
CHICAGO 


333 N. Michigans Ave 
STate 0366 
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And it’s the editorial power of women’s magazines 


that clears the way for selling to women! 


Every recipe and menu.. every beauty hint and style 
note...every plan for building, decorating, equipping 
... Stirs up women’s interest in merchandise —sweeps 
away their resistance to the advertiser's brand-selling. 


And isn’t it natural that the magazine most inti- 
mate with women’s wants can perform this service 
most thoroughly, most effectively ? 


ae 


PHOTO COURTESY OF BALOWIN LOCOMOTIVE 


Through the monthly reports of 1,500 Reader- 
Editors, Woman’s Home Companion has a behind-the- 
scenes picture of women’s daily problems — vivid — 
unique—complete. As a consequence, the entire mag- 
azine is a true reflection of needs and buying habits 
which women have actually expressed. 


Think what this means to 3,000,000 Companion 
readers. And think what it means to the advertiser... 
a rich and vast market outstandingly Pre-Sold! 


WOMANS HOME WOM DANID Naty the gold Menke 


CIRCULATION 2,959,102 


THE CROWELL PUBLISHING COMPANY, NEW YORK - PUBLISHERS OF COBLIEB’S - THE AMERICAN MAGAZINE - THE COUNTRY HOME MAGAZINE 
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ADVERTISING AGE 


| 


Dan's Survey IN THE GROOVE 
Shows Budgets 
Near ‘30 Peak 


New York, July 7. 
advertising expenditures are likely 
to total $475,000,000 for 1937, a figure 
which will approach the peak ot 
$511,000,000 for 1930, according to an 
analysis by Poor’s Industry and In- 
vestment Surveys. 

The predicted total is based upon a 
12 per cent increase in advertising 
for the first quarter of 1937 and upon | 
prospects seen by the surveyors for | 
further expansion § in corporation | Owens-Illinois Glass Company, Toledo, 
budgets. It is also pointed out in| has developed a new type bottle, includ- 
the survey that publishing, printing| ing a grooved top in which a spoon 
and radio will share in this ripening | ™#Y be cuddled to prevent dripping and 
melon. smeared labels. 

With newspapers and magazines : 
holding their own as leading vehicles |that there has been a 24 per cent 
for advertising, radio stands out, | gain in radio advertising activity. 
says the report, as the major medium); During the same _ period news- 
which has enjoyed the largest per-| papers are shown to have registered 
centage of gain in the first quarter|a 9 per cent gain in national adver- 
of the year. National advertising ex-| tising lineage, and magazines, 13 per 
penditures for radio chain time in| cent. These two media accounted 


Nation-wide | 


1936 established an all time peak} for 45 and 32 per cent, respectively, 
with a total of $59,600,000, which|of the total national advertising ap- 


was 14 per cent of the total national 
advertising budget. In the first four 
months of 1937, the analysis says | 


propriation for 1937, according to the 
survey. 
“Advertising has continued to dem. 


}onstrate its practical usefulness in 
| modern business,” the analysis says. 
As an effective salesman, creating a 
| desire for new products and stimulat- 
|ing consumption of products already 
| eatablished, it has no practical sub- 
stitute. There seems to be no real 
barrier to a long upward trend in ad- 
| vertising revenues.” 


Issues Booklet on 


Trade Facts Sources 
All current trade statistics pub- 
lished daily, weekly, monthly or 
quarterly by 40 governmental agen- 
cies and 200 non-governmental agen- 
cies are covered in “Sources of Cur- 
rent Trade Statistics,’ newly-issued 
by the 
mestic Commerce, Washington, D. C. 
Approximately 3,000 statistical ser- 
ies are listed with names and ad- 
dresses of the compiling agencies. 


Start Ferris & Fizdale 


| Earle Ferris and Tom Fizdale have 


Madison avenue, New York, publicity 
company specializing in radio, which 
will operate Radio Feature Service, 
| Inc., New York, The Fizdale Organ- 
| ization, Chicago, and Earle Ferris 
| Radio Feature Service, Inc., Holly- 
! 

| 


wood. Irwin Nathanson will be in 
charge of the Chicago office, Irving 
Parker, Hollywood, and W. 


| Mooney, the New York office. 


hen an appropriation dic- 
tates that a “one paper 


buy per market must prevail” . . . you'll 


hear space buyers say, “I wish there were | 


more situations like The Oregonian and 
its Oregon coverage, in other markets.”’ 


For this 1s 


* CIRCULATION x 
that parallels BUYING POWER 


OREGONIAN DAILY CIRCULATION 
UPSTATE 56.9% PORTLAND 43.1% 


RETAIL SALES IN *OREGON | 
UPSTATE 57.3% PORTLAND 42.7% 


*Southwestern counties of Washington 
are part of the Oregon market. 


a fact: The Oregonian does 


cover the “cream” of the Portland urban 
and upstate buying power markets to a 
greater extent than any other Portland 
newspaper, as proved day after day by the 
experience of national and local advertisers 
who depend upon The Oregonian alone to 
sell the market. 

And The Oregonian delivers; it does sell the 


market. It can sell for you, single handed. Ask 
our representative. 


PORTLAND, OREGON 


Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco | 


National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit * 5 Third St., San Francisco 


Bureau of Foreign and Do-| 


‘launched Ferris & Fizdale, Ine., 420 | 


‘| collar workers 


Salle to perfect appeals which proved 
most fruitful, he was credited gen- 


. erally with being a copywriter by 
| nature, at the same time possessing 
expressed in more receat 


a flaming belief in the creed so gen- 
erally 
years—that no man is out until he 
himself admits it. In this effort, he 
OF HOME STUDY was later abetted by H. W. Kastor 
& Sons Advertising Company. 


Chicago, July 7.—Jesse Grant 
Chapline, who as founder and presi- 
dent of La Salle Extension Univer- J-W-T COPY HEAD, DEAD 
sity conceived a plan of broader Chicago, July 9.—Ewing T. Webb, 
adult education and directed the ad- | long-time ace copywriter for J. Wal- 
vertising which was to fire thousands |tey Thompson Company, died last 
of under-trained men with new hope | night of a heart attack. He was 45 
and ambition, died Saturday in| years old. 
Wesley Memorial Hospital. He was! 4 yale graduate and credited with 
67 vears old first adapting full page news picture 
It was in 1908, when he himself technique to advertising copy, Mr. 
was 38 years old, that Mr. Chapline | wepp joined the New York office of 
retired from the publishing business the agency in 1916. He left the 
to devote all of agency during the World War, serv- 
his energies and ing as a first lieutenant, and returned 
talents to the in 1919. 
| new idea of * In 1923 he moved to the Chicago 
| s¢ hool which office and remained with this office 
esha BOS Com except for a two year interim, from 
ae itself 6e 1929 to 1931, when he co-authored the 
| mail tutoring in book, “Strategy in Handling People,” 
the manual arts, and held a vice-presidency of Hays 
| but come to the MacFarland & Co., Chicago. His 
widow and a son survive. 


EWING WEBB, CHICAGO 


peminy of white 


who were 


stranded on the Chasing | PRACY-LOCKE-DAWSON 
ais |[UCU[UC LOSE CECIL WAKELY 


Bloomington, Ill., July 5.—Cecil B. 
Wakely, 41, secretary of Tracy- 
Locke-Dawson, Inc., advertising 

While laying the groundwork for |agency of New York and Dallas, died 
an institution of this kind was alat the home of his brother here last 
task of no small proportions, Mr.| week, following an illness of three 
Chapline not only directed it, but | months. 
|/insisted on writing most of the ad Mr. Wakely, who made his home 
|vertising in person. Since then, as|in Dallas, joined the agency in 1918 
now, the copy was the principal busi-|and was generally credited with 
ness representative of the school, Mr.| heavy contributions to its expansion. 


knowledge and training. 


Wrote First Copy 


_Chapline was confronted with the|He was a close student of many 
necessity of creating a new and com: |outstanding campaigns of recent 


|pelling type of mail order copy 
‘which called on all frustrated men 
/everywhere to cast off their chains 
and strike boldly out on new eco- 
nomic seas. 

While a trial and error system 
|quickly enabled the founder of La 


years and of attending results and 
thus was able to feed his new busi- 
ness department an_ inexhaustible 
supply of ammunition, particularly in 
development of new advertisers. 

The widow and a brother, Ray- 
mond W., survive. 


CAN YOU AFFORD 


To Overlook THESE Young Mothers? 


Some 555,890 YOUNG mothers, 33.4% 
of total female readers, make Screenland 
~~ Unit a vital link in the’chain that moves {2 
products from factories to homes with _ 
growing children. 


These modern young mothers average 
25.5 years of age. They are having first 
children, starting homes, buying. Their 
more than half a million children are a 
vital market by themselves. 


Advertisers seeking sales volume and 
longer years of product loyalty cannot 
afford to overlook such a natural pur- 
chasing market. Not when each adver- 
tising dollar delivers a sales message to 
515 families with $3000 average annual 
income! 


“Younger Families Buy More-Repeat Oftener”™ 


SCREENLAND UNIT 


SGCREEBRARLASR D e Sia ¥ oR SG REE N 
15 West 45th St... New York City 
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LSE AGTIL 


Wig 


Aunt Susan, pictured above interview- 
ing the chef of The Normandie, has 
traveled an estimated 30,000 miles in 
the last few. years gathering news for 
her Oklahoma readers. Her assign- 
ments have taken her .to Paris, Lon- 
don, Mexico City, New York, Chicago, 
Cleveland, Boston, New Orleans, Los 
Angeles, San Antonio, Ft. Worth, 
Washington, D. C., San Diego, and 
other cities for interviews with famous 
cooks or for Post Graduate cooking 
school attendance. 


THE FARM 


NATIONAL REPRESENTATIVES: 


OKLAHOMA PUBLISHING CO. 


MISTLETOE EXPRESS 


Just Every Day Dishes 


in Oklahoma ....... 


Both the pork-and-bean and the gourmet’s family in Oklahoma de- 
pend upon the state’s No. 1 cook for advice and recommendation. 
Aunt Susan, the Oklahoman and Times Home Economist, is more 
than a “recipe columnist” to her readers. For years she has probed 
into the secrets of world famous kitchens, has interviewed chefs in the 
haunts of cosmopolitan epicures. Whenever news has broken on the 
cooking horizon, Aunt Susan has been there to give her thousands of 
loyal readers the story. Partly because of the cdntinued freshness of 
her cooking news, partly because of her expert advice, Aunt Susan’s 
audience is always at hand. She doesn’t need the periodic build-up. 
so common with the usual cooking school expert. for the annual 
Oklahoman and Times Cooking School. The Aunt Susan fans are 
everyday fans. Her recipes are everyday meals in Oklahoma and the 


foods advertised in the Oklahoman and Times are everyday foods. 


ER-STOCKMAN RADIO WKY 


E. KATZ SPECIAL ADVERTISING AGENCY 


THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIMES | 
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ADVERTISING AGE 


July 12, 1937 


NRDGA to Seek 
Standardized 
Credit Terms 


New York, July 6.—Elimination of 
abuses felt to exist in the field of 
credit advertising was outlined today 
as the objective of a conference to be 
called in the near future by the Na- 
tional Retail Dry Goods Association. 
Representatives of retailers, appli- 
ance manufacturers, finance compa- 
nies and others will be asked to for- 
mulate standards for credit adver- 
tisers to adhere to this fall. 

Impetus for this step, said J. An- 
ton Hagios, manager of the credit 
management division of the associa- 
tion, was provided in the recent ac- 
tion of the Federal Trade Commits- 
sion, which procured a _ stipulation 
from automobile manufacturers that 
they will refrain from advertising 
specific carrying charges for cars 
bought on time. 

“In the general retail field, efforts 
should be made to eliminate claims 
such as ‘We give terms up to 36 
months,’ and ‘This merchandise can 
be bought for a small down pay- 
ment,’”’ Mr. Hagios said. 

The conference, date of which has 


not yet been set, is expected to es- 
tablish minimum terms of a time 
period of 24 months and 10 per cent 
down payment and to seek to limit 
statements of credit facilities to sim- 
ple announcements of their availabil- 
ity. 


Pihl & Straub in 


Promotion Field 


Pihl & Straub have organized at 29 
E. Madison street, Chicago, as a new 
sales promotion organization special- 
izing in sales contests, plans and pro- 
motion. Both principals were for- 
merly with Belnap and Thompson. 

Ed Pihl, originator of the Nu-Color 
process for sales bulletins, was also 
formerly with Ditto, Ine. Robert C. 
Straub was formerly with National 
Underwriter Publications as business 
manager of Accident and Health Re- 
view. 


Hall Strike Ended; 


Open Shop Maintained 


A strike, involving 300 to 400 of 
the 3,000 employes of the W. F. Hall 
Printing Company, Chicago, has been 
settled, Alfred B. Geiger, company 
president, has announced. 

The strike of 13 weeks duration 
was on the open shop question. Un- 
der the settlement, the company 
maintains an open shop, but agrees 
to bargain with unions for member 
employes. 


——— _ 
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BUILDING COST 
LESS NOW THAN 
IN ‘29: MASON 


Home Builder Now Is Luxury- 
Minded 


New York, July 7.—-Despite rising 
labor and material costs in residen- 
tial building, values of homes today 
far outshine those of 1929 or 1926, 
Joseph B. Mason, Eastern editor of 
The American Builder, declared to- 
day, revealing results of studies com- 
piled by the magazine. 

While costs will continue to rise, 
he pointed out that this rise has not 
and will not be due to labor and ma- 
terial alone but to the increasing con- 
veniences and comforts offered the 
home buyer today, and demanded by 
them. 

“The 1937 model home is a vastly 
more complex, complete and costly 
structure than was built in earlier 
he said. “A $6,000 or $7,000 


years,” 


dates 


@ Without glasses it is apparent that every advertiser in the 
Portland, Oregon, market should keep in view the Fourth Family. 


For here is a tremendously important family that constitutes the 
plus circulation of the daily Journal. (With a circulation lead of 
31% in Portland the daily Journal reaches 4 families to every 3 fami- 
lies reached by the second paper.) It seems to us that no advertiser 
can afford to overlook so much additional buying power. Portland 
merchants realize this fact. Ask them! They concentrate heavily in 
the Journal. They used 906,835 more lines of retail advertising in 
the Journal than in the second paper in the first 4 months of 1937. 


Sell the Fourth Family! It's ready and able to buy. 


™ JOURNAL 


REYNOLDS-FITZGERALD, Inc., National Representatives 
Philadelphia « 


PORTLAND 
OREGON 


¢ LosAngeles «+ Seattle 


READ 'EM AND SING IN TORONTO 


Weston's Biscuits, Toronto, is using what is said to be the largest song book 


in the world for its Sunday night outdoor community sings, 


broadcast over 


CFRB. A professional strong man turns the 200-pound pages. 


home today is better planned, better 
built and better equipped than many 
houses costing several thousand dol- 
lars more in 1926 or 1929.” 

Picturing the home purchaser to- 
day as one not satisfied with the min- 
imum of comfort and demanding the 
maximum, Mr. Mason emphasized the 
conveniences and improvements 
which are standard today, including 
automatic water heaters and garage 
door equipment, telephone conduits, 
modern lighting, period hardware 
and streamlined bathrooms’ with 
elaborate fittings. 

In naming these comforts, he sug- 
gested that the social-minded hous- 
ing reformers be reminded that these 
“luxuries” are still unheard of in 
the European homes which they so 
often hold up as models. 


Consumer Demands “Luxuries” 


“American builders could easily 
and drastically reduce costs by leav- 
ing out modern heating, plumbing, 
wiring and other equipment,” Mr. 
Mason said, “as is done in so much 
of the English and French housing, 
but the taste of the American public 
has been raised to the point where no 
American will buy such a house.” 

Citing figures culled from the real 
estate pages of newspapers in pre- 
vious years, Mr. Mason declared that 
the price of the finished home today 
is less, not more than it was a few 
years back. Land costs, overhead 
and profit items of contractors and 
sub-contractors are much less, he 
pointed out, than they were in 1929, 
although they have risen somewhat 
from depression levels. Other factors 
contributing to this picture given by 
Mr. Mason include a reduction in 
financing costs and a lower labor 
cost than most published figures in- 
dicate because the bulk of the resi- 
dential industry is not unionized. 

“It is not fair to say, as some 
building critics have, that costs are 
too high, without settimg up a stand- 
ard of comparison,” Mr. Mason point- 
ed out. “Like the 1937 automobile, 
the current home models are much 
more complex machines than for- 
merly.” 


Points to Air Conditioning 


Building up his brief for the value 
offered today’s home purchaser, Mr. 
Mason presented the advances made 
in insulation and air conditioning as 
contributing to the consumer de- 
mand now for luxury living. Old 30 
foot lots, the sort which enabled the 
house owner to reach out of his bed- 
room window and shake hands with 
his neighbor have been ruled out, Mr. 
Mason added. Houses are now placed 
on larger lots and progress is being 
made in placing them on winding, 
better planned streets with more re- 


gard for landscaping, sunlight and 
prevailing winds. 
Life-time roofing, copper flashing, 


copper and brass pipe, quality paint, 
improved plaster, weather stripping 
and a wider use of waterproofing, 
fire and decay resisting products have 
all helped, Mr. Mason asserted, in 


| giving the home purchaser a greater 


value than ever before. 


NIAA Opens Move for 
Standard Trim Size 


A committee of the National Indus- 
trial Advertisers Association, headed 
by C. W. Kalbfus, Elliott Company, 
Jeanette, Pa., has launched a survey, 
seeking reaction of industrial pub- 
lishers to standardization of trim 
size. 

“From the standpoint of the adver- 
tisers,’” Mr. Kalbfus says, “it seems 
unnecessary that such a variation of 


trim size should exist. Everybody 
agrees that ‘something should be 
done’ about it and the National In- 


dustrial Advertisers Association is 
now endeavoring to start that some- 
thing.” 


Color Process Is 


Offered by Low’s 


A development of off-set printing, 
making low cost color reproduction 
available for direct mail pieces, cat- 
alog work and displays up to 10 by 
14 inches has been announced by 
Low’s Letter Service, Chicago. 

Termed the Tint-O-Lith process, 
the company reports that reproduc- 
tion without the use of engraved 
plates is obtainable at low cost from 
original wash drawings or, to a lim- 
ited extent, photographs. The process 
can be utilized in either long or 
short runs, according to the com- 
pany. 


WJBO Boosts Power 


Station WJBO, Baton Rouge, La., 
has obtained permission from the 
Federal Communications Commission 
to increase its power from 100 to 
500 watts. A frequency change to 
1120 kilocycles was also granted. 


Mills Promoted 


Howard W. Mills, for the past year 
chief accountant of the Detroit Times 
and previously for six years chief 
accountant of the Washington Times, 
has been appointed business manager 
of the Washington newspaper. 


“News” Opens Office 


The new Eastern advertising de- 
partment of the Chicago Daily News, 
24th floor, 9 Rockefeller Plaza, New 
York, has been opened, with Wilbur 
Arthur in charge. 


PHOTOMATS 


“ 
Glossy 
Prints, too! 


& i ! 
EW, all-photo advertising service for all 


lines of business. For trade publications, 
house organs, tabloids, newspaper ads, sales 
letters, broadsides or booklets. PHOTOMATS 
brings 100 high class photographic eye catch- 
ers monthly in ready-to-use-mats for only $5. 


| models. Write 
10 E. 38th Street, 


All sizes and subjects. New York’s best 


for free proofs—no salesmen. 


New York City 
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In the last two years the women’s magazines in this 
country have made firmer than ever before their hold 
on the vast public they serve. 

Every magazine in the field has improved its 
editorial formula, grown in circulation, and given the 
advertiser a greater value for his money. 

At this very moment there is more talk everywhere 
about women’s magazines than has been heard in 
twenty years, and it is good talk, that comes from 
strength. The women’s magazine market is more 
competitive today than it has been in twenty years, 
and that is good, because a competitive market is a 
sound market, assuring the best there is in editorial 
product to the reader, and the most there is in 
advertising value to the advertiser. 

It is proudly rather than boastfully that Pictorial 
Review-Delineator points to its record of /argest gains 
on the newsstands of the country. Every month a 
quarter of a million more women are buying Pictorial 
on the newsstands than bought it on the newsstands 
a scant twelve months ago. This is a phenomenal 
growth, probably the greatest growth of the kind in 
the field to be made since the turn of the century. 

Pictorial newsstand gains for the fall issues of this 
year are estimated conservatively at an additional 


* 


x *« * 


100,000 copies. And on the basis of editorial plans it 
is believed that in the year 1938 Pictorial newsstand 
sales will exceed 800,000 copies monthly. 

During this year Pictorial Review-Delineator has 
so far gained 124 new advertisers, which is a particu- 
larly new and gratifying kind of record. It has so far 
gained 50,000 advertising lines, which is much the 
largest gain of its kind, and percentagewise is 35 per 
cent higher than the same period for the year 1936. 

The backbone of most of the successful advertising 
campaigns since advertising became important, the 
women’s magazines now are better equipped than ever 
before in their history to do their job. Nothing can 
give so much assurance to the advertiser as a strong 
effort among the media themselves to be the dest in 
the field, the /argest in the field, the most economical 
in the field to buy. 

Pictorial’s gains have been the vital stimulus to this 
most potent of publishing domains. Pictorial anticipates 
a continuance of its gains, in newsstand circulation and 
in advertising. It will meet cheerfully added competi- 
tion in whatever direction, because it has tasted 
success, and likes it; and because the women’s field, 
with high competition, becomes more than ever the first 
field for every advertising campaign of consequence. 


Pictorial Review 
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Farmers to the Rescue | 


Business sentiment has cooled off|farmer in purchases for his home and | 
considerably during the past few family, as well as for improved farm | 
months, due to strikes, a declining|equipment. New cars and new fur- 


stock market and continued govern-|niture, new clothes and new radios | 
: . Py : : : | 
mental hostility to big business. In|/are all on the list which will be 


spite of all that has happened, senti- 
ment is a lot worse than business it- 
self justifies. Industrial volume is 
up, employment is increasing and 
profits, while reduced by higher op- 
erating costs, are still satisfactory in 
most lines. 


shopped by Mr. and Mrs. Farmer. | 

While the complexion of the Amer- | 
ican netion has changed materially | 
since it was predominantly agricul- | 
tural, the farms of the country are 
still the controlling factor in deter- 
mining social, political and economic | 


Sentiment will probably get a big | conditions. The ftarmer’s'§ income 
boost when the returns from the|/often represents the difference be- 


| 


tween prosperity and depression, and | 
a balanced economy, in which farm | 
products are exchanged for those of | 
industry on an equitable basis, is a| 
sound foundation generally 
prosperous country. 


farming areas begin to come in. It 
looks as if 1937 may prove to be a 
golden year for agriculture, with the 
ideal combination of plentiful crops 
and good prices. In some _ years 
prices have been low when crops have 
been large, and in other years high 
prices have merely reflected scanty 
crops and consequently small returns 
to the farmers. But the outlook on 
all fronts is excellent, even though 
some unfavorable news has trickled 
: 2 é winter months. 
into the grain markets occasionally . : f = 
- - ; . If Washington politics could be 
regarding conditions in restricted| |. 4 ‘ ? ‘ 
eliminated from the situation, busi- | 
areas. 2 eee 
Big crops at healthy prices will ness sentiment would no doubt peal 
make the American farmer a mighty | Prove speedily. But in spite of the, 
factor in business activity and in the | Constant threat of the big stick, the 
restoration of confidence. Cash|farmers of the country should be able 
money received for crops is immedi- 
ately returned to circulation by the 


for a 
We seem now to | 
have reached a fortunate balance of 
that character, with cash incomes for 
1937 and 
widespread enough to give business 
fall and 


farmers in big enough 


added impetus during the 


to bring smiles to the faces of even 
the most confirmed pessimists. 


Union Pacific's Potatoes 


An interesting type of railroad ad- 
vertising, the success of which should 
lead to a considerable increase in 
copy of this kind, is being published | 
in daily newspapers by the Union 
Pacific Railroad. It is unusual in 
two ways: its genesis is the freight 
traffic department, and it is promot- 


} 


41,422 cars of the world’s staple veg- 
etable—the nutritious, 
potato.” 


economical 


Co-operative advertising has helped | 
to resell the rails to the public as the | 
vital and indispensable transporta- 
tion service which they undoubtedly 
are. 


| 
But back of the general interest | 


ing sales of products shipped over|in rail transportation as a_ public 
the railroad rather than passenger | utility there should be more adver- | 
business directed to communities|tising of individual railroads, ad-| 
along the line. dressed not merely to the tourist 

“Please pass the potatoes,” Says/ trade, put exploiting the resources of 
U. P., continuing with an eloquent the territory which each carrier 
description of the baked potatoes 


serves, and helping to make markets 
for its products as well as to attract 
new residents and new industries. 

The railroad’s interests and those 
of its communities are so closely in- 
tertwined that railroad advertising 
this area every month of the year,”’| can well take a long view of results, 
it explains. ‘‘Among the nation’s| as long as the effort is being made to 
railroads the Union Pacific 


is in the} build up 
front rank as a 


made possible by the producing re- 
gions in the territory it serves. “Ef- 
ficient, rapid railroad service—spe- 
cialized cars for 


safe shipment 


brings potatoes to your table. from 


their agriculture and com- 
transporter of pota- | merce. The resultant good will is 


toes. 


| other 


/said Emerson's friend. 


Last year Union Pacific moved | sure to work both ways. 


"Don't let that embarrass you. 


Boot & Shoe Recorder. 


Look, | got one too.” 


Views from 
Talk 


(As viewed by Bruce Barton in 
Collier’s ) 


An interesting speculation is how 
and why talkers should have exer- 
cised such preponderant power in hu- 
man affairs. By what process did the 
tongue get itself exalted over all the 
members of the body? Why 
should the fact that a man can utter 
words faster and louder than his 
fellows entitle him to eminence? 

Why was not some other talent 
chosen as a measure of the right to 
authority? Suppose, for example, the 
sense of humor had been selected——a 
gift more rare than the ability to 
talk and, hence, one might suppose, 
more precious. If the funniest men 
were given the highest places, then 
we would have a government made 
up of Damon Runyon, Ed Wynn, 
Jack Benny, Jack Pearl, Phil Baker 
and Victor Moore. Fannie Brice 
would be Secretary of Labor, and 
Irvin Cobb Ambassador Plenipoten- 
tiary to the Court of St. James’s. 
All the folks who can see a joke 
would prosper in accordance with the 
degree of their perceptive ability, and 
the poor devil with no sense of hu- 
mor would be on the WPA. Con- 
sidering how such an administration 
would cut through the silliness of 
red tape with a chuckle, and laugh 
political buncombe out of court, it 
doesn’t sound so bad. 

Labor is vocal. Politics is vocal. 
Radicalism is vocal. But try to find 
a speaker to represent the point of 


| view of industry, and where is he? 


“This talking, which they despise,” 
Business has 
that attitude; it resents the overrated 
influence of talkers. But it might as 
well get over that resentment and 
face the situation frankly. Talkers 
always have ruled; they will continue 
to rule. The smart thing is to join 
them. 


Beauty's Rise 
ysR 

(As viewed by H. T,. DeHart, adver- 
tising and sales promotion manager, 
General Motors Truck and Coach 
Division, in Farm and Ranch Mer- 
chandiser’s Guide). 

The degree to which mankind has 
valued and appreciated things of 
beauty provides a rather accurate 
index of the progress of civilization. 

Appreciation of grace, color and 
symmetry always has marked the 
high points in the long pageant of 
history. It attained new heights in 


the Outside 


ancient Greece and Rome. The Dark 
Ages saw little of it, but the Re- 
naissance brought a_ golden’ era 
which left us priceless objets dart. 

After the gay but gauche nineties, 
beauty rose again. Today it con- 
tinues in the ascendant. It is_ be- 
coming part and parcel of our every- 
day life. The artist and stylist have 
gained a secure place in modern in- 
dustry, for it has been found that 
things of utility may also be things 
of beauty. 


Volume—Verity 


(As viewed in The Newspaper World, 
of London, Eng.) 


Lord Winterton told the members 
of the Advertising Association at 
their Convention dinner that adver- 
tising was necessary for successful 
business in scores of spheres today, and 
that that necessity was growing rath- 
er than diminishing. Indeed, modern 
advertising with its high level of pic- 
torial art, humor, point and direct- 
ness, was still, like many other in- 
dustries, to a considerable extent 


ing and complimentary strain ran 
through the remarks of other distin- 
guished visitors to the Brighton Con- 
vention, but the last mood it should 
induce among advertising men in 
general is one of complacent self- 
congratulation. 

Let us have more advertising by 
all means, but let its standards be 
raised progressively with its volume. 
Several of the delegates were at 
pains to warn their fellows of cer- 


tain chinks in their armor. One 
speaker was frankly doubtful if 
much progress had been made 


towards the goal of “truth in adver- 
tising.”’ 


Advertising, to fulfill its high func- 


tion, must be honest, but everybody 
‘knows that blatancy, exaggeration 
and false claims still prevail. Ad- 
vertising must be undisguised, but, 
as another speaker hinted, the line 
of demarcation between advertising 
und news is still not as definite as it 
should be. Advertising must be in- 
offensively presented, but the enun- 
‘ation of this doctrine aroused a 


third note of self-criticism. Ugly 
lisplay advertisements still make 
their appearance and there can be 


hardly any doubt that they are pre- 
sented to the public with the delib- 
erate purpose of riveting its atten- 
tion on something abnormal. 


only in its infancy. This encourag-’ 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1193. The Indianapolis Radius. 


The Indianapolis News has issued 
this brochure of detailed market in- 
formation about the Indianapolis ra- 
dius. It covers data on population, 
buying power, consumer characteris- 
tics and cities and towns in the 20 


counties comprising this trading 
area, 
No. 1194. 225 Chambers of Com- 


merce Define the Farm Market. 

In this brochure, Farm Journal de- 

scribes a questionnaire sent to the 

Chambers of Commerce in all cities 

of 25,000 to 100,000 population to de- 

termine how important farm trade 
is to town and city merchants. 


No. 1195. Arrow Marks the Spot. 
World Broadcasting System has is- 
sued this folder which takes you on 
a tour through the new WBS tran- 
scription headquarters in Chicago. 


No. 1196. The Ability to Buy. 
Revenue of farmers of Michigan 
has risen steadily since 1932, and 
now aggregates $213,000,000, says this 
folder, issued by Michigan Farmer. 
The folder also reports the progress 
of Michigan’s rural electrification pro- 
gram. 
No. 1181. 
Molding. 


Chicago Molded Products Corpora- 
tion has issued this booklet which in- 
cludes illustrated information on 
molds and how they are used, an ex- 
planation of factors determining 
price, a description of the various 
plastic materials and their proper- 
ties, and suggestions on design. 


The Story of Plastic 


No. 1182. Your Michigan Market 
Outside of Detroit. 
Booth Newspapers have _ issued 


this brochure covering detailed in- 
formation on the Michigan market 
outside of Detroit. It includes maps 
of the various trading areas, and 
data on the Booth newspapers cover- 
ing these zones. 


No. 1168. Valuable Data on New 
York, the World’s Greatest Market. 


This is the fourteenth annual edi- 
tion of the New York Sun’s market 
data book. The volume presents a 
summary of the 1936 standing of 
New York newspapers in various ad- 
vertising classifications, the editorial 
and circulation scope of The Sun, and 
descriptions and charts showing the 
size, character and buying power of 
the New York market. 


No. 1174. Tickling a Man Where He 
Likes It. 


This brochure, issued by Fawcett 
Publications, is a reader survey of 
the Fawcett Detective Unit, giving 
data on size of families, income, age, 
home ownership and amounts spent 
for several products. 


No. 1185. A 
tion of 
tures. 


In this folder, the Motion Picture 
Bureau of the Y. M. C. A. outlines 
the scope of its service in the dis- 
tribution of industrial advertising 
films reaching consumer audiences in 
the non-theatrical field. 


No. 1177. 
Sell. 


How are color photographs made— 
what are the various processes—how 
are the best results obtained? This 
beautifully illustrated brochure is- 
sued by Manz Corporation provides 
clear and simple answers to the con- 
fusion of questions that come to the 
mind of the average advertiser when 
the matter of color photography 


Guaranteed Distribu- 
Advertising Motion Pic- 


If You Have a Product to 


comes up. 
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= THE CHICAGO DAILY NEWS “i 


ANNOUNCES THE OPENING 


Ro re «6 | be 8 


OF ITS NEW YORK OFFICE 


~ 
’ 


AT 9 ROCKEFELLER PLAZA, 


j 
: 


: | TELEPHONE CIRCLE 6-1919. 


: WILBUR L. ARTHUR, MANAGER; 


| W. R. FOSKETT; JAMES L. 
., LENOX; J. R. McCULLOUGH; 
: | WILLIAM PALMER; BEN 


yf SARGENT; AND FRED WEST. 


: THE CHICAGO DAILY NEWS 


he Chicago's HOME Newspaper 


yong WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


de— DAILY NEWS PLAZA, 400 West Madison Street, CHICAGO 
how 
This 
is: NEW YORK OFFICE: 9 Rockefeller Plaza’ e 


| DETROIT OFFICE: 4-119 General Motors Building @ SAN FRANCISCO OFFICE: Hobart Building 
rides 
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| sorbed externally with beneficial Pp ° ] t f | vania tax laws are severe, they are A. N. rR Issues Report r 
7 . . , «© + 
NVANCE VALUE } sults through the use of such a for- I esl en (@) | repot ted to be somewhat less drastic Detailed sieeiieliatain cineutiies 
| mula as the one presented. | in operation than was feared. 


; M4 circulation and rates of 248 general 
Curtis Spikes | It was the tax situation which led 


1 Bh Gees 


magazines is incorporated in a re- 


'G to numerous rumors that Curtis/| port just issued by the Association 
O’Grady Promoted | R fM | . 4b Rare by the : 
V would move its executive offices and|of National Advertisers, Inc., New 
OF VITAMIN : Harry S. O’Grady has been pro- umor O oO e 


headquarters elsewhere. Dayton, O.,| York. The data extends over the past 
| moted from Brooklyn sales manager | / was first mentioned as a possibility,| Seven and a half years, from July 1, 
|to assistant New York sales manager : ‘ith Davenport, Ia.. later coming in | 1929, to Dee. 31, 1936. Copies are 
| of Browne Vintners Company, Inc., Chicago, July 6—Curtis Publish- | ws 1 “ P , .. late nin i pie ceeeiaa al tk aa. . 
|national liquor distributor. Mr.|/ing Company has no intention of | for Publicity. | sociation at $5 each. ; 
|O’Grady succeeds Mare Baldwin, who ‘ine its Phi , ig ¢ ‘ . : —_——— 4 
| 0’G udy succeeds } ! Sarewls, Wee imeving ite Philadelphia headquar- | Sticks to Policy f 
hs become Ohio State sales manager |ters Walter D. Fuller, Curtis presi- 


p ° , e 

Medical Experts Point to!’ the company. ident, let it be known last week | Neither has Curtis any immediate ’ CBS Signs for Races ; : 

P ° | |while here for a directors’ meeting |intention of accepting liquor adver- The five — Ln — re 

Biological Assay Kunkler Named G. S. M. lof the National Association of Man-|tising, Mr. Fuller said. While some Anno on at tg me _ - 
Homer H. Kunkler has been ap-| yfacturers. of the large distillers have made flat-| Casting System have just signed a 

| pointed general sales manager of Na-| wy Fuller told confreres on the|tering overtures toward The al | eee eae ae t 
i Chicago, July 6.—An argument for oo U — ee AS board that Curtis Publishing | day Evening Post, manner this nor | their races, beginning with the 1938 
the external use of vitamin F in cos-| with U. S. Radio & Television, Gen {Company's dispute with Pennsylva- any other paper under the Curtis season. Bryan Field, | New York 
metics and other medicaments is ad-| eral Household Utilities, and Stewart-|"ia authorities over taxes has been /aegis will depart from the com-| Times racing editor, will cover the 
vanced by M. L. Weinstein, M. D., and | Warner. amicably settled. While the Pennsyl-| pany’s traditional policy. events. 
Kathryn Glennon, PhG., of Chicago| == —+ SSS 7 
Memorial Hospital, co-authors of an 
article, “Vitamin F Ointments” 
which appears in the June issue of 
the Illinois Medical Journal. 

Taking issue with comments of H. 
Gregory Thomas, bureau of stand- 
ards director, Toilet Goods Associa- 
tion, as reported in ADVERTISING AGE 
of May 31 that no substantial evi- 
dence had yet been given to prove 
that vitamin absorption benefits the | 

= skin, the authors of this article re- 
ri port that vitamin F, unlike other | 
vitamins with the possible exception | 
of vitamin E, operates well if applied 
externally, and maintain there is lit- 
tle doubt about the clinical value of 
proper vitamin F preparations in the 
treatment of a variety of skin blem- 
ishes. 


eka s ayiet 
y 


Suggest Copy Uses 


A possibility of wider use of “vita- 
min” copy in advertising of this type 
is suggested in the authors’ claim 
that symptoms resulting from a de- 
ficiency of vitamin F are more com- 
mon than the total of all resultant 
symptoms from the lack of other 
known vitamins. 

The substitution of petroleum bases 
in many ointments in place of nat- 
ural animal fats has deprived these 
products of the necessary vitamin F, 
according to the article. Efficient ex- 
ternal application of vitamin F, it 
Says, depends upon the preparation 
of a proper ointment. 


Formula Is Given 


A formula listed, which is claimed 
to be satisfactory, furnishes a fatty 
material containing lecithin, choles- 
terol and unsaturated fatty acids 
with vitamin F in the proper propor- 
tion. The addition of stiffening ele- 
ee , ments is said to contribute to the 
. making of the preparation which not 
only has a value of its own, but 
which can serve as a vehicle for other 
medications. 

Skin dryness, lusterless hair, dan- | 
druff and brittle finger nails are 
pointed to by the authors as examples 
of vitamin F deficiency. Widespread 
prevalence of these symptoms, ac- 
cording to the article, is a result of 
a dietetic trend toward “fatless” 
foods. 

It is argued that vitamin F should 
be restored to.the diet and that while 
it is a vitamin which cannot yet be 
chemically identified, it can be recog- 
nized through biological assay and ab- 


| 


ee Rt & Fase RARTEE 
se Ae OL 


@ Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone.. 


KAUFMANN & FABRY CO.| 
425 S. Wabash Ave. ® Chicago 
PHONE HARRISON 3135) 
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Serre mynet 
‘T . l (; -4 , | announced that she would leave July | “typical” American girls might be | . 
yptica ir 11 for Hollywood. In the offing, be-| more useful in pictures than the Railroad Association FUN IN FINANCE 


B sides this all-expense trip to Holly-| usual type of beauty contest winners, | Plans Station Exhibits eee 
Is Found to Be oS 


, wood as the guest of Fawcett is an|and the contest results might give| In a new campaign to illustrate | 


_ _ interview and screen test by Oscar| some valuable market clues. Photo- | progress, Association of American | 2 
Socialite Model Serlin, associate producer for Selz-| graphs of the entrants in the contest | Railroads, Washington, D. C., has e. 
nick-International Pictures, now en- | were not judged on beauty, but upon ecg ® ge at yey = ae 
a: s g “ v: ‘ce : : ” ar Ss i O ad 
gaged in casting “Gone With aid “foundation of personality —" RES Careugaow tae oon 
Chicago, July i.—Selected from | Wind. |which might be enhanced and in- The 40-foot animated panel pre-| 
more than 20,000 entries, Eleanor; Judges of the contest, based on |creased for the camera, according to| pared for the Atlantic City conven- 
; Alice Fisher, 21, a resident of the| snapshots and filled in questionnaires | Mr. Serlin. }tion of the Railroad Business Asso- Me 
fashionable Rogers Park district and| of the entrants, were the editors of ——— | ciation, will be installed in Pennsyl- 7. 
, 2rcial model for tl ast five| True Confessions, Mr. Serlin and . vania Station, New York, as the 3 
a commercial model for the p s Two Join Freund | 


years was named today as the win-| Fred MacMurray, currently starred tie spearhead of the new program. 
ner of the “Miss Typical America’ | by Paramount Pictures. , yore B — eer Pte en 

; . , , ’ Ps. cordin Mr. . J. Stirling Getchell, c., hé oined | «6 ” 

patna — = vio ae Pg ies Dice oe , = Morton Freund Advertising, New Agency to Be Monthly 
sions magazine of Fawce ublica- | ic a is sort originat-| \... as account executive in charge Advertising Agency, New York, 
tions, Inc., Greenwich, Conn. ed at a luncheon meeting of Mr. Ser- 


. . : of women’s accounts. Fred Shacter,| now being published on a bi-monthly 
W. F. Hagemann, local Fawcett! lin and one of the True Confessions formerly with Lord & Thomas, has| basis, will appear every month be- 


manager, presented Miss Fisher with | editors. Mr. Serlin, as a movie talent |peen named production manager of| ginning with the mid-September is- 
the $500 first prize check and also| scout, expressed the thought that|the Freund agency. sue, 


ace yilt 


Safety McTavish has been developed as 
nq central character for a new, humorous 
= series of small space newspaper inser- 
tions for the Safety Federal Savings & 

Loan Association, Kansas City. Copy 

was created by the J. O. Young Adver- 
tising Company, with The Bellbee Com- 
pany marketing the series outside of 


Kansas City. 


THE AUGUST 
ISSUE SELLS: 


Racing Stars 
a Testify for 
) Meyers Glove 


eof 


New York, July 6.—A special testi- 


; monial campaign to feature Meyers’ 
) “Bulldog” driving glove, said to be 
N the first effort by a glove manufac- 
turer to promote a specific driving 
OMPASS DINNER 
° Ricans dee is cae glove, will be launched soon by Louis ree 
gathered up by Elisabeth Meyers & Son, Inc., New York. Na- sea 
° ° . . I ne i f ion: 7 ta, 
a” YOUNG MAN is getting nothing to eat because he’s not priory tlpenedbgyanthy ag om ae ig paseo: 
p at her desk, suggesting new = nee q ‘ 
a “consumer.” Actually, he could consume the whole demonstration and things to serve. Auguat a - eterna aee : 
- ecCall’s carries the adver 7 - ce." 
: . , , ing of 35 ful ms , ; ; 
feels hungry enough to try it! But, categorically, he’s a producer. Man is —_ en of ie meade aatenapeiie 
always the producer . . . woman, the consumer. And this demonstrator, ree ge Refnes chy ined = : 
? dd. y stresses e gioves pro- 
who is smart enough to know that Madam is her market, plays straight tective quality and its pliability. 
¢ With the October issue of Esquire, 
for a woman’s attention. Meyers will inaugurate its regular 
ste fall campaign, running through the 
. But what about the advertiser? Is he always so direct in his ee Pte he trays Mga 
approach? His job is not alone to sell the consumer, but to sell her on con- Nate de Lena ie Ag - mee 
° F 3 3 2 ‘ “Whippet,” and “Polava.” Edwin M. 
ES : ‘ ause when goods are kept moving, from the shop to the shop- | 
‘ - naie Because wh per I 5° P P BABY'S SUMMER DIET Phillips & Co., New York, are the 
ee : P 2are’>c ile. r } McCall families are the real agency. 
ping bag, there’s no pile-up of overproduction. ee as @ 
° ° e ‘ " Need Everything. Dr. Kerley : : 
McCall’s Magazine is proud of its part in expanding the con- talke to mothers, and Appoints Seidenbaum 
y »ove), Who 
‘ i or See aoe +g gh ns Nutrition, Royal Travel Company, New York, 
sumption and purchase of food in 2,650,000 families. And these McCall ss ccdiie Ges Maaitaan anainaae, aiitinbeh with Subaccninaians Senet 


Bureau, has appointed William G. 
Seidenbaum Advertising Agency, 
New York. Immediate plans call for 
the promotion of Travel-Master Trips 
to Mexico, California and Grand Can- 
yon. David Jacques Ferro is account 
executive. 


readers cook and serve nearly 8,000,000 meals per day! During 1936 and 


the first half of 1937, McCall’s published more columns of food articles than 
any other woman’s magazine. On these pages, food is projected with as 


much color and vivacity as fashions or fiction. 


Ristau Elected V-P 


Edward W. Ristau, formerly sales 


McCall’s food pages are backed up by the best Home Appli- 


Le PEF. 
Fh 


. , : [a : - a 2 . manager, has been elected vice-presi- ia 
bate ance Program in the magazine field! Not just laboratory testing, but Field FARMHOUSE KITCHENS oA 6 a a 2 ome 
Es Editor reports and home interviews and actual use-experience make MeCall Se eens ee _uucinue oe a 

i " ecorated as : : me ye 
articles more accurate, helpful and interesting. That’s why McCall's is better pert a pentchowse! ery — : nm 
read. And why its advertising columns get action! The MeCall Corporation, baking ake in MeCall's ne 3 SEND FOR THIS - 

Test Kitchens, ¢ oors up in 
230 Park Avenue, New York, N.Y. a ahyseraper we ao woom 


THREE woe IN ONE! 
Lr. 


— Informative 

— Profusely 
Illustrated. Your request will 
bring only the book—no sales- 
man. 


Sa et a a ee en ee ee ee ee ee ae ef os oe ee ae 
y PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
; Enameled Signs. 
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Syndicate Will 
Widen Private 
Brand Efforts 


York, 
sistance price- 
vertised brands 
story told to consumers by R. 
Macy & Co. in their anti-price main- 
campaign said 


New July 6.—-Consumer 
fixed nationally 


and the _ forceful) 


re 
to 


tenance were 
today to be the motivating factors 
behind increased promotion activity 
on private brands by many depart- 
ment stores throughout the country. 
Mutual Buying Syndicate  repre- 
sents 35 medium to better type de- 
partment stores with sales volumes 
ranging from $2,000,000 to $10,000, 
000 annually. In the opinion of ex 
ecutives, the private brand trend has 
made itself felt particularly in re- 
cent weeks in toiletries, house fur- 
nishings, hosiery and men’s wear. 
Members of the group, who at- 
tended their semi-annual meeting 
here last week, it was said, agreed 
that more intensive publicity will be 
needed to impress the private brands 
in customers’ minds. More newspa- 
per advertising and increased use of 
point of purchase displays were 


is flying. Being a former 


pleasure. 


* Publishers Estimate, 1st quarter, 1937, 


ad- | 
H. | 


by | 
Mutual Buying Syndicate executives | 


C. R. Smith is president of American Airlines, Inc. So, naturally, one of his hobbies 
Texan, used to guns and great open spaces, his other hobby 
quite logically is hunting. 

When this important young executive goes through the July issue of Modern 
Mechanix, he will find almost 14 columns of reading matter pertaining to flying, a 
subject of great interest to him. No wonder he should like and read a book contain- 
ing so much about flying. As for his second hobby, hunting, Modern Mechanix 
through its sports editor, Robert Paige Lincoln, carries a regular hunting depart- 
ment during the seasonal months. 

No wonder, too, that 288,209* others—many of whom, like Mr. Smith, are 
Industrial leaders—regularly read Modern Mechanix. It’s their magazine; talks their 
language. To use it for your advertising message, is to reach many of the buyers of 
America’s major industrial supplies. You appeal directly to an All-Man market that 
annually purchases $50,000,000 worth of goods: for homes, workshops, sports and 


You can buy color for $1.60 per page per 1,000! Black and white at $1.30 per 
1,000! Based on ABC Guarantee 


250,000 Curculat 


M 


1501 Broadway, New York ¢ 360 .N. Michigan Avenue, Chicago © 536 S. Hill Street, 
Los Angeles ¢ 1014 Russ Building, San Francisco ¢ Walton Building, Atlanta, Georgia 


DIRECT SELLING 
MERCHANTS 10 
PUBLISH PAPER: 


July 
monthly 


A NEW el 


at wel, pak rolor 


Chicago, 
llish a 
Ourselves,” 
|tional Retail Tea and Coffee Asso- 
|ciation at the closing session of its 
|convention here last week. The 12- 
|page monthly, having a 250,000 run, 
| will be imprinted with the name of 
'the member sponsoring its distribu- 


‘tion in each section. 
| Chovratet ts Sestuing De. Aten Ei. Satee, | The publication, to be printed by 
"| the famed Quints' doctor, in a new testi- ae | . , a. ‘ 
| 


magazine, “Between 


monial series in Canadian newspapers \letterpress, will be distributed by 
with a new "“quints” \salesmen of the direct selling com 


| panies, rather than by mail, to cap- 
|italize all of its advantages. O. J. 


and magazines 
angle—the doctor, says copy, is driving 
Me fifth Chevretet. 


ae Corbett, secretary of the associa. 
planned a the store executives. tion, maintaining its headquarters 


Although attributing the latest | here, will be editor. 

wave of private brand activity to the| The project of a monthly maga- 
price-fixing legislation now in effect | zine to help the tea and coffee mer- 
in 40 states, the syndicate main- | chants hold old customers and make 
tained that the activity is really the | mew ones, was first proposed a yea) 
culmination of developments over a|ago, but only 175,000 copies were 
period of several years. |subscribed for. The association felt 


iB¢ 


MODERN 
ECHAN 


ton Guaranteed 


IX 


MODERN MECHANIX PUBLISHING CO. 


6.—Decision to pub- 


was reached by the Na- | 


HOSTESS SERVICES GAS CUSTOMERS 


| 
| 


The “hostess” 
Oil station of B. E. Hanratty (left), past president of the Minneapolis Gasoline 


Retailers Association. 


that unless a minimum of 250,000 
were printed, the cost would be too 
great to justify the venture. 


Describes Jewel Paper 


The plan was given impetus at 
the recent meeting by a description 
by Clayton N. Watkins, chief of pub 
lications, Jewel Tea Company, Bar- 
rington, Ill., of methods employed 
for “The Jewel News,” an _ eight- 
page rotogravure section which the 
company issues monthly to 1,000,000 


customers. Mr. Watkins hinted at 
corollary benefits. 

“If this industry will present al] 
the facts in an honest, straightfor 
ward way,” said he, “its customers 
will rise up and defend it in time 


of need. They will be a potent force 
in supporting individual operators if 
they know you well enough. I neve1 


He selected Lorelei Sandberg (right), 
customer, from 30 candidates for the post. 
but gives out maps, tourist information and generally 


idea in airplanes and trains comes down to earth in the Standard 


who is serving a 
She does not replace an attendant 
sells’ the station's service. 


intervals—chatting to your customer 
friends in a warm, friendly, personal 
and human way,” he commented. 


Specifications for Organ 


“The Jewel News,” he explained, 
is distributed simultaneously through- 
out 438 states. He laid down the 
principle that responsibility should 
be centered in one person; that the 
magazine must be attractive in size, 
style and appearance so that it will 
gain acceptance as a guest; that it 
should be distributed without charge, 
and that it must be a well-groomed, 
honest and intelligent representa- 
tive, giving an unmistakable impres- 
sion of quality, self-respect and fair- 
ness. 

Most important of all, 
catholicity of appeal. 

“A consumer publication must be 


he said, is 


hate a man I know and there never written so that Mrs. Bill Spiven, the 
was a man about whom I couldn't | housewife; Mr. Bill Spiven, the fel- 
find something good. Customers|!l0W who pays for it all, and 12- 
will like you if you let them know| year-old Bill Spiven, Jr., must be 
you. If customers like you, they'll able to comprehend every word of 
like your coffee” | it. The magazine must make friends, 
A consumer publication, he con-| not just readers.” 
tinued, overcomes shortcomings of si iat 
salesmen by making it easy for the Mettee Appointed 
arché » te » same story 
merchant tc tell the same ater) to F. G. Mettee, formerly of H. B. Le 
j ait customers in the same way. Quatte, Inc., New York, has been ap- 
“A consumer publication can be! pointed vice-president of Swafford & 
your own voice talking at regular! Koehl, Inc., New York. 
| —— = — a ee geeeeneeteaesianeananeaonenananaenenen ae a ——————— 
| & * 
National 


Representatives, 
Edward Petry & Co., 
Inc. 
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Gentlemen. 


e must get that across 


to the Public” 


“We must take people into our confidence—talk to 


them in their homes. We must do the next best thing 


to visiting them personally: we must go on the air.” 


RCA presents the “Magic Key of RCA” Sundays, 2 to 3 P. M., E.D.S. T., on NBC Blue Network 


ACED with new situations, new 

standards of economics, new atti- 
tudes of labor, Business must cam- 
paign for public favor as never be- 
fore. It must recognize public good- 
will as the greatest possible force 
in Business, as it is in Government. 

Every sound business knows that 
people are responsive to honest 
leadership, honest service, honest 
products. And so we say: “Get your 


story across through the greatest 
force the world has ever known for 
influencing lives and thoughts— 
Radio, over NBC!” Use NBC to in- 
terpret your aims and ideals. Sell 
your services and your products 
through their outlets to 24,500,000 
homes.* Use NBC consistently. For 
wherever people are—wherever 
people go—there is radio, and the 
far-flung stations of NBC! 


*— plus 4,500,000 automobile radios. 


NATIONAL BROADCASTING COMPANY 


A Radio Corporation of America Service 
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Voice 


Slogan Owner Speaks 
Up About Dark Ages 


To the Editor: In ADVERTISING 
Ace of June 28, Copy Cub says, 


“Mark O'Dea insists that the slogan 
is a relic of the dark ages of adver- 
tising. You really can’t tell about 
that; better ask the man who owns 
one.” 

All right; Iown one: “Ata glance 
they can tell,” with this elaboration: 
“Professional women, well aware of 
the value of correct apparel, choose 
White Fabric regulation uniforms 
because of their authentic reflection 
of rank.” 

Mark O'Dea hasn’t money enough 
to buy it and it didn’t cost me a cent. 
It’s the product of an idea from the 
“dark ages” of 1930. 

A. D. McLeEisn, 
White Fabric Company, 
Saint Paul, Minn. 


Owner, 


of the Advertiser 


This department is a reader's forum. 


full service going 1114 months of the 
year than a try to makeshift during 
the dog days with half the boys here 
and half of them dunkin’ themselves 
on some beach . in some resort, 
etc., etc. 
Now we ask you, ain’t thet com- 
mon sense? 
M. A. JONES, 
Keystone Art Studios, 
Chicago, Il. 
, @.F 


Copywriter Goes to 


Core of Coincidence 

To the Editor: Every time I see 
a copy coincidence, I start all over 
again wondering about that Mass 
Mind business. 

For instance, take this: Fortune, 
in Time of June 28, headlines a page 
of promotion about its July rayon 
number with “The Silkworm Turns 

into a Test Tube.” Eight 


y ) r ‘ 
4 Phe most powe 


Fs 2 in Amerien! 


This typical crowd featured in World Peaceways copy, with the average Amer- 


ican broadly circled, is questioned by 


bobby (circled with arrow, left) and the street sign (right). 


Typical American Is 
Spotted in England? 

To the Editor: Remember that 
World Peaceways advertisement, en- 
titled “The Most Powerful Man in 
America,” which was featured in 
various class magazines recently? 
Remember how one man’s head was 
circled in the immense crowd shown 
to indicate the average man—‘‘the 
most powerful man in America?” 

Look at the picture closely. 
an Englishman! 

In fact the whole mass packed at 
rapt attention are English. 

The scene is none otlter than one 
taken at an Armistice Day 11 a. m. 


He’s 


observance at the Cenotaph in Lon- 
don. 
Proof? Note the London bobby’s 


hat and the street sign. 

But maybe the man in the white 
circle has emigrated to America since 
this picture was taken. That would 
make everything all right. 

C. B. AXrorpb, 
Editor, American Banker, 
New York, N. Y. 


Artists Are ‘Human: 
Close Up for Comfort 


To the Editor: As one of our cli- 
ents says, come July all folks begin 
to worry about catching up on their 
Vitamin D (sunshine to you) and 
business on the railroads, at the gas 
stations and the bathing beaches 
picks up right smart. 

Us... ? We're just folks even 
though some people think artists are 
a mite teched in the haid, and we 
‘uns got ter git thet sunshine and 
rest, tew. 

Puttin’ 
callin’ 


all tomfoolery aside and 
things by their right names 
we're goin’ to shet down tight 
for more than three weeks! 


We calculate we'd rather keep a 


‘haul man 


.# 
yp . 
eee 
hres | 


Mr. Axford. He points to an English 


| months ago, in Women’s Wear Daily 
and elsewhere, we headlined a spread 
for Tubize Chatillon Corporation, the 
rayon manufacturer, with “This Is 
the Worm that Turned into a 
Revolution.” The idea was that 
study of the silkworm brought about 
the discovery of rayon, the revolution 
that rocked the industry. 

Then currently appearing in Gen- 
eral Laboratories copy for B-K, its 
bactericide, is a headline directed to 
fur breeders. The insertion shows a 
heat-fagged fox carrying a sign ‘Un- 
fair to Foxes,” and picketing a 
breeder. And, lo and behold, also cur- 
rently appearing in publications B-K 
is using, is an Armco Stainless Steel 
page showing marching, picketing 
bacteria carrying a_ sign saying 
“Armco Stainless Steel Is Unfair to 
Bacteria.” 

Probably the newspaper 
pages explain that coincidence. 

RALPH BENNETT, 
Executive, Geare-Marston, 
Philadelphia, Pa. 


front 


Copy 
Inc. 


v v v 
Convention Impresses 


Essay Contest Winner 

To the Editor: I am enrolled in 
summer school here at the Univer- 
sity of Michigan and have had lei- 
sure to consider the many valuable 
impressions which I gathered at the 
convention of the Advertising Feder- 
ation of America. 
The first of these impressions is 
that the convention attracted many 
of the best minds and finest per- 
sonalities in the country, and I take 
this opportunity to thank you again 
for your generosity in bringing me 
to New York for the convention. 


JoHN M. CALDWELL, 
University of Michigan, 


Letters are welcome. = 


Noah’s Ark May Be 
Next for Exhibits 


To the Editor: At the recent 
Railway Supply Manufacturers’ As- 
sociation Convention in Atlantic City, 
we dragged in part of the zoo in the 
form of an electric eel to put some 
action in our exhibit. The electric 
eel, the first storage battery, has been 
used for many years as a background 
for Exide battery publicity and the 
live one worked beyond all expecta- 
tions until the specific gravity of the 
thing fell pretty low. 
Electrical engineers present thought 
of various methods of charging bat- 
teries, but it remained for a member 
of the advertising department to pre- 
scribe oxygen. In a short time he 
was himself again, doing his stunt 
of lighting the electric lamp beside 
the tank. 
If the idea catches there's no tell- 
ing what may happen with the whole 
of Noah’s Ark to draw upon. 

A. N. DINGEE, 
Advertising Manager, The Elec- 
tric Storage Battery Company, 
Philadelphia, Pa. 


EXIDE PRODUCES AN UNDENIABLE "FIRST" 


“Fe tectnic EL 


& Spmectes dectrcen } 


Electric Storage Battery Company, Philadelphia, went to the zoo to find the 

original storage battery—an electric eel. A. N. Dingee, advertising manager, 

notes that the resulting Exide exhibit electrified visitors at the recent Railway 
Supply Manufacturers’ Association convention in Atlantic City. 


WHKC— Columbus Joined Mutual July First 


WIJAY listeners. 


* * * * * * 


C. A. McLaughlin, Sales Manager 


Ann Arbor, Mich. 


On September 26th WHK engineers flip a switch for the first time. It’s 
an important switch to Cleveland’s pioneer radio station because it 


brings NBC Blue Network programs to Northern Ohio listeners via 
WHK. 


Because of the proved excellence of Blue Network and Mutual pro- 
grams it is a foregone conclusion more listeners than ever will tune 


H. K. Carpenter, Vice Pres. and Gen. Mgr. 


FREE & PETERS, INC.—National Representatives, New York—Chicago—Detroit 


And on this same big day an event of equal importance takes place at Oo 
WIAY, the sister station of WHK in Cleveland. WJAY engineers flip 
their new switch, thus bringing Mutual Broadcasting programs to 


to WHK and WJAY. And because of this greater coverage, radio time ge 
buyers cannot afford to overlook WHK and WJAY or 
when making up schedules. REAR th 
We have some interesting facts and figures to prove 43 KE: m 
that Northern Ohio will produce sales for you if you 197387 ne 
use WHK or WJAY. 

m 


UNITED 


BROADCASTING 


 WJAY 


© uy V8 4 68 


. * * * * * * * 
J. T. Vorpe, Prpduction Manager 
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COMPANY 


E. L. Gove, Technical Supervisor 
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Prominent Film 


* 
” 


Companies are our 
Co-distributors —as- 
a suring you of accu- 
rate theatre screening 


schedules in over 


6,500 Theatres from 


Coast-to-Coast with 


a combined average 


What do you know about the Make-up of this remarkable weekly attendance of 


medium that SELLS through SIGHT-ACTION-SOUND 23,000,000 People! 


simultaneously—and TODAY is doing an outstanding job ALEXANDER FILM Co. 


COLORADO SPRINGS, COLO. 


for more than 12 Big National Accounts? RAY-BELL FILMS, INC. 


ST. PAUL, MINN. 


is nothing else present to compete with you 


SCREENAD EXCHANGE 


for attention; introduce your advertising to BINGHAMTON, N. Y. 


them from the one place on which their eyes 


and ears are glued—THE MOTION PIC- 


TURE SCREEN! 
LE /, LE ral Complete Motion Picture 


Advertising Service 


SCREEN ADETTES 
PORTLAND, ORE. 


TAD SCREEN 
ADVERTISING, INC. 
DALLAS, TEXAS 


SCREEN ADVERTISING, INC. 
; : Through the co-distributor members listed 
Offers a National Network on the right, General Screen offers a na- 
of Motion Picture Theaters to tional advertising medium—with circulation 


Dependably book Advertising Playlets available in 4,500 cities and towns. Further, 
General Screen is prepared to work closely 


GREEN’S ADVERTISING 
AGENCY 
SAN FRANCISCO, CALIF. 


MOTION SKREENADZ 
Ltd. 


. ae ‘ , , , . aa VANCOUVER, B. C. 
OTION picture advertising run in with advertisers and their agencies—furnish- 


theatres from coast-to-coast, offers the ing complete theatre data, scenario scripts, 
general advertiser a unique method of dem- production bids and production assistance. 


onstrating his product to his prospects at a _ Established rates take all the guess-work out 


time when they are in a relaxed, receptive of motion picture advertising. 

mood. Through eye and ear simultaneously, Write for full information today—learn 

he can show and describe the merits and how you can actually show and tell your sales 

make-up of his product and dramatize bene- story (to as many or few as desired of our 

fits resulting from its use! theatre audience) at cost of less than ¥3 of a 
Make a date with your prospects when there cent per reader and hearer. 


. FOR FREE | } 


GENERAL SCREEN ADVERTISING, INC. (ikccupkiuuabeionraa 
WRIGLEY BLDG. . CHICAGO, ILL. WMRIIGURC oo COLE 


National Sales Representatives: and FIGURES about ; 
MACY & KLANER, WRIGLEY BLDG., CHICAGO, ILL. i 


JAM HANDY THEATER SERVICE, INC., 230 PARK AVENUE, NEW YORK, N. Y. _ MINUTE MOVIES sae 


. a ; 
ae 


Shows ’em...lells ’em...and Sells ’em ak 
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Publicity Group 
Names DeCamp Head 


American College Publicity Associ- 
ation elected John P,. DeCamp, Uni- 
versity of Cincinnati, president, suc- 
ceeding Frank S. Wright, University 
of Florida, at the annual convention 
in Louisville, Ky. 

Other new officers are R. E. Black- 
well, University of Louisville, vice- 
president, regional meetings; Homer 
Dunham, Western Michigan Teachers 
College, vice-president, membership; 


Fred Dixon, North Carolina State 
College, vice-president, sports; Kmer- 
son Reck, Midland College, vice- 
president, research; Eleanor R. 
Mosely, Boston University,  vice- 
president, women’s activities; Ed- 
ward R. Stromberg, Northwestern 
University, secretary-treasurer, and 
Robert X. Graham, University of 


Pittsburgh, editor. 


Wie Ovetend — 


New Economy Contest 

Two Willys cars and bicycles and 
radios are offered as prizes by Willys 
Overland Motors, Toledo, O., in an 
economy-run and story writing con 
test which closes Aug. 1. 

All Willys dealers are supplied 
with one-tenth of a gallon gasoline 
containers, with contestants driving 
a stock car and trying to procure as 
high a mileage as possible. Con- 
testants are to write a 50-word story 
on “Why the New Willys Meets All 
My Motoring Requirements.” 


+ 
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New York, 
Associate 


July 8.—Comments of 
Justice Louis D. Brandeis 
of the United States Supreme Court 
more than a score of years ago were 


goods to enter into contracts to pre- 
vent retailers from cutting estab- 
lished selling prices. 
The famous jurist’s 
price maintenance, originally pub- 
lished in an article in Harper's 
Weekly in November, 1913, “applies 
so appropriately to the situation pre- 
vailing today,’ Schenley points out, 
that nation-wide distribution 
given to extracts from the article 
through the medium of Liquor Age, 
monthly Schenley house organ. Mr. 
Brandeis has given his permission to 
reproduce the article, Schenley added. 


comment on 


“Tf a dealer is selling unknown 
goods or goods under his own name, 
he alone should set the price,” Mr. 
Brandeis declared. “But when a 
dealer has to use someone else’s 
name or brand in order to sell goods, 
|then the owner of that name or 


+ 


ee eet D 


will be | 


Schenley Revives Justice 
Brandeis’ Broad Defense of 
Resale Price Maintenance 


| 


| others are middlemen or agents; 


quoted today by Schenley Products 
Company, Inc., as championing the} 
|right of manufacturers of branded 


| 


brand has an interest which should 
be respected. The transaction is es- 
sentially one between the two princi- 
pals—the maker and the user. All 
for 
the product is not really sold until 
it has been bought by the consumer. 
Why should one middleman have 
the power to depreciate in the public 
mind the value of the maker’s brand 
and render it unprofitable not only 
for the maker but for other middle- 
men? Why should one middleman 
be allowed to indulge in the practice 
of price-cutting, which tends to drive 
the maker’s goods out of the market 
and in the end interferes with people 
getting the goods at all? 


Dubs Offers “Mis-leaders” 


“When a trade-marked article is ad- 
vertised to be sold at less than the 
standard price, it is generally done 
to attract people to the particular 
store by the offer of an obviously ex- 
traordinary bargain. It is a bait 
called by the dealers a ‘leader.’ But 
the cut-price article would more ap- 
propriately be termed a ‘mis-leader,’ 


* 


SPARK PLUGS OR PARLOR DRAPES ¢ 


..we Cant offged BOTH tn one week.” 


ws the fire and smoke of 
of accurately evaluating the 
their volume marxet. 
Directing one’s advertising 
hind a mahogany desk in a lu 


easy to make the mistake of mentally endowing 


the average prospect with an 
reality he does not possess. 


In envisioning their vast multi-million dollar 


e ° ‘ 
audience, advertisers often ove 
fact that every dollar spent by 


earner for any product is a dollar less at which 


their advertising has to shoot. 


For every household that bo 


and a ready check-book, there are ten thousand 


average homes where folks 


choose between new drapes for the parlor, and 
a new set of plugs for the family car. 


Here is a competition that 
lines. Competition in which 


with automobiles, radios with washing machines, 
tickets, 


theatre 
stockings, lingerie, gloves. 


gasoline with 


Does your advertising recognize this? For re- 


of 


member, more than 80° 


keep their extravagances within the bounds of 


many manufacturers forget the importance 


creative planning, 


buying power of 


two thousand dollars a year or less. Unless our 
advertising is geared to these realities . . 


. unless 


it is marked by uncommon skill and better than 


average salesmanship, it is likely to fail in its 


activities from be- 
xurious office, it is 


affluence which in 


real job of swinging the millions to our product 
against a score of others that are needed as badly. 

That the right advertising copy can perform 
such a job may not be recognized fully by some 


advertisers. But among the clients of this agency 


rlook the economic call it in doubt. 


the average wage- 


the fact has been too consistently evident to even 


The success of this agency in helping increase 
sales for clients in good times and bad is due 


largely to its knowledge of the average man’s 


asts a maid, a car, 


must frequently 


oversteps product 
refrigerators vie most plentiful. 


cosmetics with 


problems and wants. The knowledge of how to 
present a product’s merits in a way that fires 
the imagination and moves the will of millions. 
The knowledge, in short, of how to build the 
greatest volume of sales in the market where 
sales are most difficult—but at the same time, 


Actual case histories of Ruthrauff & Ryan 
clients would make interesting reading for many 


advertisers who are wondering what’s wrong with 


the people must 


sales. We should be glad to go over some of 
these cases with any executive who is interested 
enough to write for an interview. 


RUTHRAUFF & RYAN, ie 


NEW YORK 


ST. LOUIS DETROIT 


Advertisi ng 


HOLLYWOOD SAN FRANCISCO 


CHICAGO 


LAKELAND, FLA. SEATTLE 


CARRIES MODEL MESSAGE TO CONSUMER 


Copper Roofs Company of Wisconsin, has put these specially-built trucks into 


service as a “model” sales promotion move. 


because ordinarily the very purpose 
of the cut-price is to create a false 
impression.” 

The dealer who engages in the loss- 
leader practice, Mr. Brandeis assert- 
ed, has no desire to sell any article 
on which he must lose money, but 
he advertises the sale partly to at- 
tract customers to his store and 
“mainly to create in the minds of 
customers the false impression that 
the other articles in which he deals, 
and which are not of a standard and 
known value, will be sold upon like 
favorable terms. 

“The more successful the individ- 
ual producer of a trade-marked ar- 
ticle has been in creating for it a 
recognized value as well as a wide 
sale, the greater is the temptation 
of the unscrupulous to cut the price. 
Indeed, a cut-price article can ordi- 
narily be effective as a ‘mis-leader’ 
only when both the merits and the 
established selling price are widely 
known,” Mr. Brandeis said. 


Impresses False Values 


To reason that the price-cutting of 
a trade-marked article injures no one 
inasmuch as the maker may be bene- 
fitted by increased volume, the dealer 
by more trade and the consumer by 
cheaper prices, is ‘‘most superficial 
and misleading,’ he asserted, point- 
ing out that cut prices tend to make 
the public believe that “either the 
manufacturer’s or the dealer’s profits 
are ordinarily exorbitant.” 

“The consumer’s gain from price- 
cutting is only sporadic and tempor- 
ary,” Mr. Brandeis said. ‘The few 
who buy a standard article for less 
than its value do benefit—unless they 
have, at the same time, been misled 
into buying some other article at 
more than its value. But the public 
is generally the loser; and the losses 
are often permanent. If the price- 
cutting is not stayed and the manu- 
facturer reduces the price to his reg- 


ular customers in order to enable 
them to retain their market, he is 


tempted to deteriorate the article in 
order to preserve his own profits. If 
the manufacturer cannot or will not 
reduce his price to the dealer, and 
the regular customers abandon the 
line, the consumer suffers at least the 
inconvenience of not being able to 
buy the article. 

“The independent producer of an 
article which bears his name or 
trade-mark—be he manufacturer or 


grower—-seeks no special privilege 
when he makes contracts to prevent 
retailers from cutting his established 
selling price. The producer says, in 
effect : ‘That which I create, in 
which I embody my experience, to 
which I give my reputation, is my 
property. By my own effort I have 
created a product valuable not only 
to myself, but to the consumer; for 
I have endowed this specific article 
with qualities which the consumer 
desires and which the consumer 
should be able to rely confidently 
upon receiving when he purchases my 
article in the original package. 

“*To be able to buy my article with 
the assurance that it possesses the 
desired qualities, is quite as much of 
value to the consumer who purchases 
it as it is of value to the maker 
who is seeking to find customers for 
it. It is essential that the consumer 
should have confidence not only in 
the quality of my product but in the 
fairness of the price he pays. And 
to accomplish a proper and adequate 
distribution of product guaranteed 
both as to quality and price, I must 
provide by contract against the re- 


tail price being cut.’” 


Price-fixing by independents who es- 
tablish the price at which their own 
trade-marked articles should be sold 
to the consumer should not be con- 
fused with combinations or trusts 
which control markets and fix the 
prices of staple articles, Mr. Brandeis 
warned. The independent producer 
is engaged in a competitive business, 
and he establishes a price at his own 
peril, he explained, which the con- 
sumer may or not pay of his own 
accord inasmuch as competitive lines 
are always available to him; while 
the trust fixes, through its monopoly 
power, “the price of a staple article 
for which the consumer does not pay 
the price voluntarily but under com- 
pulsion,” for, there being no competi- 
tor, the consumer must pay the fixed 
price or be deprived of the article. 


Mabry Joins Dixie 
W. C. Mabry, Jr., has been named 
manager of Dixie Advertisers, Inc., 
Jackson, Miss. He was formerly pub- 
lisher of the Record, Newton, Miss. 


Sulkin Appointed 


George Sulkin has been appointed 
general sales manager of Granada 
Vineyards, Inc., Cambridge, Mass. 


MEN 


V. 


MACHINES 


Gathered under the P. & A. roof are a nation-known crew 


of life-trained craftsmen—and the 


best equipment 


money can buy for them to work with. That is com- 
mon knowledge in this industry. A fact that 
should add much to your confidence when 
first you try us out. You're most welcome 
if you would like to bring over your 
starting order in person. You'll 
be interested in what you see. 


PARTRIDGE & ANDERSON COMPANY 


712 Federal Street + Chicago 


Nickeltypes + Tenaplates 
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e _ SOFT DRINK SYRUPS" 

: SHELLED NUTS 

* _. CHEWING GUM 

_ CANDY PACKAGES | 

4 CIGAR PACKS ; HE retail dealer passes final judg- 
d , ment on your display container. It 
n- ite | a will “make the counter” if it meets with 
ts oe cea TOBACCO his approval, for he wants material there 
“ OSMETICS that will sell goods. 

od “U-S” knows counter merchandising and 
“ is sae, can apply that knowledge with a three- 
» ae. fold purpose: 

ol Eo | aa: (1) To do justice to your product 
le = | bs (2) To win Dealer approval 

nd pe ae ee ae (3) To catch the Consumer’s eye 
ay | | > Trust “U-S” to help your product “make 
m- 


the counters” of the nation’s stores. 
wr ae ; ae There is where you will find display con- 

' tainers like the one shown, designed and 
produced for Libby’s Cocktail Spreads. 


, he \WMITED STATES PRINTING & LITHOGRAPH COMPANY. 
~ : AND DIVISIONS r e Ps) * AMERICAN LITHOGRAPHIC DIVISION 


* ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 


cea na | %* DONALDSON LITHOGRAPHING DIVISION 
= Y ¥* 7 HOME OFFICE: 320 BEECH STREET, CINCINNATI * ERIE LITHOGRAPHING & PRINTING DIVIS! 


BR abel BALTIMORE CLEVELAND KANSAS CITY PITTSBURGH * PALMER ADVERTISING SERVICE DIVISION 
oxes BOSTON DETROIT MILWAUKEE SAN FRANCISCO _ 


iat A, i BROOKLYN ERIE, PA. MINNEAPOLIS SEATTLE * W. F. POWERS DIVISION 
Like These 


CHICAGO INDIANAPOLIS NEW YORK ST. CHARLES. ILL. 
CINCINNATI LOS ANGELES PHILADELPHIA ST. LOUIS z 
o re 
Will Help — 


The “U-S” Printing & 
Lithograph Company, Product Individual — 

320 Beech St., Cincinnati, O. 

Tell us how “U-S” Contain- : 

ers can be used for Firm 
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Conventions 


Aug. 23-27-—-Photographers’ Asso- 
ciation of America annual conven 
tion, Stevens Hotel, Chicago. 

Sept. 11-19-——National Printing and 
Allied Trades Exposition, Coliseum, 
Chicago. 

Sept 13-16-—Annual convention 
Financial Advertisers Association, 
Syracuse, N. Y 

Sept. 22-24-—-National Industrial 
Advertisers Association annual con- | 
vention, Edgewater Beach Hotel, 


Chicago 


«~ 


Oct. 4-7—-Mutual Insurance Aaver. | Though furniture is one of the 
tising-Sales Conference, Pantland 60 -ORDINATION most complex of all industries, or- 
Hotel, Grand Rapids, Mich. | ganization of all those who must 

tos contribute to its success or failure 

: ee diese en aerate vrei, |has resulted in a consensus on any 
ice Association annual convention, | DEVELOPED | problem, and this majority opinion 
| Hotel Cleveland, Cleveland, is cana hanes det ieee 

Oct. 13-15—Direct Mail Advertis- ‘to the rank and file. 
ing Association annual convention, FURNITURE MEN His assertion was illustrated by 
eorilkersscraidhantehegcean iplans for an “all year program,” 


Oct. 19-20-—-Inland Daily Press As- 


convention, 


originally recommended by Clarence 


sociation fall Sherman Niss, of Milwaukee, former president, 


Chicago, July 7.—-The furniture in- 


The all year program is based on en- 
semble selling. 


market at the big structure dedicated 
exclusively to that trade. 


Club of Toronto, Ine., annual exhibi- 
tion, Royal York Hotel, Toronto. 
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one Can read) 


Authority 


What Business Week Says has served as an intro- 


duction to many a business conference — a basis 


for sales meetings — a guide to executive planning, 
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<& 
decision and action. (Viarket Since War oe 
. ‘ - - i s 

Newspaper editors, whose job it is to know the | NEW YORK —The 1937 farm mar- | oN 
relative value and importance of news, have made results are a Ss 
ave been the riches ; oi y0 

BUSINESS WEEK one of the most quoted maga- | tina ia! eee pre, oy 
zines in America. During the first five months of { siness Week. This ny 


‘ash income seems 
than 19! 
ar will. 


1937, BUSINESS WEEK was quoted more than 
2,500 times — by the great metropolitan dailies of 
New York, Chicago, Philadelphia, Detroit — by the 
progressive papers of Danville, Va., Wausau, Wisc., 
New Bedford, Mass... . 

Confidence in BUSINESS WEEK'S authority, re- 


peatedly expressed by men who know, lays a 


foundation essential to productive advertising.* 


BUSINESS WEEK 


The Executive's Business 
330 WEST FORTY-SECOND STREET, 


Paper 
NEW YORK 


BUSINESS WEEK ranks among the first ten magazines in 
America — Weekly, Monthly, Women's, Farm — in total 
advertising pages based on Printers Ink figures. 


1arvest 
oe mame year. 
Clie Tn, /tte further | 
Ferg; jut will com- 
Ona; average, with | 
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(except sheep | = 
d the outlook | pari 
rices. - eer 
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the standpoint of | Th 
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ys and live stock 


| Hotel, Chicago. | dustry represents a triumph for the National Retail Furniture Associa- 
Oct, 21-22—Pacifie Coast Meeting, | American philosophy of intensive or-| tion, and adopted by that organiza- | 
American Association of Advertising | ganization, Lawrence W. Whiting,| tion, which has laid out a definite | 
Agencies, Hotel Del Monte, Del | president, American Furniture Mart, | schedule for retail furniture promo- | 
Monte, Calif. said today at the press luncheon | tion for the last half of 1937 and will 
Oct. 25-28—Advertising & Sales | which marked the 27th semi-annual | do likewise for the first half of 1958. 


| 
| 
| 
| 
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HELPED WIN AWARD 


F. B. McLatchy, 1937 Pacific Advertising 
Clubs Association convention chairman, 
and manager of Station KSL (left), and 
A. A. Campbell, Salt Lake Tribune and 
Telegram, and president of the Salt 
Lake Advertising Club, proudly view the 
“host'' award presented the club at the 
recent convention. 


Speaking extemporaneously, Mr. 
Whiting supported his statement by 
pointing out that furniture designers, 
10w organized in their own associa- 
tion, where they fight out their the- 
ories before proceeding to execute 
them, maintain close contact with the 
architects who plan the houses in 
which their brain children are to be 
installed, so that they may lay their 
Jans with definite knowledge of 
rends in architecture. 

As an example, John Root, of Hola- 
bird & Root, noted architect, is 
scheduled to address the Designers’ 
‘nstitute at its semi-annual dinner 
omorrow night. The men who draw 
he blueprints for furniture will also 
1ear the viewpoints of manufacturers 
ind consumers at this function. 

Mr, Whiting said that such an ex- 
‘hange of opinion has been made pos- 
ible only by the high degree of or- 
sanization which has been effected in 
he furniture industry, among others, 
ind which has given the satirists am- 
jle play for their barbs. The system 
ieeds no defense, in Mr. Whiting’s 
ypinion. 

He said that the kitchen has 
iinally gained the recognition to 
which it is entitled as the housewife’s 
workshop. Surveys” reveal that 
when $5,000 is to be spent for fur- 
nishings for a house, $1,600 is usually 
illotted to kitchen equipment, mak- 
ng it the most favored room. This 
nodel kitchen contains about 600 
Jounds of steel, Mr. Whiting said. 

He concluded by asserting that 
vhile strikes have slowed up retail 
rade in industrial centers, the slack 
s being taken up by agricultural re- 
gions, 

The schedule outlined by the NRFA 
‘aves little to the imagination of 
lealers. Sales themes are given for 
‘ach month, those for July being 
“We're cleaning house—to prepare 
‘or new fall lines,” ‘‘W—And still the 
10me goes outdoors,” and “Cool Com- 
‘ort for the home.” 


Robinson Agency Moves 


Elwood J. Robinson Advertising 


Agency, Los Angeles, has moved to 
quarters 


larger 541 S. 


street. 


at Spring 


“*Ringing -_ . 


the SALES” 


Comparison of sales in 28 lead- 
ing markets of comparative 
population shows Elizabeth 
Food Sales 30% higher, Radio 
and Furniture sales 23% 
higher, total retail sales 9% 
higher and per capita sales 
5% above the average. 


Elizabeth Daily Journal 


Only Daily Paper in Elizabeth, N. J. 


Represented by 
CHAS. H. EDDY CO., Inc. f 
New York Boston Chicago Atlantc 
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~~ in advertising knows you can’t make a 


pring 


good halftone from a bad negative. No 
two ways about it. It simply can’t be done. 
That's why we're so terrifically fussy 


about shooting and developing your copy. 
Listen! Our gallery air is washed and 


filtered. Our screens and lenses are spot- 
less. Our photographers are slick. We 
ee don’t know what they do outside of hours 


but they come clean on the job. They are 
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-|WERE POSITIVE ABOUT OUR NEGATIVES 


as patient as a setting hen and simply 
cranky about dirt. 

Our darkrooms are constantly pumped 
full of clean, cool air. A blessing to both 
man and negative—and a guarantee that 
the latter won't develop spots. You pro- 
duction men know what that means. 

We can’t tell you everything in one 
advertisement, but before Christmas we'll 
unfold the swellest story ever told about 
this engraving business. Stay with us. 


. |COLLINS, MILLER & HUTCHINGS !N¢- 


S1207 NORTH MICHIGAN AVENUE 
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CHAINS PROVIDE 
THE MARGIN FOR 
LUXURY BUYING 


Sammons Says ‘‘Do-Gooders”’ 
Twist Virtues 


New York, July 7.—-Charging that 
all the accepted virtues of good busi- 
ness management have been cited 
by self-interested ‘“do-gooders” as 
indictments against chain store op- 
eration, Wheeler Sammons, manag- 
ing director, Institute of Distribu- 
tion, Inc., declared here today that 
the actual savings accruing to homes 
of modest income through chain 
store purchases are equivalent to 
“the annual savings put in our sav- 
ings banks or the purchasing power 
that supports the tooth paste and 
powder, cosmetics and toilet goods, 
soap and hairdressing and personal 
service trades.” 

With 75 per cent of the homes in 
America operating on an annual in- 
come of less than $2,500, Mr. Sam- 
mons pointed out, food, clothing, 
household furnishings and _ equip- 
ment take up about half the income, 
Singling out a family with an in- 
come of $1,603 as a typical example, 
he said that the $800 spent each 
year for these necessities constitutes 
the income to which chain stores 
cater. 

According to government figures, 
he said, chains sell 10 per cent 
cheaper on the average than their 
competition. Thus, he concluded, 
chains could save the typical family 
cited $80 a year. If the chains pro- 
cured only 25 per cent of the 
family’s trade, he said, they would 
contribute a $20 advantage in pur- 
chasing power to that home. 


Where $20 Goes 


“Let’s see what no more than $20 
would mean comparatively to our 
typical American family. The home 
adds $24.55 a year to its savings ac- 
count in a fair year, so the $20 is 
just about what goes into America’s 
savings banks. It is four times what 
such a family spends for toothpaste 
and powders, three and a half times 
what it spends for soaps, over six 
times what hairdressing and_ per- 
sonal services take, nearly seven 


times what cosmetic and toilet prep.- | 


arations consume, nearly three times 
what home improvements figure and 
nearly two-thirds of the year's bill 
for tobacco, cigars and cigarettes. 
“Putting it another way, wiping 
out that $20 is equivalent to wiping 
out the annual savings put into our 
savings banks by the 75 per 
with $2,500 or less a year per home; 


or to liquidating the purchasing | 
power supporting the tooth paste) 
and powder, cosmetic and_ toilet 


goods, soap, hairdressing and per- 
sonal service trades: of to. slicing 
off one-third of either the tobacco. 


cigar and cigarette industry or the 


—e — —— — 
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BAKED GOODS are 
Produced EVERY HOUR 
of EVERY 
BAKERS reading | 


BARERS' HELPER | 


_. Thru BAKERS’ HELPER, with _ 
_.. its fearless editorial policy and | 


“Hel 


— its 50 years of confidence build- 
ing, you can best sell these vol- 


ume producers. 


BAKERS’ HELPER © 


BOSTONIANS INDUCT NEW OFFICERS AT ANNUAL 


Advertising Club of Boston's new officers make their bow at the Hotel Statler annual party and dance. They are Herbert 
Stephens (left), New England manager, American Lithographic Company, secretary; Louis Glaser and Edmund S. Whitten, 
agency heads, vice-president and president respectively; Oliver M. Drummond, New England advertising manager for 
Country Home magazine, recording secretary, and Edwin E. Leason, sales manager, Dickie Raymond Company, treasurer. 


same proportion of the combined 
automobile, tire and gasoline indus- 
tries.” 

Cites Chains’ Virtues 


Assailing the sponsors of anti- 
chain legislation, Mr. Sammons 
pointed to part of the brief submit- 
ted by the special assistant attorney 
general of Louisiana in connection 
with the chain taxes instituted by 
that state. Such accepted practices 
of good business as quantity buying, 
buying for cash, skill in buying, dis- 
tributing from  well-located ware- 
houses, sufficient capital, rapid turn- 
over, standard forms of display, 
careful accounting, lower prices and 
constant analysis of lines carried, 
Mr. Sammons asserted, ‘were held 
up to open condemnation before the 
Supreme Court of the United 
States.” 

Mr. Sammons expressed the hope 
that the true facts about chain 
stores and their social and economic 
value to the American consumer will 
soon be brought before the public to 
help buyers act effectively in their 
own behalf. 


Outline Washington 
. 
1937-38 Apple Drive 

Advertising of Washington state 
apples for 1937-38, in addition to lo- 
cal markets, will be concentrated in 
30 large cities throughout the coun- 
try, according to preliminary plans 
announced last week. 

Newspapers will be used in all 
these cities and spot radio in about 
25 cities. National magazines and 
posters in a few selected markets also 
will be used. J. Walter Thompson 
Company, Seattle, is the agency in 
charge. 


Two Name S. Wald 

S. Wald Advertising Agency, New 
York, has been appointed advertising 
counsel by the National Poultry Prod- 
ucts of New Jersey and No-Run Ho- 
siery Products Corporation, New 
York. Mail order publications will be 
used for the latter. 


cent | 


Perfume to McAdams 


County Perfumery Company, Lon- 
don and New York, has appointed | 
| William Douglas McAdams, New | 


| York, to direct advertising for Bryl- | 


creem, English hair dressing 
| tonic. An introductory 
‘campaign has started. 


and 
newspaper 


DAY by 


to Sell More 


CHICAGO 


| 


Nashua Spends More 


Nashua Mfg. Company, New York, 
maker of Nashua blankets, Dwight 
Anchor sheets, Indian Head cloth 
and sheets, has increased its appro- 
priation for fall and spring. Full and 
half pages, the former in color, will 


“Freehold” Appears 


Freehold, real estate magazine, 
published by the National Associa- 
tion of Real Estate Boards, Chicago, 
made its first appearance last week. 
The new pocket size magazine will 
be issued twice monthly and will 


Herald and Examiner 
Continues Unchanged 


Chicago, July 6—A _ two-col- 
umn box on the front pages of 
yesterday’s and today’s Chicago 
Herald and Examiner carried 
the assurance of William Ran- 
dolph Hearst that his morning 
paper here will be continued 
without change of style, char- 
acter or form. In a terse mes- 
sage addressed to the editor of 
the Herald and Examiner, Mr. 
Hearst said: “Please stop in 
their tracks hostile rumors be- 
ing circulated in Chicago. The 
Herald and Examiner will not 
be changed in style, character 
or form. It will continue to be 
published as heretofore. It is, 
of course, not for sale.” 

The same _ statement was 
made concerning the Omaha 
Bee-News. 


Friedman with Grey 
Joseph H. Friedman, formerly ad- 
vertising and sales manager of 
Goerke & Sons, Newark, N. J., has 


be used in The Farmer's Wife, Mc-| contain news, comment and feature | joined Grey Advertising Agency, New 
Call’s and Woman’s Home Com-| material. No advertising will be car- | York, in the sales promotion division 
panion. ried. for retail stores. 
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‘And here's another newcomer: MAZOLA's 
buying THIS WEEK, and getting BOTH” 
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balance,” commented Paul H. Fas . 
Largest Hotel nacht, recently poset Pecado ss | CAM PAI GN FOR PRESENT NEW MARKETING FACTORS 


Sells Chicago 


Chicago, July 8—Rather than con- 
tent itself with bidding for a share 
of the normal Chicago hotel business, | 
he Stevens Hotel, Chicago, claimant 
of the title of “world’s largest,” has 
given itself the assignment of in- 
creasing travel to this city. The first | 
manifestation of this new goal is a| 
»4-page booklet, “Step Out and Live,” 
just off the press, and being mailed 
to thousands of prospects within a 
500-mile radius of Chicago. 

While not failing to call attention 
to the superior accommodations of 
the Stevens, the book, printed in roto- 
gravure, is dedicated primarily to an 
exposition of the manifold attrac- 
tions of the city itself—major league 
baseball, horse racing, miles of 
beaches, beckoning parks, the stock 
yards, the Field museum and other 
sights taken for granted by local resi- 
dents. 


Contrast Is Goal 


“Those of us who live in 
cities are likely to lose our 


large 
sense of 


vacations in 
| seashore, on 


to Small Towns 


| 
| 
| 


director for the Stevens. “We plan 
the mountains, at the 
dude ranches—places 


offering a contrast to our everyday 


mode of life. We want to escape 
from the rush of city life. 
“But we forget—or, at least, hotel 


men have forgotten—that people w ho | 
live in smaller cities find this rush 


| of city life enthralling. The quiet of | 


the small town is theirs throughout | 
the year and they want the color | 
and gaiety of the metropolis. We) 
|have started out to sell the myriad 
and changing aspects of a big city to) 
those who need them.” 


WWL Seeks a Power 


Station WWL, operated by Loyola 
University, New Orleans, has filed 
application with the Federal Com- 
munications Commission to increase 
its power from 10,000 to 50,000 watts. 
Station KWkKH, Shreveport, La., 
which shares the wave length, is not 
opposing the increase. 


‘BoxM ahker’ Cc hanges Cover 


American Bor Maker will use a 
pictorial cover beginning with the 


July issue, instead of the style carry- 
ing advertising used for the past 30 


SHOE REPAIRERS 
~ STARTS IN FALL 


‘Newspapers, ~ Posters, to be 
Chief Media Used 


opening of a campaign by the Na- 
tional Leather and Shoe Finders As- 
sociation were made last week 
after presentation of a voluminous 
report at its convention in Baltimore 
last week from Batten, Barton, 
Durstine & Osborn, Inc., Chicago, 
following a year’s test in Peoria, IIl., 
using newspapers and posters. 

After the report was presented, 
the association voted without a dis- 
senting voice to authorize directors, 
as reported in ADVERTISING AGE of 
June 28, to stage the campaign based 
on methods found effective in Pe- 


years. 


oria, the cost not to exceed $467,000. 


St. Louis, July 7.—Plans for fall | 


porto 


Look at your own sales figures. Where are your best outlets, 


your biggest sales? Probably concentrated in a relatively few 


key markets. THIS WEEK, unlike other national magazines, 


concentrates on those markets, with a thoroughness no other 


magazine can approach ...and with an 


that allows you to buy THIS WEEK, and get— 


“extra attraction” 


Both Coast-to-Coast magazine circulation of over 5,200,000 


families ... and newspaper concentration that averages | in 


every 3 families in 24 key markets. * Both rich magazine 


color at less than '4¢ per family per page... and newspaper 


flexibility that permits local copy changes to fit each market. 


* Both magazine interest (top-notch fiction and articles for 


all the family) . . . and newspaper local influence that makes 


dealers cooperate, makes consumers read, shop, and buy. 


The boys who “know how to pick °em” are buying THIS WEEK, 


and getting BOTH! 


“THIS WEEK” 


MAGAZINE 


<a as 


. eae 
ee a 


At the American Marketing Association meeting in Cleveland, this trio partici- 


pated in presentation of current, broad 


(left), 


marketing changes: James H. McGraw, 


president and board chairman, McGraw-Hill Publishing Company; 


Sterling E. Graham, advertising manager, Cleveland Plain Dealer and president 
of the Cleveland Advertising Club, and Frank R. Coutant. AMA president. 


———_— —— | 


This sum will be pledged before 
advertising actually starts in the 
fall, and it may be the first of next 
year before the campaign is in full 
swing. 


To Raise Standards 


Based on the Peoria study, the 
presentation made by the agency oc- 
cupied a bulky volume of several 
hundred pages. While details were 
not divulged, it is known that Bat- 
ten, Barton, Durstine & Osborn rec- 
ommended, as an adjunct of adver- 
tising, an elevation of merchandising 
standards of shoe repair shops, who 
are the chief customers of the Na- 
tional Leather and Shoe Finders 
Association. This campaign offers 
the familiar spectacle of an organiza- 
tion seeking to help itself by extend- 


ing a helping hand to their cus- 
tomers. 
The association is made up of 


about 300 jobbers of the 800 in the 
field. It is believed, however, that 
some of the missing 500 will gladly 
throw their support behind a move- 
ment designed to provide more vol- 
ume for all. In addition, about 100 
manufacturers of leather and _ find- 
ings are associate members and pre- 
sumably will be asked to aid in 
financing the campaign in behalf of 
the repair shops. 


Volume Is Unsatisfactory 


While shoe repairers have shared 
in the recent general prosperity, 
their volume has not accelerated as 
rapidly as many other lines of busi- 
ness. A program of store modern- 
ization, higher standards of appear- 
ance and merchandising, and a gen-| 
eral trading-up was found to attract | 


business without difficulty in Peoria. 
Women, particularly, were found 
susceptible to more eye appeal, 
many disliking to enter the untidy 
establishment regarded typical of 
the industry in the past. 


Kingsley Re-elected by 


Wisconsin Markets 

Ralph S. Kingsley, publisher, Ken- 
osha Evening News, has been re- 
elected president of Wisconsin Mar- 
kets, Inc., Milwaukee. 

Irving C. Buntman continues as 
managing director of Wisconsin Mar- 
kets, which serves as national adver- 
tising selling organization of 33 daily 
Wisconsin new wpapers. 


Allgood New U. s. 


Glass President 
Dwight M. Allgood, formerly with 
Scovell-Wellington & Company, New 
York consultants, and American Steel 
& Wire Company, has been elected 
president of the United States Glass 
Company, Pittsburgh. 
He succeeds William R. Nickel, 
who continues as a director of the 
company. 


Ward Appointed 
Richard M. Ward, formerly pub- 
lisher of Service Equipment Digest, 
Chicago, has been appointed to assist 
George Earnshaw, Eastern advertis- 


ing manager, Rock Products and Bar- 
rel &€ Box & Packages, in New York. 


Smith Joins Ayer 


Gordon Smith, formerly with the 
national resort and travel department 
of the New York American, has 
joined the Toronto office of N. W. 
| Ayer & Son, Ltd. of Canada, in an 
pe A capacity. 
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Annual Trophy | 


Established in | 
Furniture Field 


Chicago, July 6.—Tennessee Par | 
niture Corporation, Chattanooga, | 
will make an annual award of the 
“Cavalier Trophy” to the retailer | 
contributing “outstanding service to | 
the industry,” the company an | 
nounced at the 27th semi-annual 
market at the American Furniture | 
Mart today. 

While the award bears the name | 
of the company’s leading line, it will 
be commercialized in no other way, 
and no restrictions will be imposed 
on the committee created to make 
the yearly selection. 

This committee will be comprised 
of the 1938 president of the National] 
Retail Furniture Association and his 
two immediate predecessors; the 
president of the National Associa- 
tion of Furniture Manufacturers; 


8 ee 


WE MAKE GIANTS 


This full-color gift display card, part of 


a group which may be presented indi- 
OUT OF DW D vidually for Sunbeam electrical appli- 
ances, gets unusual emphasis by pictur- 


ing the pleased recipient inside the 
gift. Forbes Lithograph Company, Bos- 
ton, produced the display. 


Let us enlarge your photo- 
graphs to any size you wish. 
Blow-ups and murals have 
more sales appeal. We also 
color photographs in all 
sizes, accurately and eco- 
nomically. Our new Color- 
Glos process enables us to 
turn out colored prints in 
large quantities at low cost. 
For full information and sam- 
ples write or telephone 


president of the Southern Furniture 
Manufacturers’ Association, and edi- 
tors of two furniture trade papers. 
Smith H. Cady, Jr., publicity direc- 
tor of the Mart, will act as secretary 
of the committee. 

The first presentation of the Cava- 
lier Trophy will be made during the 
furniture market next January. The 
prize, a huge traveling bowl, will be 
held by the winner for one year and 


CRAFTSMEN PHOTO COMPANY, In. 2", retin wi! become 
245 W. 55TH STREET, NEW YORK 
Circle 7-1920 


6 6 ee ee ee ee ee eee 


Nominations for the honor may be 
submitted by any individual, publica- 
tion, or association in the field. They 
must be made in writing. 


“<—ADVERTISING. 


For forty long years America’s largest and 
smallest advertisers have leaned heavily on 
Rapid—because Rapid, with its unmatched facil- 
ities and experience, has proved that it always 
comes through on time. Every advertiser and 
agency in America, worthy of the name, knows 
Rapid—and knows that Rapid’s reliability 
has become more than an advertising house- 


hold word—indeed, an advertising tradition! 


The 


Cc I N c I N N A T 1 
NEW YORK . CHICAGO . DETROIT . ATLANTA - SAN FRANCISCO 


HOFFSCHNEIDER BROS. 
NORTHERN ELECTROTYPE CO. 


500 Howard Street, San Francisco 
4] Burroughs Avenue, Detroit 


PHILADELPHIA MAT & PLATE CO 243 No. Juniper St. Philadelphia 
ATLANTIC ELECTROTYPE & STEREOTYPE CO. . 228 East 45th St, New York 


WORLD’S LARGEST MAKERS OF ADVERTISING PLATES 


Getting Personal 7 


The water carnival and swim festival held at the Parc Vendome 
pool by the Associated Motion Picture Advertisers was an exciting 
surprise to onlookers. Paul Lazarus, Warner Bros., won acclaim as the 
fastest and best amateur swimmer, making the best showing in all 
events. Ralph Lund, RKO, won the balloon race. He swam 60 feet, 
blew the balloon four feet and 
swam back, winning award for 
wind endurance. Eli Sugarman, 
of Billboard, by pushing an apple 
the length of the pool with his 
nose, won the apple race. The 
backstroke umbrella race, which 
required a _  60-foot backstroke 
swim, holding umbrella aloft with 
one hand, was won by Mrs. Paul 
Lazarus. Others covering them- 
selves with glory were Ken 
O’Brien, United Artists; Paul 
Benjamin, National Screen Serv- 
ice, and Lester Thompson, of 
Will Hays’ Organization. Harold 
Gellman, a.m., Mac Levy Athletic 
Centers, was impresario for the 
event. 

Bill Adriance, of Brooke, 
Smith, French & Dorrance, is in 
new quarters at 17 E. 96th st. 


SHOW MUST GO ON 


Tony Cabooch, WHO's one-man show, 
Raymond Russell Camp and _ gives a bedside broadcast after he re- 
Nancy Bigelow are acknowledg- cently accidentally shot himself. He 


ing felicitations. He’s with the didn't miss a program. 
Times. .. — 

Harry T. Jordan, of Stewart 
Jordan agency, Philadelphia, is receiving his mail at Green Hill Farms 
on the city’s verge. Myrtle Stahi, assistant to WGN-manager Quin 
Ryan, is motoring in New England... Betty Ives and Arthur Chadwick 
(Field & Stream) were knotted June 26... Theo. C. Wiehe, Schenley 
International president, is back in town from his prospecting trip in 
the far north. He’s been blazing new market trails in the land of ice, 
snow, dog-sleds (mush!) and the midnight sun. 

Aboard the Queen Mary: Gil Hodges, of the Sun, called a meeting 
of the group headed for the International Advertising Congress in Paris 
and gave them a convention preview. Among those who listened were 
Franklin Bell, H. J. Heinz a. m.; David Hayes, Hayes-Lochner, and his 
wife; G. Ray Schaeffer, Marshall Field; June Hollister, of Chicago’s 
Blum’s Vogue; W. M. McKillop, g.s.m., H. J. Heinz, and Chile South- 
ward, Chicago Federated Advertising Club. 

Henry D. Sharpe, head of Brown & Sharpe Mfg. Company, Provi- 
dence, and graduate of Brown University, class of ’94, was re-elected 
president of the Rhode Island Alpha chapter of Phi Beta Kappa at the 
108th annual meeting. . . Robert T. “Dad” Stanton, veteran advertising 
man, will celebrate his 88th birthday July 12 in Birmingham, Mich., 
where he is spending the summer with his son, Donald Stanton, of 
Dodge Bros. 

Maj. Albert H. Stackpole, Stackpole Sons, New York, and editor of 
The Harrisburgh Telegraph, has been promoted to the rank of lieuten- 
ant-colonel and assigned as executive officer and second in command 

of the 104 cavalry of the Penn- 
—  sylvania National Guard. 

Seventeen -year-old Georgia 
Carroll, Dallas, Tex., has been 
chosen as the ideal magazine 
cover girl by McClelland Barclay, 
noted illustrator. She was a 
model for the Dallas News and 
Journal in its advertisement in 
the June 22, 1936, issue of ApDvEr- 
PISING AGE. 

Cc. C. Pyle, sports promoter 
and president of the Radio Tran- 
scription Company of America, 
Women's Advertising Club of Cleveland Was married in Los Angeles July 
leaders staged an outing “at home"— ° to Elvia Allman, radio come- 
going over this year's edition of the dienne. 
giant Great Lakes Exposition. Included Henry T. Ewald, Campbell- 
are Gladys Stevens (left), club pres- Ewald president, who has been 
ident; Dody M. Elroy, Rachael S. Ruff, ahsent from his office for some 

and Florence Van Vliet. months following an eye opera- 
tion, returned to his office for a 
few hours last week and plans to 
be at his desk for a short time each week until the doctors say he may 
work full time. 

Alumni activities of the graduates of the University of California 
will be headed for the next two years by Fred M. Jordan, vice- 
president in charge of the Los Angeles office of Buchanan & Co. 
John Stewart Bryan, publisher of News Leader, Richmond, Va., was 
elected an overseer of Harvard by the alumni. 

Ben Goble, of the copy department of Hays MacFarland & Co., 
Chicago, established a commendable record for accuracy and patriotism 
when he so arranged it that William Merrill Goble, his firstborn, made 
port on July 4. 

Rolf Jensen, Getchell artist, is vacationing in Maine. . . So's Wil- 
liam Schulhof, publisher of Office. He’s on his annual trout and salmon 
fishing expedition. Mr. Schulhof’s son, incidentally, who is an Andover 
student, is playing in the tennis matches in Forest Hills. 

Ken Chambers, Stage a.m., is now at his summer cottage at Quogue, 
surrounded by complete facilities for golf, swimming and cocktails. . . 
Cooper Benedict, Procter & Gamble, sailed on the Normandie 
June 30. 

RCA-Roundup: Thomas F. Joyce, RCA-Victor a.m., and E. J. Anzola, 
export advertising department, sailed for Havana in July, bound 
for the convention of RCA-Victor dealers. Lewis M. Clement, RCA- 
Victor vice-president, sailed on the Normandie last week. Ovid Riso, 
export a. m., and Henry Kasner, of the display division, left July 3 for 
Mexico City. William J. Avery, export merchandise manager, is on 
his way to Hawaii, Philippines, China and India. John Miguel, export 
sales department, is visiting Central and South America. James E. 
Francis, head of RCA Photophone’s west coast activities, and Barton 
Kreuzer, in charge of the recording operations there, are back in Holly- 
wood after a visit to Camden and New York. 

Mr. and Mrs. Joseph L. Badger (Badger & Browning), Boston, have 
sailed for a month’s motor tour of France. A. W. Dannenbaum, 
president, WDAS, Philadelphia, just disposed of his appendix. 


EXPOSITION VISITORS 


‘|Backaroos from 


Phoenix Stampede 
Big City Admen 


New York, July 6.—Aladdin rubbed 
his lamp here last week and Forty- 
second street became a Western 
prairie, straggly city shrubs turned 
into cactus and a hundred respect- 
able New York advertising agency 
men were transformed into a “bunch 
o’ hungry critters.” 

Aladdin, who rode into town prop- 
erly bedecked in a ten-gallon hat, 
was Bob Hall, national advertising 
manager of the Republic and Gazette, 
Phoenix, Ariz., intent on baffling 
Easterners with a bit of cowboy leg- 
erdemain, at the same time building 
a measure of good-will for his news- 
papers and their famous promotion 
personality, “Arizona Al.” 

The hundred advertising men were 
entertained at a cowboy grubfest by 
Mr. Hall, Arizona Al, Cactus Bill and 
their assistants. Gathering in a little 
clearing in midtown Manhattan’s 
Tudor City, the guests found them- 
selves face to face with cowboys, 
lariats, branding irons, campfires and 
last—but by no means least—the Re- 
public and Gazette chuck wagon 
which had, in the words of Arizona 
Al, “run 3,000 miles down East till 
we hit a creek.” Eye-filling cowgirls 
wound a colorful bandanna around 
each adman’s neck. And suddenly the 
space buyers, copy men et al were 
roused from their reverie by the 
clanking of metal and an ear-piercing 
yell, “Come an’ git it!” 


Scribe Gives Translation 


That, for the tenderfeet who don’t 
know their cowboys, meant, “Lunch 
is served.” The horde needed no 
second invitation. A mess line was 
formed quicker than you can say, 
“Who wants a nice account?” Lus- 
cious steaks, hot biscuits, sizzling 
baked beans, crisp potatoes, steam- 
ing coffee were dumped onto tin 
plates. The feast was on. 

During the repast, Arizona Al re- 
galed his audience with cowboy lore 
and a few stanzas of “Old Faithful,” 
in which Cactus Bill and his gee-tar 
lent a helping hand and a couple of 
lusty lungs. Then the guests joined 
in a rendition of “Home on the 
Range.” The tune went off swell and 
soon the campfire embers glowed and 
the advertising boys were seen swag- 
gering down Forty-second street with 
a sort of saddle sway. 


Accounts Return toW & B 


The Allen Corporation, Detroit, 
turbine and fan ventilators, and The 
Brenkert Light Projection Company, 
Detroit, projection lamps for thea- 
ters, have appointed Whipple & Black, 
Detroit, to handle their advertising. 


| Prior to 1930, Whipple & Black han- 
| dled both accounts. 
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DISPLAYS VARIETY 


This new Pond's dealer display empha- 
sizes the wide variety of creams, pow- 
ders and tissues available. The display 
is constructed to fold flat and open 
with a single motion. Ketterlinus Com- 
pany, Philadelphia, produced the display. 


PROMOTIONS OF 
STOCK FRAUDS ON 
RISE, SAYS BBB 


New York, July 6.—Workings of 
the “build-up” in cases of the ma- 
jority of stock swindlers brought to 
justice was disclosed by the Better 
Business Bureau of New York City, 
Inc., in its report today of results 
and progress for the year ending 
May 1. 

“Almost every successful fraudu- 
lent stock activity, the amount of 
which has experienced a definite in- 
crease in recent months, has had its 
way paved by a preliminary adroit 
and forceful advertising campaign,” 
reported H. J. Kenner, general man- 
ager. 

How National Investment Tran- 
script, Inc., characterized as “one of 
the largest and most. successful 
frauds ever perpetrated on the pub- 
lic,” operated in promoting the sale 
of stock of Rayon Industries Cor- 
poration, was among those de- 
scribed. First came issuance of a 
tipster sheet which at the outset 
“conducted itself as an orthodox 
financial magazine, containing ap- 
parently disinterested information 
about investments.” 


Phone Bill $56,922 


After having distributed millions 
of copies to stockholders of large 
corporations and to a list of 12,000 
subscribers paying $10 yearly, the 
telephone was brought into use to 
sell the stock. In a single month 
the “boiler room’s” telephone bill 
amounted to $56,922.30, it is report- 
ed, and an estimated $6,000,000 was 
obtained before the law called a 
halt to the operations. 

“While the use of tipster sheets 
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Place Traffic World Advertising 
Now — Before Rates Advance 


The new rate card takes effect November 1, 
437. Present low rates will apply on all inser- 


ons up to November 1, 1938—provided your 


pace order reaches us before November 1, 1937. 
Current contract advertisers will continue to 
t the present circulation bonus at the rates 
w in effect, until November 1, 1938, by sign- 
® renewal contracts at or before expiration 
f their current contracts. 

RAFFIC WORLD'S circulation has increased 
) in five years to an all time high average 


f 8,500 copies weekly at $10.00 a year. For 
who sell transportation services and 
iuipment, this is the time to advertise. 


The Traffic World 
$18 South Market Street Chicago, Ill. 
New York Office: 512 Fifth Avenue 

mber ABC Member ABP 


is now forbidden by law, utilization 
of direct mail devices has not been 
curtailed and is practically neces- 
sary in order to pave the way for 
the successful personal selling ef- 
forts which follow,” Mr. Kenner 
stated. 

The New York bureau has added 
150 new members and subscribers 
during the year and has received 
and acted on 6,500 complaints and 
inquiries, an average of 125 a week, 
the report states. 


Anniversary for WFAA 


Station WFAA, Dallas, Tex., cele- 
brated its 15th anniversary, June 26, 
with a coast to coast NBC broadcast 
from the Greater Texas and Pan- 
American Exposition, put on the air 
through the studios. 


CHIEF EXECUTIVES 


J. M. Wynn (left) is new national adver- 
tising manager of the Louisville Courier- 
Journal and Times, succeeding Alvin R. 
Magee, resigned. R. H. Crooker has 
assumed temporary charge of Campbell- 
Ewald Company as acting president dur- 
ing the illness of Henry T. Ewald. 


Throop Favors 
Long Form for 
Security Copy 


New York, July 7.—Advising mem- 
bers to help “dissipate a_ reluc- 
tance to publicize security issues ade- 
quately,” Allen E. Throop, general 
counsel, Securities and Exchange 
Commission, told a luncheon session 
of the New York Financial Advertis- 
ers Association last week his prefer- 
/ence for the “long-form” advertise- 
| ment as “more interesting and con- 

tributing to increased institutional 
prestige.” 

“Whatever risk is involved in the 
| process of condensation is,” he as- 


serted, “a risk which is primarily in- 
herent in the preparation of the offer- 
ing prospectus itself and does not 
reside in the advertisement as such. 
While the tombstone or short-form 
advertisement, which affirmatively 
states from whom the full offering 
prospectus may be obtained, is not 
subject to the prospectus require- 
ment as long as it does not give iden- 
tification, price and executing firm, it 
fails to interest the reader because it 
tells him so little,” he explained. 


Marathon to Lewin 


A. W. Lewin advertising agency, 
Newark, N. J., has been appointed to 
place advertising for Marathon Labo- 
ratories, makers of Lateen nail pol- 
ish and other cosmetics. A. S. Moss 
is account executive. 


* 


WHAS 


Edward Petry & Co. 


National Representatives 


820 KILOCYCLES 
50,000 WATTS 
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Louisville and Kentuckiana are setting the pace for renewed and in- 
creased prosperity in 1937. Farm incomes in this section increased 
more during the first four months of 1937 than those in any other 
state in the Union, as compared with the same period of 1936 
The value of manufactures in Louisville in 1935 was $277,983,724, a 
gain of 2.6% over 1929. ... The June 29th report of the Depart- 


ment of Commerce reflects the current business activity in this 


section. 


December, sales on wide varieties of commodities running 


15 to 20% above year ago. Wholesale volume larger by 


12 to 25%. ..." 


Capitalize on the sales opportunities in this active market by con- 
centrating your advertising message in the media that can carry it 
into the rural sections and industrial centers of practically all of 
Kentucky and a large part of Southern Indiana. 


THE COURIER JOURNAL 
THE LOUISVILLE TIMES 


Represented Nationally by THE BRANHAM COMPANY 


'.... the past week heaviest in movement of goods since 
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Badger Cities 
MayLevy Three 
Million for Copy 


Madison, Wis., July 7. 
mately $3,832,915 is made available 
for the recreational advertising of 
Wisconsin cities, towns, and villages, 
State officials said today, through the 
signing of a bill by Gov. Phil LaFol- 
lette, authorizing the governing 
bodies of cities, towns and villages 
to appropriate a sum not to exceed 
one-tenth of 1 per cent of the as- 
sessed valuation for advertising speci- 
fic advantages of the community. 

The bill also authorizes county 
boards to appropriate not to exceed 
$5,000 in any year for the advertis- 
ing and development of the attrac- 
tions of the county. How far the 
cities will go in taking advantage of 
the enactment may be gauged by ex- 
periences of other states. 

Maine, Mississippi, New Hampshire, 
Oregon and South Dakota all have 
laws granting special authority for 
spending tax money on advertising 
cities’ and counties’ recreational 
facilities. California has a law which 
provides for counties to levy a tax 
for advertising purposes and Florida 
makes special grants to communities 
for advertising in individual cases. 


Heil to Polygraphic 
Albert L. Heil, formerly sales man- 
ager of Rossotti Lithograph Com- 
pany, New York, has joined the s 
Polygraphic Company of America, 
New York. 


To “True Story” 


tive, 
York, 
ant to Harold Clark, promotion man- 
ager, True Story Magazine. 


Approxi- | 


peed 


Have a 1 Head for oie 
Not a Head from Quantity 


Reproduction of bottle and simple text 

feature copy for “Wilson—That's All" 

whisky, appearing in 100 newspapers as 

a new phase of the brand's claimless 
advertising. 


sales 
department of the display division of 


Ernest Anderson, Jr., account execu- 
Alley & Richards Company, New 
has resigned to become assist- 


— = — is 


Dr. Angell Named NBC 


Educational Director 


Dr. James Rowland Angell, retir- 
ing president of Yale University, will 
become educational counselor for the 
National Broadcasting Company in 
September. 

The nationally-known educator will 


be consultant on all educational ac- 
tivities and have a free hand, it 
was announced, in directing this 


phase of the network’s efforts. 


Rider to Pepsodent 
Dr. T. H. Rider has been appointed 
technical director of Pepsodent Com- 
pany, Chicago. For the past seven 
years he has been chief chemist and 
research director, William S. Merrill 
Company, Cincinnati. 


Gould Joins Haire 


J. Pearson Gould has joined the 
staff of House Furnishing Review, a 
Haire business publication, as assist- 
ant to Julien Elfenbein, editor. 


THAT'S NOT ALL 
FOR WILSON; NEW 
CAMPAIGN OPENS 


Hamburger Describes Pull of 
Claimless Copy 


New York, July 7.—With sales for 
“Wilson—That’s All” whisky jump- 
ing from 40th to second place in the 
New York territory in the course of 
a year, according to Browne Vintners 
Company, Inc., distributor, the com- 
pany has started a new campaign 
today which emphasizes moderation 
without departing from the policy of 
making few if any claims for the 
product. 

“This leaping popularity for Wil- 
son has been achieved by a combi- 
nation of confidence-winning copy 
and extensive use of advertising 
prior to compensatory sales volume,” 
said Edward Hamburger, advertising 
manager. “Our faith in the copious 
use of straightforward advertising 
has been tested by ultimate results 
and, as a consequence, we are nearly 
tripling our advertising for July over 
that in June.” 

First of the new series of adver- 
tisements, appearing in 100 newspa- 
pers in cities east of the Mississippi 
and in Minnesota, tells readers to 
“Have a Head for Quality, Not a 
‘Head’ from Quantity.” The body of 
the text consists only of: “Know 
when to say: ‘Wilson—That’s All’ 
and when to say: That’s All.” 

The advertisement is done in 
poster style with the Wilson quart 
bottle prominently pictured in front 


W 
\e 


cent are in the so-called titled ioerepa- 7 
tions, such as business executives and 
professional men. Practically two mil-_ 
lion of the Coroner readers are of the 
prefered ays ag = 


ee to buying power definitely aati 
lishes Coronet men and women readers 
as better-than-average. For example: 90 _ 
‘per cent (almost twice the national 
average) own automobiles, and 34 per 
"per cent own two or more. Coronet 


Ps offers an audience most iia of your 


before prohibition, 


NO DEADLIER 


WILL REGISTER GOLDEN GATE ATTENDANCE 


National Cash Register Company's giant display, 60 feet high and 500 feet square, 
will click off the expected 20,000,000 attendance at the 1939 Golden Gate Expo- 


sition. 


The Dayton company has contracted for an 8,000-foot space on which 


it will erect its own building. 


of a circular done in 
simulated bas-relief, of a smiling 
man raising a goblet to his lips. 
Around the upper part of the border 
of the medallion appears the usual 
Wilson slogan: ‘Quality Whiskey 
Since 1823.” In addition to the 
newspaper advertising, which runs 
about 700 lines once a week, approx- 
imately 100 painted displays are in 
use in the metropolitan area. An 
electric spectacular, flashing ani- 
mated cartoons, attracts attention to 
Wilson whisky at Times Square. 

Distribution of the product, now 
confined to the territory from Maine 
to Florida and west to Louisiana 
and Minnesota, is gradually being 
extended, the latest region to be 
opened being Louisiana, where Wil- 
son whisky ranked first in sales 
according to Mr. 
Hamburger. With this development 
has gone an expansion of newspaper 
schedules, some 20 newspapers hav- 
ing been added since Jan. 1. 


background, 


Plan New Campaigns 


Browne Vintners is continuing its 
efforts in behalf of White Horse 
Scotch whisky, with copy the year 


around in about 200 newspapers in 
14 states. Mr. Hamburger pointed 
out that the imported whisky nat- 


urally reached the market ahead of 
the domestic Wilson brand and was 
to gain national distribution. 
Burnett’s gin, also distributed 


| 


by 


this company, 60 newspapers in 
Eastern centers and 17 magazines 
are being used, with schedules 
worked out on a yearly basis. 


Mr. Hamburger stated that new 
campaigns for the company’s other 
nationally advertised brands—Coin- 
treau, Remy Martin Cognac and 
Piper Heidsieck Champagne — are 
now under consideration. 


Miss Reilly Takes Over 


Seagull-Reilly Associates, New 
York, consultants on contests, mar- 
ket research and publicity, will in 
September change its name to Doro- 
thea Reilly, Market Research Con- 
sultant. The company will be closed 
during July and August. 


HOW MUCH DOES IT COST TO COVER 
PEORIA AND CENTRAL ILLINOIS? 
Drop us a line and we will tell you 
how cheap it is to cover this territory. 
We will guarantee coverage in 95% of 

the homes in this area. 

RIEDER’S ADVERTISING CARRIERS 
210 N. Adams St., Peoria, Il. 
Member Trade Association of Advertising 
Distributors 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING - MIMEOGRAPHING 

THE LETTER SHOP, Inc. 


44° So. Dearborn &t., Wabash 8655 
CHICAGO 


PARTRIDGE & 


= 
Pr 
=, 
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Once, in these columns, we spoke feel- 
ingly of those two prodding words— 
tempus fugit. 
those equally dismaying words—dead 
line, with which you are plenty familiar. 
Please remember Harrison 3732 when 
next you face its exigencies. 


712 FEDERAL ST.+ CHICAGO, ILL. 


Nickeltypes - Tenaplates - Matrices - Stereotypes 


In turn, that brings up 


ANDERSON COMPANY 
PHONE: HARRISON 3732 
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“CASH IN” ON 
NATIONAL COPY. 
RETAILERS TOLD 


Sa 


MODERNISTIC DISPLAY STRESSES STEEL PROGRESS 


—, 


Long Campaign 
of Education 
Showing Now 


Kansas City, Mo., July 7.—Efforts 
of Consumers Research and Consum- 


1a ers Union to discredit advertised 

P ® Z a products have been largely unavail- 

|| T \| Virt f  » ing because they followed an educa- 
Su van e S | es 0 % tional campaign of many years’ 
Quick Turnover a4 standing waged by women’s maga- 


Ocean City, Md., July 7.—Retail- 
ers have “profit-margin astigmatism,” 
R. F. Sullivan, vice-president, Ruth- 
rauff & Ryan, Inc., New York, told 


zines, public utilities and the adver- 
tisers themselves. This is the opinion 
of Katharine Clayberger, associate 
editor of Woman’s Home Companion, 
as expressed before the Kansas City 
Advertising Club last week. 


. ; a. ag Miss Clayberger, in Kansas City 
we enc pode a mia © DEAD WI for the convention of the American 
. idl te Home Economics Association, said 


Emphasizing the “gold in them thar 
hills,” Mr. Sullivan listed many of 
the major radio and niagazine pro- 
grams scheduled by advertisers in 
support of his contention that the 
advertised brands are those which 
pay heavy dividends to the retailers. 

Too many retailers, he pointed 
out, shortsightedly consider only the 
fact that unadvertised brands are 
likely to afford them a greater mar- 
gin of profit. Not denying this, Mr. 


that the best or worst those organi- 
zations can do is to confuse the con- 
sumer. She cited several cases in 
point. 

“Magazines and utilities have kept 
home makers aware of changing 
trends, have provided them with 
budgets and knowledge which have 
helped raise standards of living,” 
said Miss Clayberger. “The majority 
of women of this country are aware 
of their debt of gratitude to these 


Sullivan emphasized the greatly institutions and will not easily be 
increased turnover in products Giving pictorial emphasis to heavy industry's progress, United States Steel Corporation's new convention display, designed j|swerved from their loyalty to them. 
backed by aggressive campaigns along modernistic lines, depicts the parent company's activities. “This does not mean. ‘of course, 
more than sufficient to offset the dif- - = |that attacks of alleged consumers’ or- 
ference in profit margin. in many product groups between the jin point of sale displays in selling, |ists for nationally advertised prod-|ganizations should be left  un- 
— “ae bea sha Re es cg “unknown” and advertised brands. |not only the advertised product, but |ucts. The opportunity, he said, is answered. It does mean that adver- 
xpo- ; “t . tive nd nt att patente Samples taken from this chart show |other items in the druggist’s line as|up to the individual retailer, who | tising has a breathing spell in which 
hich var, Of — = regen a 5.8 per cent turnover in advertised | well. will take advantage, not only in buy-|to organize its defense.” 
The first, he pointed out, resulted | hair tonics against 1.2 per cent of He referred to a Noxzema vaca-|ing products backed by national ad- 
from such advertising as Old Gold|tne non-advertised brands. Other |jon display. captioned. “Shop Here |Vertising, but who will utilize the . 
launched on its recently concluded | .,,p) : eer oS Gps, Clpenee, a eas fants eihanaihe Directs Buchanan Office 
; . ples, giving the advertised and for Everything Under the Sun,” and effective display material offered by 
oe ve contest. Latent demand, he said,|jon-advertised turnover, respec- ' . a nntin, [these advertisers. Walter W. Hoops, vice-president, 
azines brings many sales for advertised tively, are: shaving preparations featuring a long list of vacation Buchanan & Co., has been appointed 
edules products, through the fact that the 47 pie 2.5; dentifrices, 4.5 and 18: products with the Noxzema items. —— - in charge of the Chicago office, suc- 
consumer is continually kept fa-| coiq remedies, 5.8 and 2.3. a ae he eee ae “Digest” to F&S&R eS S. .S. See ee 
t new miliar with the name and purpose tising, he emphasized that retailers Putte & Gantt & nen, Sas. Maw caceapdeseaiaaias 
other of the brand and is much more likely Emphasizes Point-of-Sale can obtain their normal active de- Sunk Sec tame enpeinied i ceniie Asheville Starts Campaign 
—Coin- to ask for it by name than others. mand, divert to their stores some of}. ,. ".... ; _ , - 

: . . : ‘ advertising promotion of The Digest, Asheville, N. C., has launched its 
ec and Presenting a survey compiled by Mr. Sullivan stressed the many |the business which would ordinarily New York, Review of Reviews incor-|summer advertising campaign using 
— are the A. C. Nielsen Company, Chicago, |ways in which retailers might take|go to a competitor, and get a real | porating Literary Digest, with J. D.| space in Cincinnati, Cleveland, New 

Mr. Sullivan compared the turnover |additional advantage of advertising |‘“plus” in the latent demand that ex-| Adams account executive. York and Brooklyn newspapers. 
ver 
New 
3, mar- 
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As the good ship WLW sails on the 
ocean of Business to the land of 


Prosperity, are you aboard “The 
Empress of the Air Lanes”? 


Every National campaign must 


include... 
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: . ial di ri i ISING LINEAGE 
Bendix Will Invade of eommaretel Geter in Jane 4 Whe FARM PAPER ADVERTISING G 
Slama Appliance Field year, as against 63,689 lines in June, Poultry 
1936. Commercial and Livestock 
Bendix Home Appliances, Inc., has ' Display Display 
been formed in Detroit to enter the Poultry, Livestock Drop 1937 1936 1937 1936 
home appliance field with the name Incomplete figures show a decline Monthlies—(July) Lines Lines Lines Lines 
ee — bay Maga: ey in all groups for poultry and live- California Citrograph eee Tee Ree ee ‘bare oe : 
ee ee eo atte stock advertising. The July, 1937,| Carolina Co-operator ..........-..-. eo oye 7 +3 
The first line will be an automatic a OO aa rrrrrrT Terres 14,035 16,882 7 120 
home laundry, J total of 10 monthly magasines in Country INE os wcc eh es is oewsn' 20,032 19,840 76 163 
Advertising has been placed with . Oo this classification is 3,046 lines, com- Progressive Farmer & Southern 
Brooke, Smith & French, Detroit. pared with the 3,390 lines scheduled Ruralist: 
Don O. Scott is president of the new in the same magazines for July, 1936. Mississippi Edition .............. 12,658 12,334 W 
company. He is widely known for New York, July 8.—Commercial| Eight semi-monthly magazines, for | I NE es penal ee e's 5 12,203 11,902 tes ms 
sip es aga of the Lockheed ee display lineage in monthly farm pa-|which the June figure is given, had | Carolina-Virginia Edition ........ 12,177 11,938 53 44 
+ arene. J. '. oayre 4 sosver yd _— pers continued to show a substan-/2,332 lines of poultry and livestock Kentucky-Tennessee Edition 11,978 = 12,218 ° ie 
elvinator, is vice-president in). ' sent oe inst 2.886 Georgia-Alabama Edition ........ 11,542 11,191 
is charge of sales. tial gain over 1936, according to/display this year as against 2,886 All Editions 10827 10901 
2 ce Sul Ggeeee = vepertes tetey Nass ty June, S508. Average 5 Editions............... 12,112 11,917 23 Q 
ie “T-Bone Tooter” Wins by Publishers’ Information Bureau. A similar drop, approximating 50 Country Home ................000+5: 11.136 9,628 48 149 2 
b July lineage of 21 monthly farm pa-|per cent, was experienced in this +Successful Farming ................ 10,920 10,903 38 156 2 
Lum and Abner Contest pers totaled 188,017 lines of commer- | classification by 16 of the bi-weekly|+Southern Agriculturist ............. 9,534 9,729 ‘< ae 
Mrs. R. E. Fitzgerald, Clifton|cial display compared with 175,320|papers for which the figures are|+Farm Journal ..................++-- 8,863 5,612 93 108 ‘ 
Forge, Va., won the radio contest/for July, 1936. This is a gain of 7.2|shown. Here, poultry and livestock |}+Southern Planter ...............--- 7,974 6,866 72 113 cl 
ee ee ee Se display lineage declined from 24,109 | {Breeder's Gazette ----.-.---...... 3,084 2,018 1,096 709 - 
Se aoe pea yr nga Gains were likewise made in June |lines in June, 1936, to 12,706 lines in TNation’s ppt mo nl sen tosh anata 2'169 "430 oe es ur 
sadieamed car comishnent. “T Bone|lineage of the semi-monthly, bi-|June, 1937. Three weekly farm pa- +New Jersey Farm and Garden....... 3.364 2,948 1.540 1.819 " 
Tooter” was the title which brought | weekly and weekly papers. pers scheduled 3,490 lines of this type | +Hoosier Farmer ..................+: 3,670 2,630 ak apy ‘dv 
a Nash sedan to Mrs. Fitzgerald. Eight semi-monthly papers listed |of advertising as compared with 4,186|+Ohio Farm Bureau News............ 4,318 3,758 we ie nf 
Ae Rigs poe mend has Leno Pree 99,505 lines of commercial display |lines in June, 1936. +Florida Farm and Grove............ 1,984 2,550 Key en pre 
ig BIStS a 4o-sheet NEWSPaper srs {for June, 1937, as compared with| Figures for the individual papers rape 
aay es kare —— The! 5,549 lines in June, 1936. This is|are shown in the accompanying cetensnl-httna linda hades SRAET SThoe _ io a 
iy Alaglisintel Rita a gain of 16 per cent, somewhat be- | table. in cations ~~ ~alagatl ‘enn sain wil 
° ° . low the 19.7 per cent gain shown | —_———- APISOUR FIOGUOGE occcvvcivcecaevesas 4 J ee tee 
Kimsey Joins Writers . ocimnnel : Montana Farmer .................++ 14,867 13,343 390 686 fall 
John W. Kimsey, formerly with in the comparison of the May totals Ad-Art Changes Name gig de oa ree 13,914 14,100 57 99 met 
Albert Sechrist Mfg. Company, Den-|°f this group. _| The Ad-Art Studios, Buffalo, N. Y.,|Farm & Ranch...................+-. 13,021 10,829 98 322 
ae ver, has joined the Writers Advertis-| Four weekly papers and one semi-| have changed their name to Ad-Art|Hoard’s Dairyman .................. 12,876 10,387 1,694 1,492 
a ing Agency, Denver, as art director, | weekly carried a total of 72,231 lines | Poster Process, Western Farm Life .........scs0e 12,123 6,577 93 287 T 
ee aeacecend — oad saamuediidiaeinadaeaiaaiamien ae - . PEPDGUET DOME ores tress cine seas 6,382 5,647 wed oe in t 
panne 2 = ee : a wc eee ee errr reer eee 9,222 10,588 
the 
NN on. cake capac eeels 99,505 85,549 2,332 2,886 co-C 
Bi-Weeklies—(June) Two issues unless otherwise indicated. “_ 
+The Farmer: are 
Re NNO es a5as esas sm oe eas 24,126 22,962 606 1,544 pro} 
CEOROTA) BION ons ce ciaccieccecnss 18,258 17,005 556 1,34 peri 
Calzernia Curtivator 2.668 scneesces 723,809 22,316 7203 28 duc 
oo a ne rr 20,1386 14,985 trar 
ee na iowa ere wena ene Bend eum ake’ 1,237 70 that 
INO 6 iinse dd Kade kre er none 18,557 15,098 met 
ECP CLUCTELTCER TOR TERE EEE 98 238 uae 
Washington Farmer ................. 21,195 16,288 cant 
ERE Sa ee err re eee 1,290 630 cost 
+Prairie Farmer: of | 
BItsROte TION. occ enc cveesnwnas 17,582 14,755 of t 
Indiana Edition ................. 14,298 12,000 ak cen the 
DIGDPRREE DUCINOE 6.c:cs kode cee acsinn 14,810 14,654 346 714 paid 
Rt ee aie wht e anid ihaiacnr’ 2,328 3,228 oe ae. cast 
Average, 4 Gditions.. ......5255.. 15,392 15,461 ond 1,069 beer 
Wallace’s Farmer & Iowa Homestead. 14,581 15,756 1,154 3,950 
Wisconsin Agriculturist ............. 13,747 12,063 940 3,186 
Pennsylvania Farmer ................ 12,823 10,970 1,400 2,123 
¢American Agriculturist ............ 12,038 12,046 1,209 1,690 Fi 
ee re eee Tee eee 4,014 6,044 we cae com 
MONGHS PRPC? 6560 ise vas ees 12,101 7,826 490 312 mat 
DO PN 6 ia eb aseae nda s Gee 12,201 10,300 or — wou 
Michigan PAM? sci. isccresnens 11,937 8,616 881 1,990 ing 
*+Dakota Farmer ................... 11,462 10,534 si ve ig 
Rural MOW TOrkeOr osc cca cece 10,602 §9,060 2,549 5,048 tunis 
tIndiana Farmer’s Guide............ 10,656 7,399 oe eT ill 
New England Homestead............. 8,430 6,778 2,196 2,086 bed 
Missouri Ruralist ................... 7,203 7,114 175 90 Wea 
—an 
WAT MPOUD 5.6.c855 ci eied oben 319,609 278,735 12,705 24,109 ute 
Weeklies—(June) 4 issues unless otherwise indicated. gran 
+Pacific Rural Press ..............-. 31,751 26,928 2,840 3,021 tiong 
Weekly Kansas City Star — Missouri is al 
CIGD. Sci scans Suse Foe aes q16,851 13,161 42 342 rus § 
+Dairymen’s League News........... (7,383 8,510 £608 7823 pare 
COOGTD WOGEY facaswies vic irene es 6,041 7,234 ios pare In 
Semi-Weekly Farm News........... *710,205 *+7,856 ais ae 
Se rh ae 72,231 63,689 3,490 4,186 aan 
§4 issues. 
“ k +Figures provided by publisher. 
5 {5 issues. 
DEAT ER ~ CHOICE *Includes poultry and livestock lineage. 
v7) o> © 
American Airlines “Electradio” Out 
or a es Has Record Month| ©§Export Manual Publishing Corpo- 
aos — ; ration, New York, has introduced 
Ame rican Airlines, Inc., Chicago, Electradio, a trade magazine, directed o 
had a record total of 30,902 revenue | +, 99 Spanish-speaking countries . 
passengers for June, the first time id , ‘ 
an air line has attained the 30,000 Salt Lake Elect ‘\ 
Your local campaign is headed for passenger mark in a single month, a are ects 
pais C. R. Smith, president, announced. Byron W. Butler, W. P. Fuller & 
. = This was 7.5 per cent over the pre-|Co., has been elected president of the ) 
a lively and responsive market when vious high month, October, 1936. |Salt Lake City Advertising Club. PR 
KDKA joins your sales force. Here’s SS = ph 
a station perfectly fitted to the wide TORONTO} | Th 
, a . manne GIBBONS KNOWS CANADA 
area it se a= wi : Eng vet of 
rves-—with @ record for powontsd J, J, GIBBONS LIMITED - ADVERTISING AGENTS bo 
preference among advertisers and ie 
audiences. Broadcasting pioneer, 
KDKA provides a special finesse for Air-Conditioning 
reaching the entireTri-State market. to Yachts... 
Any product appealing to the substantial money-group of ZA 
A . the rich Central West, can be most effectively sold through \ 
A Basic Blue Network Station its business and financial newspaper, the it 
Programmed and Represented by NBC L M. 
. 
Chicago Hournal of Commerce E 
— AND LASALLE STREET JOURRAL — 
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BIGELOW-SANFORD 
DEALERS TAKE TO 
CO-OP PROGRAMS 


Will Expand As Feature of 
Fall Campaign | 


| 

New York, July 7.—Extension of | 
s co-operative radio plan, providing | 
for division of broadcasting costs 
between the manufacturer and par- 
cipating dealers, was announced this 
week by the Bigelow-Sanford Carpet 
Company, Inc., as one of the fea- 
‘ures of its extensive fall campaign. | 
Inauguration of co-operative radio 
idvertising this spring proved popu- 
lar enough among dealers to involve 
the use of one out of every five sta- 
tions in the country, it was revealed, 
and the number of programs which 
will be maintained by dealers this 
fall is expected to be greatly aug- | 
mented, 


Stresses Flexibility 


| 
The company feels that flexibility 
in the matter of program making is 
the keynote of its success in dealer 
co-operation and is evidenced by the 
granting of initiative to dealers, who 
are privileged to make up their own 
programs, insert a Bigelow-Sanford 
period within their regularly con- 
ducted broadcasts, or use scripts or 
transcriptions specially prepared for 
that purpose. Regardless of the 
method chosen, the company obli- 
gates itself to assume one-half of the 
cost of a maximum of 195 minutes 
of broadcast time and to pay half 
of the talent cost for that time. In 
the case of the latter, the average 
paid by dealers for the initial broad- 
casts this spring is stated to have 
been around $1 per program. 


Feature “Melody Weavers” 


Fall programs, prepared by the 
company on a basis of a liberal esti- 
mate of the number of dealers who 
would finally cooperate by contract- 
ing to use them, consist of a series 
of 36 five-minute musical units fea- 
turing the Tasty Yeast Jesters, who 
will be known as the Bigelow Melody 
Weavers—-Warp, Woof and Weave 
—and a second series of 36 five-min- | 
ute mystery playlets. These pro- | 
grams have been created by the Na- | 
tional Broadcasting Company, which | 
is also making available its Thesau- | 
rus service to dealers wishing to pre- | 
pare their own programs. 

In addition to its radio service, and 


ee = 


— | 


“THINK OF GETTING THOUSANDS 
OF PERFECT PICTURES OF ALL 
OUR PRODUCTS AT SUCH 

Be TRIFLING COST” 


an extensive co-operative newspaper | Stevens-Gross Moves | Gi 1 Al d July 12. The program will continue 
service and national magazine adver-| gteyens-Gross Studios. Inc.. com-| ir one an | with Phil Spitalny’s all-girl orches- 
tising, as reported in ADVERTISING| mercial artists, and Haddon Sund- {tra on Mondays at 9:30-10 p. m., 
Ace, July 5, the company is supplying! bloom, illustrator, have moved to! Hour of Charm EDST. Maxon, Inc., New York, is 
a new eight-page tabloid folder, four| larger quarters at 820 N. Michigan 


ar the agency. 
pages in color and four in rotogra-| #Venue, Chicago. Renewed on NBC estas dhnsital Sh 
——— uskies ow 


vure, on its customary basis of divid- 


} 
ing the cost with the dealers. An in- | WOKO Awaits FCC Word as A new program with Robert L. 


| 

itial run of 2,000,000 copies has been Station WOKO, Albany, New York New York, July 8.—‘Girl Alone,” | Ripley will be launched by General 
printed and is available to dealers at has filed application with the Federal sponsored by the Kellogg Company, |Foods on NBC July 16.  Ripley’s 
a rate of six dollars per thousand. Se occas to IM \ has been renewed for 13 weeks on| trade-mark, “Believe It or Not,” will 
P P : > Sti ‘0 ete y q Ss ss | wy . oe : ase P » . 
Itinerant displays, a new series of en- peace , ransm1ssion | wBC-Red, effective July 12. It is|be the title of the show, which will 
velope stuffers, regular displays to eee : heard Mondays through Fridays at|be in the interests of Huskies, new 
be set up by dealers, department . . “yy: ” 12-12:15 p. m., FDST. The agency |General Foods cereal. The program 
tg eh te miso Smith Joins “Liberty a ge a ae | oe pen prog 
planning service and personalized rat é is N. W. Ayer & Son, Inc., New York.| will be broadcast over the Blue net- 
counsel in all branches of the adver- Harold Smith has been appointed General Electric Company’s week-| work at 9-9:30 EDST ith 

sa ts ‘ — . “| assistant promotion manager of ; : : = bi Boag evry By Tk pepe » Wits & 
tising, merchandising and decorative | 7 iperty, New York. He was for-|!¥ broadcast over NBC s Red net-|rebroadcast for the Pacific coast at 
ends of the retail business, round| merly in the promotion department | Work. “Hour of Charm,” also has been/12:30-1 a. m., EDST. The agency is 
out the company’s fall program. lof the New York Daily News. renewed for the summer, effective| Benton & Bowles, Inc., New York. 
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A thousand horsepower engine—power enough to drive a hundred machines—with- 
out control is just an engine. A lurid bolt of lightning—energy so tremendous it 
can't be measured —but without control. Without control “Big Bill" Lee and Carl 
Hubbel would be on the bench instead of “the mound." How ineffectual are all the : 
forces for good — power, energy, determination, enthusiasm — when they are not con- = a 
trolled or directed. = 
Why has the Rogers Engraving Company achieved the name “ Master Craftsmen 
of Photo-Engraving?" Why do hundreds of exacting advertisers rely on them day 
after day, week after week for dependable performance under every sort of con- 
ditions, knowing that they will “deliver” satisfactorily and intelligently? When 
experience, ability, knowledge and enthusiasm are controlled and directed by an or 
understanding of what has to be done, the result is seldom in doubt. Why not try | ae 
the “Rogers” type of performance on your next engraving requirements? ea 


OGERS ENGRAVING COMPANY 


ADOLPH F. BUECHELE, President 
Master Craftsmen of Photo-Engraving 
2001 CALUMET AVENUE + PHONE CALUMET 4137 - CHICAGO, ILLINOIS 
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BUSINESS PAPERS 
GET ABC REPORT 
ON FREE PAPERS 


Chicago, July 6.—Replies to ques- 
tionnaires to advertisers and agencies 
on whether it would be a good thing 
for business papers and advertisers 
which are members of Audit Bureau 
of Circulations to admit to member- 
ship business publications with free 
circulations failed to reveal a definite 
‘opinion. 

This was the report of the ABC 
board committee at the monthly 
meeting of directors at the Seigniory 
Club, between Montreal and Ottawa, 
June 28. As a result, the board 
voted that the tabulation of results 
be sent to business paper members of 
the Bureau, for study before the next 
convention in October. 

Leo Nejelski, advertising manager, 
Swift & Co., Chicago, was elected to 
the ABC board, to represent the ad- 
vertiser division. He succeds Donald 
B. Douglas, vice-president, Quaker 
Oats Company, Chicago, whose duties 


@ It's always our desire to come 
through for you one hundred 
percent. We have the finest 
modern equipment, and an up- 
to-the-minute organization, with 
a reputation of producing the 
finest engravings, ad-setting and 
printing. Our day and night 
3-in-l service enables us to 
deliver the finished job —on 
scheduled time—at a definite 
saving of TIME, TROUBLE and 
MONEY. We think and act in 
terms of results. That's why we 
are successtully serving so many 
of the leading advertising agen- 
cies and advertisers. Let us 
demonstrate the value of Faithorn 
COMPLETE SERVICE to you. 
Our representative will gladly 
show you samples of our work.’ 
Simply phone, Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


The production 
on this reduced 
advertisement 
was handled by 
Faithorn Corp. 


ALWAYS 


THE FINEST AT FAITHORN 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 


but all are here, ready to serve you.. 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 SHERMAN STREET - CHICAGO 
TELEPHONE WABASH 7820 


DAY AND NIGHT SERVICE 


The new cartoon 


poster campaign in 
Western states for Vico Motor Oil and 
Pep 88 gasoline is given an unusual twist 
in this complementary newspaper copy, 
bringing the animals to life. 


have made it impossible for him to 
attend recent board meetings. 


New Members Reported 


The ABC board, holding its last 
meeting until next September, heard 
that six national advertisers have 
qualified for membership, as follows: 
American Express Company, New 
York; Fisk Tire Company, Chicopee 
Falls, Mass.; Hudson Motors of Can- 
ada, Tilbury, Ont.; W. C. Macdonald, 
Inc., Montreal; Pillsbury Flour Mills 
Company, Minneapolis, and Standard 
Accident Insurance Company, De- 
troit. 

Other new members were reported 
as follows: 

Local advertisers — Philadelphia 
Merchants’ Association, Philadelphia; 
New York Telephone Company, New 
York; J. W. Robinson Company, Los 
Angeles. 

Newspaper—Ohio 
Columbus. 

Weekly—Columbus Sunday Star. 

Magazines—American Hebrew, New 
York; Canadian Homes é& Gardens, 
Toronto; Life € Health, Washington, 
D. C.; Mayfair, Toronto; Mickey 
Mouse Magazine, New York. 

Business Paper — Manufacturing 
Confectioner, Chicago. 


State Journal, 


Retail Lineage 
Soars in First 


Week of July 


Chicago, July 9.—Aided somewhat 
by Independence Day falling on Sun- 
day, allowing retailers to get in the 
full force of their pre-holiday sales 
promotion, retail display advertising 
for the week ended July 3 soared 
2,921,047 lines or 18.7 per cent ahead 
of the corresponding week of last 
year, according to the ADVERTISING 
Acre Index of Retail Activity. 

The 78 important cities included 
in the Index show a total of 18,540,- 
904 lines of retail display advertising 
for the reported week against 15,619,- 
857 lines for the corresponding week 
of last year, when Independence Day 
fell on Saturday, depriving retailers 
of one large sales promotion day. 

For this year to date, newspapers 
in the measured cities have carried a 
total of 536,839,169 lines of retail 
display against 506,289,555 lines in 
the comparable period of last year, a 


gain of 30,549,614 lines or 6 per 
cent. 
Rochester again appears in the 


Index this week, bringing the total 
number of major cities measured to 
78. Any study of the tabulations for 
each individual city, appearing else- 
where on this page, should consider 
the unusual factors contributing to 
excessive gains or losses which are 
noted at the bottom of the tabula- 
tion. 

According to the following table of 
weekly gains or losses over 1936, 
gains have been registered in 23 of 
the first 27 weeks of this year, with 
the latest week’s gain ranking as 
the second best of this year: 
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Index of Retail Activity in 78 Important | 
Markets 


Based on total retail advertising volume in all newspapers in each city. : 
(Copyright, 1937, by Advertising Publications, Inc.) tt 
T 
% Gain % Gain i 
27-Week 7-Week 27-Week or Loss’ or Loss j re 
Period, "ee Period 1937 1937 Week Week % Gain tic 
Ended Ended Ended over over Ended Ended r or th 
City July 6, 1935 July 4, 1936 July 3, 1937 1935 1936 July 4,1936 July 3,1937 Loss a 
AKON, O. .coccesecvess 8,046,832 8,291,022 8,884,091 +10.4 +7.2 263,583 327,551 : mi 
Aliaens, PR. -isiviesin 3,160,521 3,334,562 3,669,855 +161 +10.1 80,339 112,749 “a 
Atlante. Ge. sisises ces 7,137,649 7,693,266 8,211,004 + 15.0 +6.7 227,738 274,288 
Baltimore, Md. ........ 10,790,885 11,318,633 12,183,988 +12.9 +7.6 337,893 417,053 ge 
Birmingham, Ala. ..... 5,297,866 6,023,738 6,661,564 + 25.7 + 10.6 205,730 235,004 p 
Boston, Mass. .......-- 10,563,634 10,504,565 10,681,426 +1.1 +1.7 227,453 294,326 ge 
Bridgeport, Conn, ..... 4,377,304 4,477,812 4,929,524 +12.6 +10.1 146,832 201,208 fa 
SS Sa 8,689,156 8,535,320 9,710,978 +11.8 +13.8 237,846 321,314 
Comeen. Moi ss css00a0 2,074,794 2,099,953 2,096,486 +1.0 —0.2 67,945 74,941 ‘ in 
Cedar Rapids, Ia...... 2,467,024 2,590,196 2,737,042 +10.9 +5.7 77,294 104,510 +35.2 de 
Chattanooga, Tenn..... 3,854,517 3,559,134 3,366,032 —12.7 —5.4 121,036 142,650 +17.9 ow 
CRIGERO Bk 6 vo sass soe 14,605,837 15,722,442 16,684,287 + 14.2 +6.1 421,485 524,289 + 24.4 m: 
CIMGIBRACL. Gi sc ccesans 8,532,139 8,796,658 9,267,062 + 8.6 + 5.3 258,591 297,804 +15.2 ot! 
Cleveland, 0. ....ce0e 9,500,597 10,210,193 11,218,430 +18.1 +9.9 304,970 373,403 + 22.4 
Cee: OO tae cemeneee i, ok ere ee : oe 196,210 252,125 + 28.5 mi 
DOOR: TOR: isvssceses 9,769,296 10,586,940 11,164,310 +14.3 + 5.5 297,613 363,495 + 22.1 wl 
EO OM, 45 636s eaaees 7,564,494 6,998,688 8,201,428 +8.4 +17.2 201,348 268,540 + 33.4 de 
Denver, Cole. os icccees 5,277,420 5,320,583 5,358,745 +1.5 +0.7 153,520 199,545 + 29.9 pe 
Des Moines, Ia........ 3,329,998 3,356,786 3,427,750 +2.9 2.1 94,546 106,338 +12.5 an 
BPOCPOnt, BGM. «i ccvinr 10,876,451 11,275,641 11,936,368 +9.7 + 5.9 331,935 376,513 +13.4 . 
WE Wl 3 cc o4hs00%s< 3,672,886 3,717,156 4,734,402 F23.9 27.4 99,846 185,066 +85.4 an 
Evansville, Ind. ....... 6,234,942 6,839,882 6,525,484 +4.7 —4.6 298,144 246,176 —17.4 
Fall River, Mass...... 1,700,835 1,810,742 1,886,525 +10.9 +4.2 65,067 68,808 +5.7 wi 
Flint, Mich. .....sce0+> 4,377,422 4,637,640 4,818,086 +10.1 +3.9 150,962 186,060 +23.2 fa 
Fort Wayne, Ind...... 5,464,473 5,984,061 6,237,560 +14.1 + 4.2 177,996 201,327 +13.1 ch 
i” 2 eee 2,697,272 3,149,415 3,926,619 + 45.6 + 24.7 102,242 137,223 +34.2 ce 
Grand Rapids, Mich.... 4,769,806 4,809,252 5,729,230 + 20.1 +19.1 150,234 194,916 + 29.7 
Greenville, S. C....... 3,188,990 2,993,677 3,520,082 +10.4 +17.6 110,488 120,829 +9.4 He 
PeOUGeOn, TOE. 6 cvs ess 6,768,020 7,456,027 8,502,614 + 25.6 + 14.0 264,250 294,840 +11.6 pr 
Indianapolis, Ind. ..... 8,640,936 9,012,345 9,794,601 +13.4 + 8.7 280,071 334,376 +19.4 mi 
sereee Gy, Ps Oe cacss 1,170,231 1,318,908 1,286,954 +9.9 —2.4 43,031 47,860 +11.2 of 
Kansas City, Kans.... 1,095,556 1,228,556 1,392,510 + 27.1 +13.3 43,645 55,328 + 26.8 r 
Knoxville, Tenn. ..... 4,578,207 4,965,996 5,264,828 +15.0 + 6.0 158,214 209,412 +32.4 8 
Little Rock, Ark...... 4,903,850 4,825,861 4,979,016 +1.5 +3.2 179,662 202,510 +12.7 
Lee Apes, Cait. ..6s caxeeeee 12,435,315 13,301,840 Te +6.9 338,283 440,213 + 30.1 wl 
EV, BERGE: 2 sccnccess 5,377,918 5,385,702 5,237,498 —2.6 —2.8 154,588 207,844 + 34.5 an 
Manchester, N. H...... 1,840,559 1,789,877 1,870,504 +1.6 + 4.5 68,775 70,308 +2.2 pa 
Memphis, Tenn. ....... 5,813,430 5,778,602 6,290,790 +8.2 +8.9 175,812 232,372 +32.2 Hi 
Milwaukee, Wis. ...... 6,802,129 7,558,33) 9,256,037 + 36.1 + 22.5 249,342 248,870 —0.2 
Minneapolis, Minn...... 7,436,954 8,019,695 7,944,058 + 6.8 —0.9 259,995 292,475 +12.5 th 
Nashville, Tenn. ...... 4,225,158 4,044,592 4,218,150 —0.2 + 4.3 126,000 146,384 + 16.2 wi 
New Bedford, Mass.... 1,632,596 1,744,680 1,771,084 + 8.5 +1.5 52,080 58,422 +12.2 Fc 
Mew Peeves, COBRii<ks cranes: 4,764,256 5,037,052 — +5.7 147,420 183,862 + 24.7 to 
New Orleans, La....... 9,462,092 10,038,126 10,458,235 +10.5 + 4.2 307,702 328,865 +6.9 
***New York, N. Y.... 29,872,329 33,416,225 35,361,473 +18.4 +5.8 843,198 1,001,929 +18.8 tic 
POOMINM, Bis Eee ccedes 3,735,186 3,621,738 3,691,996 —1.2 +1.9 108,729 107,140 —1.5 | fa 
EOC Oee, Wi bee ct eecis 4,853,968 4,963,798 4,999,232 +3.0 +0.7 180,740 181,020 +0.2 
Genne, Cant, ..4<.24%% 3,785,792 3,931,162 4,059,987 +7.2 + 3.3 101,905 124,011 + 21.7 
Oklahoma City, Okla... 5,386,899 5,785,567 6,231,808 +15.7 +7.7 179,396 239,344 +33.4 
a SS ee 5,778,938 5,753,754 6,226,767 +7.7 +8.2 153,520 203,196 + 32.4 
Philadelphia, Pa, ...... 14,649,288 15,005,617 16,138,560 +10.2 + 7.6 382,183 520,320 +36.1 tis 
POONER, Dte cee scws 3,840,165 3,904,082 3,776,682 —1.7 —3.3 121,562 122,472 +0.7 ad 
Pittenuren, PAR. ....ss. 12,432,392 11,972,046 13,523,406 + 8.8 +12.9 311,892 428,120 +37.3 Co 
Portianad, Orem... «2.0.5 5,383,150 6,048,266 6,473,226 + 20.2 +7.0 213,444 250,488 +17.4 
Providence, R. I....... 7,176,662 7,181,107 7,426,343 +3.5 + 3.4 195,248 278,391 +42.6 = 
Tee ree 5,175,324 4,824,494 5,664,924 +9.5 +17.4 152,334 189,146 + 24.2 
Richmond, Va. .......% 6,029,660 6,672,890 6,849,500 +13.6 + 2.6 218,876 267,260 + 22.1 
**Rochester, N. Y..... 9,347,389 9,546,357 9,799,708 + 4.8 + 2.7 297,594 317,320 + 6.6 
Rock Island-Moline.... 4,016,644 4,415,790 4,794,765 +19.4 + 8.6 141,372 162,974 +15.3 
Sacramento, Calif. 4,171,292 4,535,660 4,560,199 +9.3 +05 148,186 157,948 +6.6 
San Antonio, Tex...... 2,903,460 3,412,220 3,492,559 + 20.3 + 2.4 99,246 115,460 +16.3 t 
San Diego, Calif....... 6,559,986 7,095,466 7,565,402 +15.2 + 6.5 267,470 316,344 +18.3 
San Francisco, Calif... 7,380,593 8,079,069 8,355,935 +13.2 +3.4 219,023 237,608 +8.5 
Seattle, Wash. ........ 5,046,142 5,170,378 5,340,684 + 5.8 + 3.3 156,450 159,418 +1.9 | 
South Bend, Ind....... 4,351,019 4,539,107 5,047,216 +16.0 +11.2 136,949 161,207 +17.7 
Spokane, Wash. ....... 3,346,726 3,705,282 4,052,216 + 21.1 + 9.4 135,660 158,368 + 16.7 
Bey SUI, BAO s i ki wees 9,188,650 9,542,015 10,323,435 +12.3 + 8.2 252,025 338,970 +34.5 
Bt... POUL BIR. 5.0 ..0c:60% 6,278,586 6,905,039 6,462,188 2.9 —6.4 190,682 193,164 +1.3 
Syracuec, Yiu ss swc 5,897,073 6,069,013 6,269,188 +6.3 +3.3 173,621 226,492 +30.5 
TABOOS, WOON. s.042:055 2,608,755 3,155,141 3,427,236 +31.4 + 8.6 105,615 110,740 + 4.9 
Tamom, Wi occas scses 3,382,218 3,146,592 3,328,518 oie +5.8 101,934 113,316 +11.2 
Pe 4 weeetieeees Seeaeees . Sieeeacu | ~ - sreGrece ears i ae 163,667 244,293 + 49.3 
Toronto, Ont., Can..... 11,147,560 10,695,597 10,712,296 —3.9 +0.2 297,435 273,136 —8,2 
4 Pak. a 5 a rere ea 2,388,246 1,999,970 2,240,952 —6.2 +12.0 64,624 82,922 + 28.3 
jy | ors 4,655,098 5,266,651 5,122,356 +10.0 —2.7 214,675 192,206 —10.5 
Washington, D. C...... 17,331,961 19,472,309 19,940,172 +15.0 42.4 651,849 728,499 +11.8 
Worcester, Mass. ..... 6,089,947 6,246,866 6,417,833 5.4 +2.7 171,250 231,028 +34.9 
Vounwsstown, ©. ..4 ec 4,576,363 5,205,462 4,798,278 + 4.8 +7.8 159,747 144,662 —9.5 
| er ea $66,538,137 506,289,555 536,639,169 +11.1 + 6.0 15,619,857 18,540,904 28.7 
*No Pittsburgh papers issued June 23 and June 24, 1937, because of strike. 
+Daily Ledger discontinued June 23, 1937. 
**Journal and Sunday American discontinued June 30, 1937. 
***New York American discontinued June 24, 1937. 
MMI RR ANE eg sin ix ical wii ave g ariarecle wave +11.5 =e = —— 
April 24 . + 8.2 1 
May 1 + 0.6 Qe 
May 8 . + 8.9 Hee 
oe 1 Wake up, Brother 
May 22 . + 3.9 
BNE ORO C005 ahi) 44a orn atk da kad +19.2 N, y 
WRN Sr. ik xe abc ee — 56.1 
7 ES 2 ae i Pr + 6.0 
SONNE) G5. 95 oi xo hn KF Ew ERS — 1.2 ° 9 
ee ee +i The Convention’s 
MEE Rsb. ak ek cea ex eee . +18.7 


Coutlee o-alested by 


Pharmaceutical Group 


Douglas Wakefield Coutlee, director 
of advertising, Merck & Co., has been 
re-elected president of the Pharma- 
ceutical Advertising Directors Club, 
New York. Other officers are A. Dou- 
glas Brewer, Ciba Pharmaceutical 
Products, Ine., vice-president; Ed- 
ward B. Austin, Thomas Leeming & 
Co., treasurer, and E. Walton Bobs, 
Hoffman-La Roche, Inc., secretary. 


Forms Mac Ball, Inc. 


Mac Ball, who has been identified 
with the Winemiller & Miller Photo- 
graphic Studios, New York, has an- 
nounced the formation of Mac Ball, 
Inc., Grand Central Palace, New 
York. 


(QI. 
PHOTOSTATS 
QUICK 


FRANKLIN 3470 


Over! 


Keep ‘em awake by telling your story BIG! 


nd that's where ATLAS JUMBOSTATS come in. 
photostats can be made up to 40x!00 inches 


hall full of visibility. 


clear-cut. 


for JUMBOSTATS. 


lf the boys in the hard 
seats can SEE what you're showing ‘em, you have the battle half won. 


For these OVERSIZE 
... and that means a whole 
ATLAS makes them clean, 
Never mind if your deadline is tomor- 
row—when it's big ‘stats you want, call ATLAS 


ONLY ATLAS MAKES JUMBOSTATS 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave. 
4 Chicago Locations e@ All Phones FRAnklin 3470 
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Pontiac Keeps sions will also be made for news-|turing. In the example just given, 


Hand on Pulse 
of Customers 


Detroit, July 8—What do the cus- 
tomers say? 

Pontiae Motor Company regards 
this question as of such great signi- 
ficance that it has created a customer 
relations department, under direc- 
tion of Benjamin A. Kissam, to get 
the answer. Mr. Kissam has served 
with the Pontiac advertising depart- 
ment since last fall. 

C. P. Simpson, general sales mana- 
ger of Pontiac, explained the philos- 
phy underlying the new plan by as- 
serting that every progressive manu- 
facturer realizes that an ever increas- 
ing volume is dependent on a high 
degree of owner satisfaction. This 
owner acceptance depends upon 
many factors, some of which are and 
others are not under control of the 
manufacturer. Among attributes 
which help to build acceptance are 
design, appearance, performance, de- 
pendability, service given by dealers, 
and even the personality of dealers 
and their salesmen. 

In such a competitive market, and 
with satisfaction hinging on so many 
factors, the customers’ viewpoint can 
change rapidly either nationally or in 
certain localities, Pontiac believes. 
Hence it has endeavored to meet the 
problem with creation of a depart- 
ment charged with the responsibility 
of keeping an official “ear to the 
ground.” 

Mr. Kissam’s task will be to know 
what Pontiac owners, individually 
and collectively, think of the com- 
pany’s product, policies and service. 
His work may reveal flaws in one or 
the other, in which case the company 
will be happy to make corrections. 
For the most part, the General Mo- 
tors division believes any dissatisfac- 
tion found will have been caused by 
failure to follow policies. 


Law Joins Korn 


Howard Law, long active in adver- 
tising in Chicago, New York and Phil- 
adelphia, has joined J. M. Korn & 
Co., Ine., Philadelphia agency. 


Olvistion 
RAILWAY EXPRESS 
AGENCY, INC. 


Call the nearest Railway Express office, 
and your shipments will be rushed by 
\ir Express at 3-mile-a-minute speed ! 
Low rates. Day and night planes direct 
to 216 key cities in the United States 
and Canada—to Latin America, Hono- 
lulu and the Far East. Remember, for 
‘uper-speed, ’phone AIR EXPRESS 
Division, RAILWAY EXPRESS. 


TEA BUREAU T0 
PUT MILLION IN 
12-MONTH DRIVE 


(Continued from Page 1) 
papers in Delaware, District of Co- 
lumbia, Indiana, Maryland, Michigan, 
New Jersey, New York, Ohio, Penn- 
sylvania, Virginia, and West Vir- 
ginia. Outdoor advertising, maga- 
zines, and business papers will also 
be used, but details on use of these 
media have not yet been decided. 
William Esty & Co., Inc., New York, 
which handled the original bureau’s 
advertising, will create and place 
the new body’s copy, with W. Stan- 
ley Holt as account executive. 


Plans Comic Strips 


The advertisements will employ 
testimonials from people in various 
fields. Comic strip copy will also 
be used. In addition to the regular 
tea advertising, the current cam- 
paign for iced tea, running in news- 
papers of 36 states and in trade jour- 
nals, will continue through’ the 
summer. 

As a supplement to its advertising 
function, the bureau will carry On 
extensive field work, supervised by 
A. W. Maccreanor, of Philadelphia. 
This work includes dealer helps, tie- 
ins with chains, and a series of lec- 
tures on tea by both men and wo- 
men speakers. Among the activities 
which the new organization will en- 
large upon are sales surveys and 
marketing. Policies along’ these 
lines will be definitely formulated 
upon the return of director Wood 
from a field trip. 

The Tea Bureau of the United 
States emerges from the notable 
success of the original Tea Market 
Expansion Bureau. The latter spent 
approximately $500,000 on a test 
campaign in Illinois, Indiana, Michi- 
gan, Ohio, Pennsylvania, and New 
York. As a result of the drive, im- 
ports of black tea, according to the 
bureau’s statistics, reached 32,049,- 
143 pounds for the first five months 
of 1937—a gain of 4,669,227 pounds 
over the same period in 1936. News: 
papers in 74 cities, posters, radio, 
and business journals were em- 
ployed. 

Green Tea Aided 


No distinction will be made in the 
bureau’s advertising between black 
tea and green tea, despite the fact 
that all contributing members are 
black tea growers, it was said. As 
black tea consumption in the United 
States is from 70 to 80 per cent of 
the national total, the bureau feels 
that an institutional drive for all 
teas will adequately reward black 
tea interests. 

Before coming to the Tea Bureau, 
Mr. Wood was promotion manager of 
Good Housekeeping for nearly three 
years, and while with the magazine 
he handled the original tea bureau's 
account. Previously he was with the 
Scripps-Howard newspapers, and 
originated the now well-known Cleve- 
land Press’ “pantry shelf survey,” in 
co-operation with the Cleveland Par- 
ent-Teachers Association. 


Push Summer Oil 


A special summer campaign for 
Pen-Rad motor oil, in which radio 
will supplement newspaper and trade 
copy, will start July 12 in the New 
England states, and a similar cam- 
paign in the Ohio Valley will start 
at the same time. Jay Lewis Asso- 
ciates, New York, is the agency. 


Etchison Promoted 


William P. Etchison, formerly ad- 
vertising manager, has been ap- 
pointed advertising director of The 
State, Columbia, S. C. Daniel Pres- 
ton Self, formerly with the Green- 
ville News and Piedmont, has been 
named local display advertising man- 
ager of The State. 


Leaves “Economist’”’ 


Gilbert M. Miller has resigned as 
director of research and promotion, 
Dry Goods Economist, to join the ad- 
vertising department of the Rayon 
division of E. I. du Pont de Nemours 
& Co., Inc. 


Enlist]Stores 
For Sales of 


Display Space 


(Continued from Page 1) 


Robinson-Patman bill,” David A. 
Christianson, president of the new 
company, and Karl F. Moore, vice- 
president, said that point-of-sale ad- 
vertising does not compete with 
“other recognized and valuable forms 
of advertising. 

“It diverts into ethical, practical, 
legal and certified channels,” they de- 
clared, “those funds which formerly 
were expended, under pressure and 
without standardization, in the form 
of special discounts, free goods, in- 
side deals and the like, for an uncer- 
tain, haphazard co-operation at the 
stores.” 


Stores Are Classified 


Point of Sale will arrange with 
national advertisers and their agen- 
cies, it was said, for the use of avail- 
able store facilities for specific weeks. 
Display units to be considered in- 
clude windows, counter space, floor 
space, window or interior streamers, 
wall and ledge space, preferred shelf 
space and bag advertising. Provi- 


paper and handbill tie-ins. 

Five different classes of stores 
have been charted by annual sales 
volume: more than $50,000; $30,000 
to $50,000; $20,000 to $30,000; $10,000 
to $20,000; and less than $10,000. 
Accepting government figures for the 
average family’s grocery purchases 
at $212 a year, the basic rate for mer- 
chandising display privileges, under 
the Point of Sale plan, is arrived at 
by dividing the store’s annual volume 
by the average purchases per family. 


Stores Net Two-Thirds 


Thus, in a “B” grade store, with 
volume of $40,000, the “basic traffic 
factor” is $40,000 divided by 212, or 
189, “the number of families neces- 
sary to maintain the store’s volume 
of business.” The advertiser pays at 
the rate of “two families for one cent 
per complete featuring,” or 94 cents 
per week in the instance cited. A 
“complete featuring” consists of one 
counter display, one window display, 
one window or store streamer, and 
one newspaper or handbill tie-in, or 
any other combination of the various 
display units enumerated above. 

Individual stores participating in 
the Point of Sale plan will be com- 
pensated for the facilities they make 
available on the basis of three fam- 
ilies for one cent per complete fea- 


each store would receive 63 cents a 
week for each featuring. 

Co-operating with Point of Sale are 
Ross Federal Research Corporation, 
which will make a weekly check on 
dealer display maintenance; and Dis- 
play Creators, Inc., which will create 
and produce display material accord- 
ing to standards established by deal- 
ers’ facilities, although it was stated 
that the advertiser will be permitted 
to furnish his own display material 
if he desires. Provision has also been 
made in the plan for agency recogni- 
tion. 


Screenland Unit 
Opens Chicago Office 


Screenland Unit, New York, has 
opened a Chicago office at 410 N. 
Michigan avenue. Hayden H. Young, 
formerly with Macy & Klaner, Inc., 
and Stanley Hamberg, formerly with 
Kirtland-Engel Company, will cover 
the Chicago territory. 


“Post” Names McDevitt 


The George A. McDevitt Company, 
New York, has been appointed na- 
tional advertising representative for 
the Worcester Post, Worcester, Mass., 
which recently came under new man- 
agement when Winfield Schuster 
bought out the interests of James H. 
Fahey. 


= 


FULLER 


& SMITH 


Advertising and sales pro- 
motion are the merchan- 
dising energy twins. When 
we team them up in 
proper balance, they 
quicken distribution and 
stimulate every human 


link in the selling chain. 


CLIENTS 


wb Gy Phage ae 4 
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Aluminum Company 


Aluminum Seal Co. 
American Can Company 


American Lumber 
& Treating Co. 


Art Metal 
Construction Co. 


The Austin Company 
The Bassick Company 
The Bryant Electric Co. 
The Bryant Heater Co. 


Capper-Harman-Slocum, 


— Michigan Farmer 
—The Ohio Farmer 
—Pennsylvania Farmer 


Central National Bank 
of Cleveland 


Chase Brass & Copper Co. 


Cleveland Fruit Juice Co. 


Commonwealth Shoe 


—The American Home 


Detroit Steel Products Co. 


Kensington Incorporated 
of New Kensington 


The Leisy Brewing Co. 
Lewis & Conger 
Lincoln Bag Company 
Mark Cross Company 


ee es te se Pc si Pe eT 


 CGLEVELAND 


New York University 


of America & Leather Co. The P 3 Ce 
e Pennzo m 
The Aluminum Cooking P. & F. Corbin ‘ waaiee 
Ut il Co. i 
ensil Co Cisdiin Rice The Standard Register Co. 
Aluminum Ore Company Home Corp. 


The Strong-Carlisle & 
Hammond Co. 


Trundle Engineering Co. 


Emery Industries, Inc. 
Fostoria Glass Co. 
The Fox Furnace Co. 
The B. F. Goodrich Co. 
—Brunswick, Diamond, 
Hood and Miller Tires 


—Goodrich and Miller 
Drug Sundries 


University School 


Virginia Hot Springs Co. 
—The Homestead Hotel 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
Supply Co. 


Westinghouse Lamp Div. 


Harpers Magazine 
Hotels Statler Co., Inc. 
Inc. Wm. H. Jackson Co. 


West Penn Power Co. 


The WGAR Broadcasting 
Company 


The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 
The Wooster Rubber Co. 


a8 


1501 Euclid Avenue, 2 
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ADVERTISING AGE 


July 12, 1937 


Industrial Copy 
Registers 22.39% 
First Half Gain 


July 9—Business papers 
showed marked increases in advertis 
ing volume for the first half of 1927, | 
according to figures published in the 
July issue of Industrial Marketing, 
with the industrial group, repres- 
ented by 66 papers, registering a 
gain of 7.472 pages, or 22.39 per cent 
over the first six months of last year. 
This jump was materially helped by 
the 31.89 per cent spurt made by 
June issues over the same month a 
year ago. 


Chicago, 


Class Papers Ahead 
Trade papers, the publication says, 
are maintaining steady gains, clos- 
ing the six-month period up 7.02 per 
cent above the opening half of 1936. 
June carried 7.36 per cent 
more display advertising pages this 


issues 


Member Station 
Columbia Broadcasting System 


IN 
NASHVILLE 


WLAC 


5,000 WATTS 


J. T. WARD 
President 
7 


Paul H. Raymer Co., 


National Representatives 


“Help Wanted,” Wan 


“Positions 


“Representatives Available,” 30 cents 


cash with order. 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


$4.75 per inch. Write for descriptive 


| insertions. 


HELP WANTED 


COPYWRITER : 
WANTED: Experienced copywriter 28 
to 40 years old Must have thorough 


agency background and preferably 
experienced in proprietary and cos- 
metic accounts Growing Chicago 


agency has good permanent opening 
and will share profits with a real pro- 
ducer. Our employes know of this aa- 
vertisement and your reply will be 
kept in strictest confidence 

Box 1170, ADVERTISING AGE, Chgo 


MISCELLANEOUS 

PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARDS. A new and 
novel idea in selling that brings re- 
sults. Don't overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 

3rd & Market Sts., Fiamilton, Ohio _ 
Bulletin of Publishing Properties sent 
on request. HARRIS-DIBBLE COM- 
PANY, 11 West 42nd Street, New York 
(ity. 


year than last, as reflected in the re- 
ports of 23 papers. 

Eleven class papers, that made 
their figures available, passed the 
year’s half way point registering an 
increase of 12.74 per cent over the 
comparable period of 1936. 
group is showing increasing strength 
and reported June issues carried 8.24 
per cent more business than for the 
same month last year. 

Fisher Joins NBC 

Bart Fisher, formerly with Station 
KOMO, Seattle, has been appointed 
to head the newly-organized con- 
tinuity department of National 
Broadeasting Company, New York. 
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The rates for this department are as follows: 


This | 


;|tising and business departments. 


ted,” “Representatives Wanted,” and 
a line, minimum charge $1. Terms: 


folder describing discounts for term 


MISCELLANEOUS 


SAVE MONEY!! 

USE PHOTO-OFFSET REPRODUC- 

TIONS for illustrated advertising lit- 

}erature, diagrams, maps, newspaper 

jclippings, house organs, ete. Type- 

setting and cuts are unnecessary. 

;00 copies on best grade bond 
paper (8%x11") $2.50; 

| Additional hundreds 25c. 

| Any size j 

| quantity. 


available Lower prices in 
Send for samples. 


RESORTS 
| WANTED: Advertising men to appre- 
ciate one of Northern Wisconsin’s 
finest resorts. Good food, fishing, fun 
and company ... the best. Owned 
and operated by an ad man who 
hopes to retire to a life devoted to 
nothing but serving his’ brother 
craftsmen. Write for illustrated book- 
let to Kk. D. LeRoy, Appleton, Wis- 


consin. 


Cannon Mills ‘ 
Promote Debut of 
Boxed Gift Sets 


New York, July 7.—A new line of 
Cannon towel ensembles and boxed 
gift sets will be heavily advertised 
by Cannon Mills, Inc., starting late 
this summer. September issues of 
American Home, Good Housekeeping, 
Harper's Bazaar, Ladies’ Home Jour- 
nel, McCall's, The New Yorker, Vogue 
and Woman's Home Companion will 
carry four-color, full-page insertions, 
according to Gordon E. Cole, adver- 
tising manager. 

Business papers are being used cur- 
rently to announce the new line to 
the trade with Daily News Record, 
Dry Goods Economist, Dry Goods 
Journal and Linens and Domestics, 
on the list. 

Sixteen shades of color are in- 
cluded in the new line of towels, 
which will retail from 39 cents to 
|approximately $2. Five new gift 
jsets will retail from $1 to $10. 
Virginia Hamill, New York, designed 
‘the new line. N. W. Ayer & Son, 
Inc., is the agency. 


. . 
Carrier Buys Franklin 

Plant for Expansion 
Carrier Corporation, Newark, N. 
| J., has purchased the former Frank- 
| lin plant in Syracuse, N. Y., and con- 
| templates shifting 80 per cent of ad- 
|ministrative and productive opera- 

| tions to Syracuse within one year. 
In making the purchase, L. R. 
Boulware, vice-president and general 
| manager, declared that the increased 
| Space was necessary, in addition to 
the five present factories, to handle 
| anticipated rise in volume next year. 


Wallace Starts Service 


Andrew C. Wallace has organized 
Wallace & Associates, Inc., 420 Lex- 
ington avenue, New York, and 333 N. 
Michigan avenue, Chicago, as a pub- 
lishers’ retail advertising representa- 
tive service. Clients who will be rep- 
resented on local-rate advertising, the 


company announced, are Wilkes- 
Barre Record, Scranton Tribune, 
Reading Times, Cleveland Plain 


Dealer, Fort Wayne Journal-Gazette, 
Evansville Courier, and Dallas News 
and Journal. 


Dubois Need Mead 


of Research for “Life’’ 


Cornelius DuBois. promotion man- 
ager of Time. has been appointed di- 
rector of research for Life. where he 
will be in charge of gathering, organ- 
izing and distributing data for adver- 


| Mr. DuBois has been associated 
| with Time since July, 1929. and has 


THEY MAKE LOVE AND COFFEE SALES 


eA CHASE 48° SANBOR 


and Chase & Sanborn has tied in with 


ETAIL LEAGUE 
WILL MEASURE. 
BRAND MENTION 


New York, 


July 6.—Twenty-five 
manufacturers, representing about 
100 products, have been contacted 
by the National Retail Co-operation 
League, newly-formed for the pur: 
pose of “increasing general consum- 
er acceptance of national brands,” 
Dawson Spurrier, executive secre- 
tary, announced today. 

The new league, according to Mr, 
Spurrier, will divide its work into 
two phases: the development of re- 
tail dealers’ sentiment in favor of 
national brands, and the develop- 
ment of consumer acceptance of 
such products. During the past year 
retail advertisers, particularly in the 
grocery field, he said, have de- 
creased their promotion of nation- 
ally advertised products, as a direct 
result of the Robinson-Patman law, 
and consumers have reflected the re- 
sults of the many forms of propa- 
ganda emanating from sources such 
as Consumers’ Research and Con- 
sumers’ Union. 

Quarterly summary reports of re- 
tail mentions and lineage given to 
national and private brands, pre 


pared by Media Records. Inc., will 
go to subscribing manufacturers, un. | 
der the new organization. Every six 
months meetings will be held with 
retail dealers in the 32 key cities 
covered by the reports. 

To consumers, the league will | 
make available factual, non-compara- 
tive reports of nationally advertised 
products. Data for these bulletins 
will be obtained directly from the 
manufacturer. Paid space in na- 
tional magazines, starting in the fall, 
will be used to publicize this serv- 
ice. Distribution will also be at- 


tained through various women’s 
groups. This service. Mr. Spurrier 


said, is purely a reporting job; no 
standards will be set, and no “seals” 
or recommendations will be made. 
Consumer reports will not be con- 
fined to food industries. but will em- 
brace any field which includes prod- 
ducts sold at retail. Mr. Spurrier 
estimates about 100 reports. an- 
nually. 

Officers—a _ president. vice-presi- 
dent, and treasurer—will be elected 
at a meeting to be held shortly, he 
said. An advisory board, selected 
from the executives of manufactur- 
ing companies, will round out the di 
recting force. Revenue of the 
league will come from the sale, to 
manufacturers, of the special re- 
ports and bulletins, and from fees 
added to the actual cost of obtain 
ing and distributing to manufactur- 
ers the consumers’ reports on MNa- 
tional brands. 


Kleenite Names Weill 


Kleenite Laboratories, Buffalo. N 
Y., manufacturers of false teeth 


Universal's new romance, “Love in a Bungalow,” includes a food show sequence 


this special booth and demonstrator. 


Between shots, Kent Taylor and Nan Grey, the leads, discuss Dated Coffee. 


Moore to Flintkote 


Kenneth E. Moore, for 10 years a 
member of the sales promotion de- 
partment of Johns-Manville Corpora- 
tion, New York, has resigned to be- 
come assistant advertising manager 
of the Flintkote Company, New York. 


RADIO EVENTS, INC. 


AN INDEPENDENT PRODUCING GROUP 
SERVING ADVERTISING AGENCIES 


535 Fifth Avenue, — 
New York, . ¥. 


. 


Lhat 


MARKET ANALYST 


Consulting Executive for 
Large Corporations 


intelligence —Sypntense~Crpanization 
—Execution— 


ARTHUR C. WEICK COMPANY 


20 W. Jackson Blvd. Chi tC) 
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F it's true that people don't 
wantnewness but crave 
CHANGE—then this Rapid 'stat 
stunt has it! 


At very little cost we'll run pat- 
terns over plain type or lettering 
—for reasons of decoration, em- 
phasis, etc., as shown above. 
Glossy 'stat comes ready to re- 
produce. 


This is one of a dozen new Rapid 
tricks. Rapid also offers bas- 
relief ‘stat effects that save la- 
bor, and give new zip to any- 
thing that's 'stat-ed. Why buy 
ordinary ‘stats when Rapid's cost 


no more? 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbiit 3-3680, 
CLEVELAND, Ninth — Chester Bidg. 
MAIn 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 


cleaner, have appointed Armand S. 


| been promotion manager since Jan- 
‘arv, 1931. 


Weill Company, Buffalo, to direct a 
|radio campaign. 


Ave., STAte 5977. 
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Standard magazines suffered a to | ° use of the American Legion name o1 
lcline i , | Warns ainst : . 
cline in July. They carried 21,343 | g emblem. ; 
| lines in current issues, 12.98 per cent | a | B iF ° See Ulterior Motive : 
| ow > 94594 ig ; » | : | Saree 
Phy the 24,526 published in July, ‘ | ogus egion Mr. Condon added that activities 
¥ | F | we es for individual oe Ss li » + of such groups are disapproved by) e 
q ee: — saat y° i _ — @) 1 Cc 1 t a t 1 @) Ti s Legion officials, as well as those ot 
) are given in the following table: the 1937 Convention Corporation. 
Pc: wecrg Nici ry a o. “In most instances,” said he, “it 
American Mercury ... 2,437 2,857 , M nee : , P : : 
% | Atlantic Aare Bes sae 4.077 5 266 New York, July 8.—The official | is revealed that in a manner not al 
8 |Current History ...... 1,141 1,610 souvenir program for the American| ways immediately evident, there is : 
— Pega _ Bripecaa td eee ors eet Legion convention here Sept. 20-23|some underlying scheme to exploit | 
arpers Magazine »,51! 6,7 rt , ai P rartiat , rere it atom " nearit fen c ‘ 
“ew York, July 8.—July magazines | Review of Reviews.... 4.271 765 W od contain no advertising and the | visiting Legionnaires or legitimate 
iy? i 1.169 516 lines of uae rtising caine’ <seamaibaie 1937 Convention Corporation is ac-| business concerns of the city, or both 
rie ps 28 OL é@ srtising, . - 2s ese . . ere > : a eT z 
TICS S.eeryeee | 7 ‘ : Wotal Broun ..c cai. 21,343 24,526 tively opposed to solicitation of ad- “Therefore, solicitation of any ad- 
, gain of 81,441 lines, or 7.48 per cent General , vertising for any other program in| vertising in c cti yrith the ec 
ver the 1,088,095 published in July,| American ............. 21,005 19,498| General Electric Company is the latest _e — prog ertising in connection with tne con 
1936, according to the monthly tabu: | 4™erican Boy ........ 5.254 4,681| exhibitor signed for the 1939 New York|‘!e name of the Legion, vention, other than by established i 
; at of Publishers’ Information American Home— World's Fair as Charles W. Appleton This statement was made here to- | newspapers, magazines and regularly | 
itlo 8 ee ee 5, 7,266 . 4 oe , aia ‘ : , Hn . “i : . . , ¥ 
ete Pete mateo al - £6,754 =0° | vice-president (right), puts his signature | day by Robert E. Condon, executive | recognized periodicals is not ap Py 
” whe ‘aie made by weeklies ia Spec. Edition ....... 2.369 2645 | on a $34,689 contract while Grover | vice-president of the American Le | proved by the corporation. Any in- j 
j the lat ow neti jo hth American Legion Whalen, Fair president, looks pleased. | gion 1937 Convention Corporation, of | fringement upon the name, emblem, , 
une, e ates P y p . eer <r 7 te : eal a . : i = . 
eal he ain. ws 258 oe Bega ag, Soo hla yt la == =|which General James G. Harbord is | uniform, colors or equipment of the 
tig "eS ar ave ‘ 5 O.oe Arts & . re 0 : we a  P — : _ = or 700 ee ae 7 " : E 
ogg dl sania SRE MEEREMMIE vigsecsssccss>sss, 2'556 2,020 Lshorts (uestarksveubes ae 21,568 | president. | American Legion will be vigorously 
Seine 1 an On 469 lines mate than Better Homes & ie tee ee 13.333 2° 161 “Various inquiries have been re-| prosecuted.” q 
In « , VOC, at, Gardens er ey 15,868 17,182 nf . ‘ ee 73 a * oth ae acts “mer? ceived con -ernin y he yr se yT’- scintuitemmeaniniiiiaaais : . 
the 777,809 carried in June, 1936.| Big Seven Group 2,128 1,680 ee winlidentadireged 31,887 26,821] mation of er ma ped ott spree se : 
‘ age . . azine Shp erae-t > $1,887 26,82 é severe -Cé citizens ° : 
These totals, however, do not include | Boys’ Life .......... - 10,150 9,301 | wow week O15 26 95 , : B. 
the he a lineage of Life, for which CRUG Take +22 + 020000: 1,751 1,620 cow re ee te aas gen welcoming or entertainment groups BBD&O Appointed q 
© eav) —_— rh bide Christian Herald ..... 6,956 6,434 1 bb. Nai _ hg tek Beta: gos e wd cSonin ty in connectio j ’ 2 k 
no comparable 1936 figures are avail-|College Humor ....... 2.510 2,081 | Pathfinder... ... cose 3008  50TC _— With the Legion's Be By Laundryowners q 
= preg Cosmopolitan ......... 26407 22'187 Severna venting weet ef a tional convention,” commented Mr. The Laundryowners National As- 4 
General magazines made the larg: COMMER Y TACO cous cede 16,755 12,864 | mime a benies alae bs 105 371 +114.944 Condon. | sociation, Chicago, has appointed ; 
‘st gain, 16.99 per cent in July, with open MRE? 2 057 4.796 | stnitea States News 47,078 54,449 “These proposed groups or com-| Batten, Barton, Durstine & Osborn, 
, pi ony Pramas r Esquire—National .... 50,162 35,645 —_. —_| mittees say they are to welcome|Inec., Chicago, as advertising counsel. 
* 536,763 lines in the current month, | Esquire—Spec. Edition.. 6,216 fe: Total group 805,278 777,809 : hice “— ; os ae Frankli Dunl i advertising 
e- compared with 458.810 in July, 1936 *Extension Magazine . 6,473 5,405 : 5 Bo swear ass il ‘665°! |) Legionnaires or to provide SORVORET | non ~ < so a AP = 2 = vee ; 
i 8, se ove ee MM ee 53.562 51.508 Co ee a ae? books, programs or o iter “e anager ¢ Oye ° ecK, genera e _ 
4 he actual increase was 77,953 lines. Graduate Group ...... 2,838 1,930 seamen waeciaad he ‘paudiaher luring Ye ago venti ." genet manager of the association. Account a 
A Mail order papers registered a gain| House & Garden ...... 18,533 12,567| ¢rive issues er curing the convention. such groups | executive and contact work for the 
k of 8.43 per cent, carrying 16,211 lines | House Beautiful Comb. 4 : tPage size changed from 238 to| 2T® unauthorized and without official) agency will be handled by Robert B. 
; in their current issues, 1,261 more eater Home & Fiels. waae aig es 196 lines. standing and will not be permitted! Barton and Robert F. Branch. 
ers PS Pe as cae 2,185 2, S18 
= than the 14,950 published in July,| yfodern Mechanix ..... 10.013 8,871 | a a = 
1936. *Moose Magazine ..... 2,217 1,334 | aeosnnneenimscirnrenitama 
. . , qa! National Geographic .. 6,363 6,816 | 
The eutdoor group also onmyes 6 Nation's Business ..... 22,630 15,223 | 
gain, current issues containing 76,525 | «Nature Magazine .... 2.714 2 692 
lines, compared with 71,568 in July,| Open Road for Boys... 3,215 8,722 | 
1936, for an increase of 4,957 lines, | Physical Culture ...... 5,480 = 6,967 
6.92 Popular Mechanics .... 18,046 15,872 
or 0. per cent. : *Popular Publications. 2,558 2.664 
Women’s magazines and women’s| Popular Science 
groups exceeded their 1936 lineage by * a. eter e eee + pty iy tt 
. NS ee ee eee 156 6,737 
ao narrow margin. The former car Scientific American ... 4,858 3,235 
== ried 300,183 lines in July issues, com-| Sports Illustrated & a 
_ pared with 299,835 lines in July, 1936,} | American Golfer .... 3,501 3,141 | 
the gain being 348 lines, or 0.11 per| opin 221") bo 34s 181690 | 
cent. Women’s groups carried 207,-| Scribner's ............ 5.514 4,055 
704 lines in July, for a slender gain |Stage ................. 19,114 8,996 
aii 205 : ‘ *Street & Smith Com- 
over the 203,918 published a year ago. ae 2072 2.296 
’ Town & Country ..... 24,367 24,243 
° Co. SARA ee 3,234 4,603 
True Detective Mys- 
= Oe 3,168 2,748 
ae FLOOD OF KANSAS PURO REIES. 5k irierarnaes 34,879 31,738 
— Be. Bead cosh 
— Total group ........536,763 458,810 
Women’s 
POrmere Wile «...6.65 10,048 10,367 
_ [\ Good Housekeeping 1.) 34587 351454 THE LOCAL BOYS KNOW! 
Harper’s Bazaar ...... 27,331 23,172 
JN gf Re eee eae ee 12,526 12,337 
Home Arts-Needlecraft 4,346 4,146 
| Household Magazine .. 14,235 14,767 
Ladies’ Home Journal.. 26,474 31,339 
. Mademoiselle ......... 11,361 ee ei 
MTN ART -iso6g en's 3 6.406 86 26,797 34,769 M4 M4 HP 
= eS gates +s eres Bares It is a significant fact that the local 
=> 4) a ¥ gi) <— 9,195 10.745 
= rhis year’s Kansas Pictorial Review ...... 24346 13,165 
—a . PPICtuTe PIAF 2025s nee 2,431 2,860 
wheat crop is on the TE a re eee 10,684 11,316 
r fg3 0 0 oo): ae eee 19,612 19,073 
= ~ ° ’ UE. nw ayncb bt, gecko 0 6 406 30,288 27,748 
move, Some job for the Woman's Home Com- sa ‘ 
— =. eee oseh Pens advertising being placed over WMC 
+t transportation agencies! eee a . ee 
TOCAl BTOUR. 64s ccsa: 300,183 299,835 
. Women’s Groups 
For instance, on July Fawcett Women's Group: 
Hollywood Magazine. 12,885 14,273 : 
° r _ . 'Mation Picture Com- . . 
‘a 6, the Kansas City ele- eae Ge” ate this year exceeds in dollar volume 
COMES | o hia yates 4 Ree ee alee 
, , * ° sty QR Romantic Movie 
9 vators rece ed 3,500 A ry eer re 13,471 12,707 
n- . Romantic Stories 10,480 12,322 
cars—an all time record. Screen Book ........ 12,941 14,231 
e Screen Play Magazine 13,020 14,126 
. ® » g 92 9 97 . . . 
. That’s only a portion of 9} wactaaaen's Wonen's that of any other radio station in the 
p Group: 
the cars necessary to ne oo ieee bee th 
” Movie 2 ee 2,004 4ce 
Radio Mirror ....... 10,987 10,394 
h au ] t h ¢ 142,000,000 True Pxperiences ... 12,231 10,857 
. True Romances ..... 13,318 11,340 . . 
a p hgu 3 Modern Romances ... 16,509 14,158 
2 Modern Screen ...... 18,510 15,114 
the U. S. Department Radio Stars ........ 15,623 14,256 
a- Screenland Unit: 
: WOPOGRIODE oo ok scene 9,585 12,625 
vy- of Agriculture. Silver Screen ....... 9,885 12,611 
eine, . 
uy Tal SPO. oic eee 203,918 207,704 conclusions. 
T ‘ ‘ : Outdoor 
ost What are you doing American Rifleman .... 9,647 10,404 
‘ Prerg @ Stream ....se. 15,981 12,119 . lly k " 
to get vour share of this Fur-Fish-Game ....... 5,547 6,542 Nationa y Shown Surveys, Wnper- o 
? Hunter-Trader-Trapper 5,817 5,155 tial and authoritative, definitely 
: . : Hunting & Fishing 7,338 7,140 establish WMC first in the Mid- 
summer cash income J) National sportsman!) 9/475 9/161 Saath | angle 
Outdoor Like «2430.90. 12,836 11,323 ourn in popular! y an coverage 
that likely will amount Boerts ANS «......5. 9,884 9,724 by an amazingly wide margin! For 
. — ym detailed information, call any of- 
~ We AEE ORD cess aves 76,525 71,568 fice of our National Representa- 
to 150 Million dollars at Mail Order ok tis Seca Ae 
en eee 3553 4,311 dies P , ~~ 
D. the verv least 7 SPOGM TAOUIOE: 26 ben6 5.6 -6:500 2,173 2,780 Agency—New York, Philadelphia, 
‘ ee Home Circle .......... 3,052 2,210 Detroit, Chicago, Kansas City, 
Epesenten Mechanics. reer pits Atlanta, Dallas, and San Francisco. 
BEWPUBO cs eeeseeereeevess “ye ‘ 6, »» 
Mothers’ Home Life 3,785 2,564 * MEMPHIS, TENNESSEE 
Sovereig WERILOP 6 ose 1,261 
en Tee —_— = 5,000 WATTS—DAY Owned end Operated by 
ansdS Farmey (een 16,211 14,950 sails alien THE COMMERCIAL APPEAL 
2 Z Weeklies (June) 4 issues unless other- . “The Southi Greatest N » 
Topeka, Kan. . wise indicated e ooutns Greatest Newspaper 
Arthur Capper Publish *The American Weekly.101,557 104,058 
ut : ’ ga | Business Week ....... 55,231 40,091 
115.000 SUBSCRIBERS ; PONG. 6s ae ie ne we ik ox 110,998 99,243 BOTH RED AND BLUE NBC OUTLET 
MONE bat 60d Gwib & 0-4 oh oe 22,311 21,088 


" T 
ap? 
ata Uf 
Su ia a 
AF EER 
Bs be 
2 See 
5 ~ / é Se: | ee 
ot ae \ Z , F . ‘ 7 ~ t > ‘gf ‘ 5 z (aie Wie $ ee Te ae Mca : *"\ a se ; 
Jit ae RIS ae ef eo N Ely Oat boy ro of Sh Matin STN ee , ‘ x Cee ics | ee nas A do" <p 5 > ead : a aoe 5 Pe er oL SA papa ate et a 3 NE a alt Se Sp a Ee we es ae ba es 
i <* bag Sewer ars - amb oe Se 3 fhe Te eae Ben 7 5 nities. 3? Pere 4: : ely % 2 a ‘ > ev eee = Q Peak ; Fa 4 
ees ee : Rs) eae : { 2 7 as < : * eh oie? be cake ae eat ry Ras Wnt Way, 7 i , ; va ee sgh noes : : i 
oe Fi Sue “ea ’ = ot . g er ep & aor a PS ae ee fe rg ee * : E : €z Paar mt St ince : i 
: ; _ $e ® ; ae : f - : oa ier : : phy § f : re ‘ : 4 
yy \ a > s ae ‘ ay oe fo : " aa, < - “2 - gi eset aay 7 


ne ™ 
ers 2% Syl 


Tk se 


+ AS 


Ps ja $ i eat : th A ' ‘ " 
et? eee pee boibe 2 3 el Be Pi es os : 


ae es gun iil 
38 ADVERTISING AGE July 12, 1937 
Mf 
* 
667,206 
ww“ ad ‘ 
* ‘. | » 650,000 
Curcaco TRIBUNE daily city and suburban c @ 2s 
net paid circulation is now 18,990 higher than a e 4 a 
yearago. Thisisagain fourtimesgreaterthanthat a \ 5 0 0.000 
of the second largest Chicago daily newspaper. e - i‘ i 
Daily city and suburban circulation of the i = 
Tribune is now 270,000 more (68% more) than that a a 
of any other Chicago newspaper—the highest * ee 
volume and percent of lead during anysix months I | 950.008 
period ended March 31. e ane 
The Tribune is the only newspaper which has I : 
majority coverage of all families in Chicago and | | 20 YEAR RECORD OF Seeciiae 
suburbs. It reaches practically as many families e CHICAGO TRIBUNE NET PAID 500,000 
in metropolitan Chicago as any two other daily | DAILY CITY AND SUBURBAN : 
newspapers combined. ° CIRCULATION ONLY 
‘ies a | | 6 Months’ Periods City and Suburban * x 
J Ur b « Ended March 31 Circulation Only 450,0( 
Irdgo TI TNL 7 1917 270,810 
1918 229,622 
THE ‘ ' 
WORLD'S GREATEST NEWSPAPER 4 an pest 
e 1920 261,626 ids 
4 1921 313,353 400,000 
° 1922 357,731 si 
1923 392,130 ' 
4 1924 432,113 Tony 
e 1925 458,911 Uae 
1926 533,289 
4 1927 589,685 eo 
1928 618,291 
iA 1929 654,423 
; * | 1930 661,254 a 
4 1931 643,322 wees 
J 1932 647,732 300,000 
1933 607,275 
4 1934 639,959 
\ * 1935 649,831 
q om 1936 648,216 <a 
\ V4 1937 667,206 250,000 
* Gain over 1917. 396,396 
ff , Per Cent Gain 146.4% 
200,000 


1917 1918 1919 1920 1921 1922 1923 1924 1925 1926 1927 1928 1929 1930 1931 1932 1933 1934 1935 1936 1937 


TOTAL AVERAGE NET PAID DAILY CIRCULATION DURING THE SIX MONTHS PERIOD ENDED MARCH 31, 1937, 822,486 
TOTAL AVERAGE NET PAID SUNDAY CIRCULATION DURING THE SIX MONTHS PERIOD ENDED MARCH 31, 1937, 1,071,371 
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MODERN VENUS' ARMS ABET CURVES GAR WOOD'S MISS AMERICA MAKES PROMOTIONAL HIT 
a a * 
Gar Wood Industries, Inc., entered the famous speed boat, Miss America X, and four “Miss Americas” in the recent indus- : Z 


trial pageant in conjunction with the Shrine convention in Detroit. Standing before the float are Norman Saylor, Detroit 
manager, Gar Wood air conditioning division (left); Dee Sterling; Lorene Larson; Jack B. Haile, Gar Wood road machin- 
ery division general manager; Margaret Giese; Marylyn Cole, and Gilbert U. Radoye, Gar Wood publicity director. 


Venus Foundation Garments, Inc., Chicago, presents a new “modern Venus’ with 
arms, and announces that "Advice from a Modern Venus" will caption all future 
consumer advertising, including copy in 17 evening metropolitan newspapers to 
start in the fall. Salem N. Baskin Agency, Chicago, is preparing the campaign. 


LAY TRAIL FOR EXPANDED TRAILER SALES 


BS ii. * * ¥ * 


YOUTH LEADERS 


ax a“ 


Educating youth to understand and ap- 
preciate the functions of advertising is 
being stressed by the Pacific Advertising 
Clubs Association under the leadership 
of Don H. Creighton and Mary Gist, 
both of Los Angeles, new president and 
secretary respectively of the associa- 
tion's junior group. 


Against this star-spangled background, D. R. Donaldson, vice-president of Cov- 

ered Wagon Company, Mt. Clemens, Mich.; A. G. Sherman, president, and 

James L. Brown, newly-named vice-president in charge of sales, plan late summer 
promotional activities. 


READY FOR INTERNATIONAL ADVERTISING CONGRESS IN PARIS 


Aboard the Queen Mary, these advertisers en route to the International Advertising Congress in Paris last week, hold an in- 

formal meeting. Left to right are W. M. McKillop, H. J. Heinz general sales manager; Mrs. Gilbert Hodges; G. Ray Schaef- 

fer, Marshall Field & Company advertising manager; Mr. Hodges, New York Sun; June Hollister, Blum's Vogue, Chicago; Mrs. 

David Hayes; Chile Southward, Chicago Federated Advertising Club; Mr. Hayes, Hayes-Lochner, Inc., and Franklin Bell, 
H. J. Heinz advertising manager. 
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PLOT '37-'38 COURSE FOR MILWAUKEE CLUB 
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Looks like cheerful prospects for the Milwaukee Advertising Club's 1937-'38 
season as these new officers lay plans: Ben Kinovsky, advertising director, The 
Wisconsin News, president (seated left), and his predecessor, Arnold Naulin, 
Everbrite Electric Signs, Inc.; and Hiram W. Hascall, The Heinn Company 
(standing, left), secretary; A. G. Heinmiller, S. J. Brouwer Shoe Company, 
treasurer, and Horace Kinne, E. F. Schmidt Company, vice-president. 


ATLANTANS STAGE ANNUAL DINNER DANCE 


At the annual Atlanta Advertising Club dinnet dance, George Biggers, business 

manager of the Atlanta Journal (left), draws broad grins after a humorous sally 

from Gussie Jones, assistant advertising manager, Atlanta Gas & Light Company, 

John K. Ottley, Jr., club president and advertising manager of the Atlanta 

Constitution, and Robert E. Martin, advertising manager, George Muse Clothing 
Company. 
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: vas The list in Mrs. Jones’s hand- 
a 4 bag says “pineapple juice.” 


The unseen list in her head 
says “Dole” or “Del Monte.” 


And Dole or Del Monte 1s 
what she buys. 


hick: On such unseen lists national advertising writes the brand names 


which steady buyers steadily demand at market. 


Sure way to get the name of your product onto mental shopping 
lists is to advertise in TIME. For TIME is read by people who 
4 want facts, people who regularly absorb from TIME the facts 


about the world’s news and the marketplace facts about the 


a ‘a things they want to buy. 


Facts about your own product go straight from TIME’s pages 


6 into TIME-readers’ heads, stick, and go to market. 


a If you are not on TIME’s mailing list, ask for a copy of the new booklet, 


~ a ‘“‘Heads—You Win: the story of the Unseen Shopping List.” 


_ TIME 


The Weekly Newsmagazine 
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